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Preface

Project summary

TRUEDEM is a 3-year multinational research project funded by the Horizon program of the
European Commission with several core objectives. TRUEDEM aims to design and implement a
complex research effort to collect comprehensive evidence on the perceptions of trust and
judgments of trustworthiness in a range of European states. The project will create a robust and
comprehensive knowledge base on long-term dynamics and predictors of trust in political
institutions of representative democracy (parties, executives, parliaments, judiciary etc.) in the EU.
TRUEDEM will examine the role of new patterns of electoral behavior, impact of socioeconomic
transformations, the erosion of old and emergence of new political cleavages for the inclusiveness,
representativity and legitimacy in European democracies, and political trust. TRUEDEM will
identify strategies to address the demands and needs of citizens expressed via both electoral and
non-electoral forms of political participation as means to enhance active engagement and inclusion
and thus booster inclusive and responsive decision-making and governance in Europe. TRUEDEM
will distinguish clusters of values that can hinder or foster pro-democratic values and attitudes and
thus contribute to the barriers and opportunities to re-invigorating and enhancing representative
democratic systems. Finally, TRUEDEM will develop a comprehensive and transparent toolbox of
policy interventions including recommendations, toolkits and methodologies for enhancing trust in
political institutions, boosting transparency inclusiveness of representative systems. TRUEDEM is
coordinated in Austria with partners in Czechia, France, Germany, Greece, Italy, Poland, Romania,
Slovakia, Slovenia, Sweden, and Ukraine. The three-year program runs from January 2023 to
December 2025.

Annotation of the Deliverable (D6.3)

This document is a part of work package 6 (Social media and political trust: democracy backing or
democracy destabilization), led by Univerzita Komenského v Bratislave, team leader Pavol Babos).
This document presents methodological framework paper to the electronic database on political
participation through social media. An electronic database on political participation in social media
is publicly available (open source) as a deliverable in this project. This framework paper explains
the theoretical approach to categorization of online political participation and the process of
harmonization that led to the database of online political participation.
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1 Theoretical Approaches to Online Political Participation

1.1. Importance of Political Participation and Impact on Political Trust

Online political participation in Europe has undergone significant transformations over last few
decades, influenced mainly by technological advancements, but also political events. The
proliferation of social media platforms has reshaped how citizens engage with politics, leading to
both opportunities for increased participation and challenges related to information quality.

The advent of platforms like Facebook, Twitter, and later TikTok and Instagram, has facilitated
new forms of political activism, particularly among younger demographics. These platforms have
enabled users to engage in activities such as sharing political content, organizing events, and
participating in online discussions. However, research indicates a paradox where increased social
media use does not necessarily translate to higher traditional political participation, such as voting.
Matthes (2022) discusses this "social Media political participation paradox," highlighting that
while social media can mobilize, it can also distract from more substantive political engagement.

Major area where the impact of social media can be seen is consumption of political information.
According to Newman et al. (2024) social media has become a primary source of political
information for majority of people globally, including Europe. However, the algorithms that curate
content on these platforms often create echo chambers, reinforcing users' existing beliefs and
contributing to political polarization. Cinelli et al. (2020) conducted a comparative analysis across
platforms like Facebook and Twitter, finding that users tend to engage with content that aligns with
their views, leading to the formation of ideologically homogeneous communities. This selective
exposure can limit users' understanding of diverse perspectives and hinder informed political
discourse.

Studying political participation is important for understanding the dynamics and health of
democratic societies, particularly in how it shapes citizens' democratic attitudes, including the
political trust. Participatory theory of democracy posits that citizen political participation serves an
educational function, influencing individuals' opportunities to impact the political system and
decisions, thereby enhancing the democratic legitimacy of outcomes (Lorenz-Spreen et al., 2023).

Furthermore, participation contributes to personal growth, psychological aspects of personality and
the acquisition of skills related to democratic procedures. Pateman (1970) argues that participation
also serves an integrating function, fostering acceptance, cooperation and group harmony among
individuals engaged in collective decision-making. This perspective emphasises the broader effects
of participation on values, socialisation and democratic attitudes. Engaging in political activities,
whether online or offline, can make citizens more aware of prevailing issues and foster a sense of
responsibility and inclusion. Greater curiosity or interest in political and societal affairs often spurs
individuals to learn more about the political process and form opinions. This process contributes to
the development of political self-efficacy (Reichert, 2016), which in turn correlates with increased
political activity. Political self-efficacy can also help individuals overcome frustration with
political processes and encourage continued participation (Chmitorz et al., 2020). In essence, active
engagement in the political process can cultivate a more informed, engaged, and democratically
oriented citizenry.

The relationship between political participation and political trustis a complex issue that has been
the subject of much academic debate. Since the onset of studies in political participation, trust has
been considered the cause of the participation. Some scholars argue that a basic level of trust in
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political institutions is necessary to stimulate citizens' participation in various political activities
(Almond and Verba, 1963; Torney-Purta et al., 2004). When citizens trust government entities to
work in the best interest of society, they are better willing to participate since they believe their
opinions will be considered in policy decisions (Houston & Harding, 2013). Trust ensures greater
acceptance and legitimacy of governmental decisions by citizens and acts as a motivation for
citizens to engage, collaborate, and cooperate with government for effective and smooth
functioning of the democratic system.

On the other hand, a few authors contend that distrust, rather than trust, can be a motivating factor
for political participation (Rosanvallon and Goldhammer, 2008). A lack of political trust may lead
citizens to abandon institutionalised participation and adopt non-institutionalised participation,
such as signing a petition, boycotting products, and taking part in a demonstration (Li and Chan,
2017; Mou et al., 2013). Those who mistrust political parties may have higher rates of voting for
parties not in power. The idea is that people who trust in government might see no great reason to
actively participate, feeling content to leave decisions to their representatives. Conversely, mistrust
stimulates political participation as citizens may participate more to give negative feedback or to
complain (Citrin & Luks 2001). This behaviour aligns with the "negativity bias," where people
tend to react more strongly to negative events (Baumeister, Bratslavsky, Finkenauer, and Vohs,
2001; Rozin and Royzman, 2001).

The form of political participation also matters in its relationship with trust. Research suggests that
political trust has a positive association with institutionalised participation (like voting or
contacting politicians), meaning more trust promotes this type of participation, while it is negative
for non-institutionalised activities (like protests), meaning those with low trust are more likely to
be active in these forms (Knudsen and Christensen, 2021). This suggests that citizens with low
political trust might use particular participatory avenues to communicate their worries.

Thus, studying political participation is essential for understanding how citizens engage with the
democratic process and how political trust relates to the political participation. (Weeks, Ardevol-
Abreu, Gil de Zuniga, 2017). Participation can be a powerful tool for civic socialisation and the
development of democratic values. However, its relationship with political trust is complex, with
participation potentially both building and eroding trust depending on individual motivations, the
forms of participation, and the broader political context. Understanding these complex dynamics
is crucial for fostering a healthy and engaged citizenry and for maintaining the legitimacy and
stability of democratic governance.

1.2. Online Political Participation and Social Media

Social media platforms can also provide channels for political participation for individuals with
low political trust who do not participate formally by voting. Therefore the shift in academic
scholarship from a primary focus on offline political participation to the study of online political
participationis a direct consequence of technological advancements and the increasingrole of the
internet in citizens' engagement with political and civic life (Salovaara, 2015). Initially, political
participation was conceptualised and studied largely through traditional activities such as voting,
campaigning, contacting officials, and participating in protests, as reflected in early seminal works
(Berelson et al., 1954, Verba and Nie, 1972). However, the proliferation of the internet and,
particularly, social media platforms introduced new avenues for citizens to engage in political
discourse and action, necessitating a re-evaluation and expansion of the field of study.
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The internet's accessibility and cost-effectiveness provided a new space for political engagement,
breaking down geographical barriers and allowing citizens to interact with government entities with
greater ease. This gave rise to the concept of e-democracy, characterised by bottom-up
communication from citizens to government (Breindl & Francq, 2008). Scholars observed that
individuals were using the internet for a variety of politically relevant activities, including
accessing news, seeking political information, signing online petitions, participating in online
discussions and protests, and visiting government websites. This burgeoning online activity
naturally attracted the attention of political scientists and communication scholars who sought to
understand its nature, extent, and implications.

A central point of scholarly debate during this transition was whether online activities should be
considered legitimate forms of political participation (Gibson & Cantijoch 2013; Ruess et al. 2023).
Some scholars initially dismissed low-effort online actions, such as liking a social media post or
signing an online petition, as "clicktivism" or "slacktivism," questioning their impact and whether
they represented genuine political engagement (Morozov, 2011). These critics argued that such
activities lacked the intentionality and potential to effect change associated with traditional forms
of participation. Conversely, other scholars advocated for broader definitions of political
participation to encompass these new digital forms of engagement. They argued that even
seemingly passive online behaviours, such as reading political news or engaging in online
discussions, require attention and can indirectly influence civil society and systematic patterns of
social behaviour. The internet was seen as “widening the repertoire of participatory actions.”
(Gibson and Cantijoch, 2013, p. 701).

Conceptualising online political participation required scholars to adapt existing frameworks and
develop new ones. Some argued for treating online and offline participation as largely
interchangeable, especially when focusing on the underlying motivations or goals (Schlozman et
al., 2010). However, others highlighted the unique characteristics of the online sphere, such as the
potential for anonymity, rapid dissemination of information, and the emergence of platform-
specific forms of engagement (e.g., hashtag activism). Gibson and Cantijoch (2013) offered a
typology distinguishing between active online participation (e.g., e-petitioning, contacting
politicians online) and passive online engagement (e.g., reading news, online discussions,
expressive modes). This distinction helped to categorise the diverse range of online political
behaviours and to analyse whether the medium itself mattered.

While early studies often adapted measures of offline participation to the online context, while later
research developed new indicators specific to online behaviours, such as frequency of posting
political content, engaging in online discussions, or participating in online campaigns (Ruess et al.,
2023). Scholars have noted the challenges in measuring online political participation, including the
reliance on self-reported data, the variation in question wording, and the need to account for the
multifaceted nature of online engagement. The dynamic nature of online platforms also necessitates
constant adaptation of measurement tools to capture emerging forms of participation (Sairambay,
2020, Koivula, Malinen, and Saarinen, 2021).

Ruess et al. (2023) highlight that empirical research on OPP frequently includes measures of
passive behaviours like reading news, even when definitions of participation traditionally
emphasize active behaviour. They suggest that the affordances of online platforms, which facilitate
expressive and news-related activities, shape how OPP is measured. While their analysis focuses
on the conceptualization and measurement of OPP, it underscores the importance of considering
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the different types of online engagement when examining their potential consequences, such as
impacts on political trust.

Meta-analyses have played a crucial role in understanding the overall impact of digital media on
political participation (Boulianne, 2020). These studies have synthesised findings from numerous
individual studies, revealing trends over time and across different countries. For example, meta-
analysis has shown that the relationship between digital media use and political participation has
generally become stronger over time, possibly due to the increased diffusion of technology and the
rise of social networking sites (Boulianne, 2020). Furthermore, research has explored the
relationship between online and offline participation, with findings suggesting that they are often
interconnected, with individuals active in one sphere also being more likely to participate in the
other. However, the relationship is complex and can be influenced by factors such as political trust.

The study of online political participation is thus a natural development in response to the
transformative impact of the internet on how citizens engage with politics. Scholarship moved from
focusing solely on traditional offline activities to encompassing a wide range of online behaviours,
accompanied by debates on conceptualisation, the development of new measurement tools, and
extensive empirical research, including meta-analyses, to understand the evolving landscape of
political participation in the digital age. This transition reflects the understanding that political
participation is a dynamic concept that adapts to societal and technological changes. In our database
we adopt the approach by Gibson and Cantijoch (2013) and also Ruess et al. (2023) in accepting
the main divide of online political participation into active and passive.

1.3. Conceptualisation of Online Political Participation
1.3.1 Main classification: passive vs. active participation

Scholars have approached the division of online political participation (OPP) into active and
passive categories through various lenses, primarily focusing on the level of engagement and the
nature of the interaction involved. One prominent framework, proposed by Gibson and Cantijoch
(2013), distinguishes between (active) participation and passive engagement. According to this
typology, active participation encompasses activities like voting, party or campaign activities,
protest activities, contacting officials, communal actions, and consumerism. These actions typically
involve a more direct effort to influence political institutions or outcomes. In contrast, passive
engagement includes news attention, following a discussion, and expressive modes such as liking
or sharing political content. Passive users are often defined as those who primarily consume social
media content without actively contributing to conversations.

Verduyn etal. (2017: 281) further elaborate on active use of social media as "activities that facilitate
direct exchange with others," such as posting articles, writing comments, and engaging in debates.
This contrasts with passive use, which is likened to reading political news or visiting political
websites, similar to offline media exposure. Gainous et al. (2021) refer to passive users as 'lurkers'
who follow news feeds and status updates without participating.

The benefits of dividing OPP into active and passive modes are twofold. Firstly, it acknowledges
the varying levels of effort and intentionality behind different online political behaviours.
Dismissing all online activity as either participation or non-participation can obscure the diverse
ways citizens interact with politics in the digital sphere. By differentiating passive from active
participation, researchers can gain a more detailed understanding of how different types of, and
correspondeing level of effort put in online participation relate to political attitudes.
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Secondly, this distinction helps in analysing the potential impact of different online activities also
on other forms of political behavior. While some scholars initially dismissed low-effort activities
like 'clicktivism' as lacking the legitimacy or capacity to effect change, others argue that even
passive forms of engagement, such as news consumption, can be a gateway to more active
involvement. Moreover, activities considered 'passive engagement' by some, like online discussion
and expression, require heightened attention and can be seen as a form of political participation in
their own right, potentially influencing civil society or political institutions.

Babo$ and Vilagi (2024) also found that active political engagement on both Facebook and
Instagram 1is related to higher support for democracy as a regime, although not necessarily for its
liberal principles. They suggest that a learning or deliberative effect might be at play with active
engagement. This could imply that actively participating online might foster a sense of investment
in and support for the basic democratic framework, potentially enhancing a certain type of political
trust. However, their research does not definitively identify the causal mechanisms or the specific
impact on trust in political elites or institutions.

Chan and Yi (2024) introduce the role of political polarization as a contextual factor influencing
the relationship between social media use and democratic outcomes, including satisfaction with
democracy, a component related to political trust. They found that in countries with high affective
polarization, social media use for political information increased democratic engagement but
decreased satisfaction with democracy. This suggests that while social media might mobilise
people to participate online, especially in polarized contexts, it could simultaneously erode their
trust or satisfaction with the democratic system. This negative relationship could be due to the
dissemination of negative and uncivil political content amplified by partisan tensions.

The division of OPP into active and passive modes seems crucial for an understanding of political
participation in the digital age. It allows scholars to account for varying levels of effort and the
diverse nature of online political behaviours, which may have different implications for democratic
attitudes. Research in the TRUEDEM project suggests that passive online participation,
particularly on platforms like Facebook, might undermine support for liberal democratic principles,
active online participation can be associated with higher support for democracy as a regime (Babos
and Vilagi, 2024). However, the relationship between specific types of active and passive OPP and
the multifaceted concept of political trust remains a complex area requiring further investigation.
The harmonized database of online political participation provides data for researchers to continue
with studying these relationships. In line with the current empirical research we follow the division
in active and passive online political participation also in the harmonized database.

1.3.2 Further classification of active and passive participation

Both active and passive participation could be further classified into several categories. The most
typical form of passive online political participation is the consumption of political content without
active contribution to discussions or debates (Kwon, 2020). This includes activities such as reading
political news, watching political videos, or scrolling through political posts on social media
without commenting, sharing, or otherwise visibly engaging with the content. Research indicates
that this form of passive engagement is particularly prevalent among younger generations who
regularly consume political information online but may not translate this consumption into more
active forms of participation (Matthes, 2022).
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In addition to news consumption, there is clickivism, often also referred to as slacktivism
(Morozov, 2011), which is generally characterized as low-effort, symbolic actions that aim to
project an impression of support for a cause without necessarily invol ving substantive commitment
or the capacity to effect real change. Examples include liking a political post or reacting with an
emoji. Critics argue that these "feel-good" forms of participation involve negligible commitment
or impact, rendering them insufficient for classification as legitimate political participation. For
these reasons we will categorise activities as liking a post on social networks as clickivism, and a
part of passive online political participation.

On the other hand, activities like posting original contentand commenting on others' posts on social
networks are generally viewed as more active forms of participation. These actions necessitate a
higher level of effort and often involve a more direct exchange with others (Verduyn et al., 2017).
Posting articles, writing comments, and engaging in debates and discussions also require more
intentionality than simply clicking a 'like' button. From a theoretical standpoint, these more active
forms of engagement can be seen as expressions of political opinion or identities related to societal
and political issues (Vilagi and Babos, 2025). Some scholars argue that these expressive activities
can indeed constitute a form of political participation, especially when they go beyond mere
clicktivism and use argumentation to formulate an opinion or impetus to influence political
institutions or civil society. Writing a blog or participating in an online discussion, for instance,
can be seen as having effects similar to writing a letter to a politician in the offline world.

Verduyn et al. developed the argument that activities as writing a post, engaging in a discussion or
writing comments constitute a special type of active participation as they “facilitate direct exchange
with others.” (2017, p. 281). We agree with the argument and thus decided to distinguish the type
of active participation like money donation on the one hand, and expressing opinion on the other
hand. The latter includes publishing a post on a social network, commenting posts of other people,
or participating in discussions.

In our database, we will distinguish active political participation that involves expressing one’s
own opinion in a written form, from other activities that do not necessitate an articulated
expressions. We call the former activities expressive active participation, as people necessarily
express their opinion in writing. The rest activities are called non-expressive.

1.3.3. Effect of electoral campaign

In addition to the above classification, we have also decided to keep separate indicators that
measure political participation in general, and the participation during electoral campaigns. It is
well documented that electoral campaigns has a direct impact on patterns of both passive and active
political participation. People are more likely to seek out and consume news from multiple sources
or across media modalities during elections (Iyengar & Kinder, 2010). They may follow live
debates, fact-check news items, or track opinion polls with more intensity than during non-
campaign periods. Prior (2007) argues that individuals with even moderate pre-existing interest in
politics become substantially more attentive to news when the environment underscores its
relevance.

This effect is reinforced through both active and passive news consumption (and exposure).
Campaigns create media saturation—through saturation coverage in television, newspapers, social
media—which increases the incidental exposure to political information even among the politically
less interested (Strombéack & Kiousis, 2011). Meanwhile, increased curiosity drives active selection
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and engagement: citizens spend more time reading articles, watching reports, or participating in
political discussions.

Electoral campaigns not only increases exposure to political news but also heightens the intensity
of people’s interest in politics. The very act of seeking information can foster greater personal
relevance, as new information provides cognitive rewards that reinforce further interest (Delli
Carpini & Keeter, 1996). Social conversation and public debate contribute to a feedback loop: as
people learn more and discuss political issues, their interest often intensifies, which in turn
motivates more conversation (Eveland & Scheufele, 2000).

The electoral campaign context is intrinsically tied to increased rates of political engagement. As
citizens become more informed, their sense of self-efficacy and efficacy in the process can increase.
Delli Carpini and Keeter (1996) identify knowledge acquisition during campaigns as a key
predictor of behaviors like voting, attending rallies, or volunteering. Further, the competitive and
high-stakes atmosphere of campaigns often triggers collective action, as individuals perceive their
participation can meaningfully impact outcomes.

Therefore we argue that not distinguishing between online political participation during the
electoral campaign and online political participation in general could lead to somewhat biased
picture of political participation overall.

1.4. Operationalisation of Online Political Participation in Empirical Research

For decades, researchers have developed various measures to assess online political participation,
particularly focusing on social media engagement in democratic societies. These measures have
evolved significantly as digital platforms transformed civic engagement landscapes, creating both
traditional and novel forms of political participation. Research indicates that social media platforms
such as Twitter and Facebook have fundamentally reshaped political participation by providing
new avenues for participation that do not fit neatly into previously established categories
(Theocharis et al. 2022).

Most of the measures of online political participation that relate to use of social media capture the
above-described activities that fall within passive or active OPP, using specific terminology of a
given social network. For example, studies based on analysing Twitter activities use particular
language to describe expressive active participation: “How often do you tweet or retweet about
any political topic?” or “How many political characters do you follow on Twitter?” in Yang and
DeHart (2016). Studies based on activities on Facebook may ask “In the past year, how frequently
have you used Facebook to... post links to political stories or articles for others to read/post your
own comments about political or social issues/encourage other people to take political action?”
(Theocharis et al. 2022). And there are many studies, that include more than one social media
platform and phrase the questions more generally, such as “How often do you use social media to
obtain news about politics and public affairs?”’ (Chang 2017). In some studies, the question asks
“just” about the internet (“During the past month, how often have you done any of the following
on the Internet?”, in Strombaick et al., 2018).

Many active steps that citizen take are out of the most known, global social networks like Facebook,
Twitter, Instagram, or growingly popular TikTok. Yet, they are rather important in the context of
political participation and civic engagement. Activities like online petitions or donating money to
political campaign are important to be included in the measure of online political participation
without the need to know the specific platform. Many studies thus ask questions as “In the past 12
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months, have you signed an online petition?” (Gibson and Cantijoch, 2013), or “Have you ever
forwarded/shared a petition or political information via email or social media?” (Wihbey, 2015).

The list of indicators used to measure online political participation in the academic literature is
rather long. Although many researchers rely on international comparative studies as
Eurobarometer, European Social Survey or World Value Survey, many scholars also develop and
administer their own measures of OPP. The added value of our database is that it brings together
all the measures of online political participation we identified in the international comparative
studies, as well as particular national databases. On the one hand, this allows researchers to get
oriented in the relatively rich volume of indicators. On the other hand, it provides aggregated data
of active and passive online political participation ready for further research.

The harmonized dataset offers added scientific value also by enabling further comparative analyses.
First, its structure supports robust cross-national comparisons, allowing researchers to examine
patterns and disparities in online political participation across EU member states. Second, with data
spanning from 2004 onward, the dataset facilitates longitudinal analyses, making it possible to
track trends, shifts, and the evolution of digital engagement over time. The harmonization of over
a hundred original indicators into aggregated measures also allows for multi-dimensional modeling
of online participation, supporting both descriptive analyses and inferential studies (e.g., multilevel
modeling, factor analysis, or typology construction). This makes the dataset a valuable resource for
investigating the drivers and consequences of online political engagement in diverse political,
economic, and media contexts across Europe.

2 Data sources for measures of online political participation

The core of our dataset comes from well-known international comparative studies that publish their
data for research purposes. To the best of our knowledge, and in line with the harmonization process
of trust data (Tufis, 2023), we identified six relevant data sources.

2.1 Comparative Study of Electoral Systems (CSES)

The Comparative Study of Electoral Systems (CSES) is a collaborative research project that began
in 1996, focusing on electoral systems and their effects on political behavior. The latest available
wave, Wave 6, was conducted in 2021, covering approximately 50-56 countries. The CSES focuses
on several key areas including voter turnout, party identification, electoral participation, and the
impact of electoral systems on political outcomes. The project utilizes a standardized questionnaire
format to enable cross-national comparisons, while allowing flexibility for country-specific
questions. This approach facilitates analysis of how different electoral systems influence voter
behavior and political attitudes across diverse political contexts.

The CSES data can be accessed at: https://cses.org
2.2 European Social Survey (ESS)

The European Social Survey (ESS) is a cross-national survey that began in 2001, with its first
survey year being 2002. The most recent available wave is Wave 11, conducted in 2023/2024,
which covered 24 countries across Europe. The ESS focuses on a wide range of social and political
issues, including social attitudes, political participation, social trust, well-being, and attitudes
toward immigration. The survey includes a core set of questions repeated in each wave, along with
rotating modules that address specific themes. This approach allows for both longitudinal analysis
of trends over time and in-depth exploration of particular topics of interest.
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The ESS data can be accessed at: https://www.europeansocialsurvey.org/

2.3 Eurobarometer

The Eurobarometer is a series of public opinion surveys conducted on behalf of the European
Commission since 1973. The most recent wave available is from spring 2024, covering 27 EU
member states along with several candidate countries. The Eurobarometer surveys cover a wide
range of topics including citizens' attitudes toward the European Union, social issues, economic
conditions, public health concerns, and political engagement. This long-running series provides
valuable time-series data on changing public opinion across Europe, allowing researchers to
analyze trends and patterns in attitudes toward European integration and various policy areas.

The Eurobarometer data can be accessed at: https://europa.eu/eurobarometer/screen/home
2.4 European Values Study (EVS)

The European Values Study (EVS) is a major cross-national survey that began in 1981. The most
recent wave was conducted in 2017, covering approximately 30 countries across Europe. The EVS
focuses on a wide range of values, beliefs, and attitudes, with particular emphasis on religion,
family, work, politics, and social issues. The methodology is designed to facilitate cross-national
comparisons and track changes in values over time, allowing researchers to analyze trends in
societal attitudes across different cultural contexts.

The EVS data can be accessed at: https://www.europeanvaluesstudy.eu/
2.5 International Social Survey Programme (ISSP)

The International Social Survey Programme (ISSP) is a cross-national collaborative project that
began in 1984, with its first survey conducted in 1985. The most recent wave available was
conducted in 2021, covering 30 countries. The ISSP covers a diverse range of social science topics
organized into modules that rotate over time. These focus areas include social inequality, family
and gender roles, work orientations, national identity, citizenship, religion, and environmental
attitudes. This modular approach allows for both cross-sectional analyses across countries and
longitudinal analyses of changing attitudes over time.

The ISSP data can be accessed at: https://issp.org
2.6 World Values Survey (WVS)

The World Values Survey (WVS) is a global research project that began in 1981. The most recent
wave, Wave 7, was conducted from 2017 to 2022, covering 66 countries/territorries worldwide.
The WVS explores a wide range of topics including social values, political attitudes, economic
behavior, religious beliefs, gender equality, environmental concerns, and subjective well -being.
The survey utilizes a core questionnaire that facilitates cross-national comparisons, while also
incorporating questions that evolve to address emerging social and political issues. This
comprehensive approach allows researchers to analyze trends in values over time and across
different cultural contexts, providing insights into how values shape individual and collective
behavior globally.

The WVS data can be accessed at: https://www.worldvaluessurvey.org/
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2.7 National databases

Below we present a list of national databases we identified as relevant and bearing information
on online political participation. Brief description of the national data source is provided, where
available.

2.7.1 Austria

Source / study name: Democracy Radar Wave 5 (SUF edition)
DOI: https://doi.org/10.11587/9WRWNU

Year(s): 2020

Description: Data set of the fifth wave of the Democracy Radar with data on attitudes towards
democracy, politics and the political system in Austria and views on the societal as well as the
individual situation. Main focus of this wave was participation. The Democracy Radar is an
ongoing study of politics and democracy in Austria. It is based on a bi-annual survey with a
sample of about 4500 respondents per wave. The Democracy Radar is part of the Austrian
Democracy Lab (ADL), a project of the Danube University Krems and the University of Graz.

Source / study name: IKT-EINSATZ IN HAUSHALTEN
DOI / Link:

e https://www.statistik.at/fileadmin/publications/IKT-Einsatz in Haushalten 2017.pdf

e  https://www.statistik.at/fileadmin/publications/IKT-Einsatz in Haushalten 2019.pdf
Year(s): 2017, 2019

Description: The dataset titled 'ICT Usage in Households 2019' focuses on Austria. It was
published in 2019 by Statistics Austria, the organization responsible for its collection. This
dataset examines the topic of Information and Communication Technology (ICT) usage in
households. It provides insights into how households in Austria use various ICT devices and
services.

2.7.2 Czechia

Source / study name: Post-election Survey Data: Local Democracy and the 2018 Local
Elections in the Czech Republic

DOI: https://doi.org/10.7910/DVN/O7ABTH
Year(s): 2018

Description: Post-election Survey Data: Local Democracy and the 2018 Local Elections in the
Czech Republic

2.7.3 France

Source / study name: People 2022

DOI: 10.21410/7E4/6FMMTC

Year(s): 2022

Description: The PEOPLE2022 online post-election survey (Electoral practices and opinions

during the 2022 elections) was conducted following the second round of the 2022 French
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presidential election. This survey provides valuable data to study the behavior of voters during
both rounds of the 2022 presidential election in France. Beyond the questions on voting, which
are common to many socio-political surveys (participation and choice during the two rounds of
the presidential elections of 2022 and 2017, moment of electoral choice, interest in politics,
positioning on the left-right axis, monitoring of the campaign, membership in a union and
attitudes towards unions, etc.), the survey includes questions relating to the primaries that
allowed the selection of candidates (participation and appreciation of the measures) as well as
questions relating to the use of social networks in general and during the electoral campaign, or
even online voting. The survey is supplemented by a socio-demographic module (age, gender,
level of education, household financial situation, activity status, socio-professional category,
etc.) to which are added, for employed respondents, questions on employment conditions and
work and on the consequences of the health crisis on them.

Source / study name: ELIPSS 2024
DOI: 10.21410/7E4/TTMWTD
Year(s): 2024

Description: The European election 2024 in France" studies the European election itself as
well as the current state of french politics. The survey is divided into several sections. The first
part of the questionnaire questions on the relationship between the panelists and politics,
political affiliation, level of involvement, and the possible claims or orientations. The second
part focuses on politics in general, and the values, in particular, those related to authority, social
hierarchy, and also, climate change. The third section explores the panelists' positions regarding
the last European election held on June 6-9, 2024. Lastly, at the end of the questionnaire, as an
experiment, panelists were asked to choose a candidate based on 5 key political themes :
taxation, immigration, climate, energy and democracy.

2.74 Germany

Source / study name: Post-election Cross section 2017 (GLES)
DOI: https://doi.org/10.4232/1.13235

Year(s): 2017

Description: The German Longitudinal Election Study (GLES) is the central infrastructure
project in Germany for the continuous collection and provision of high-quality data for national
and international election research. The methodologically diverse surveys of the GLES enable
the research of political attitudes and behavior of voters and candidates. Since its inception, the
GLES has been conducted in close cooperation between the German Society for Electoral
Research (DGfW) and GESIS — Leibniz Institute for the Social Sciences.

Source / study name: Umweltbewusstsein in Deutschland 2014
DOI: https://doi.org/10.4232/1.12242
Year(s): 2014

Description: Since the middle of the 1990s Federal Environment Agency finances the analysis
of environmental consciousness in Germany. The survey series was developed from scientific
cross-sections to a regular survey program.
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Source / study name: Gesellschaftlicher Zusammenhalt in Deutschland 2020 (1. Welle)
DOI: https://doi.org/10.4232/1.14165
Year(s): 2020

Description: The Social Cohesion in Germany 2020 study was conducted by infas on behalf
of the Bertelsmann Stiftung. In the survey period from February 2020 to December 2020, the
resident population of the Federal Republic of Germany aged 16 and over was surveyed in
telephone interviews (CATI) on the following topics: social cohesion and political attitudes,
social participation, personal and social effects of the coronavirus pandemic. Respondents were
selected using a multi-stage random sample from an ADM selection frame including landline
and mobile phone numbers (dual-frame sample). The main survey was conducted from the
beginning of February to the end of March 2020 with 3,010 people aged 16 and over.

2.7.5 TItaly

Source / study name: I media e la liberta / The media and freedom

DOI / Link: https://www.censis.it/comunicazione/i-media-e-la-libert%C3%A0-0
Year(s): 2023

Description: The leading role of digital media is confirmed: internet users exceed 90%,
smartphones reach 89.3%, social networks rise to 85.3%. Instagram is the most used platform
by young people (78.1%), followed by YouTube (77.6%) and TikTok (64.2%). Book readers
are again in decline (-5.6%). Household media consumption spending reaches 14.9 billion
euros. 6 out of 10 Italians feel directed by the algorithm of search engines, social feeds and TV
platforms to make certain choices. For 55.9%, social media should allow their users to express
themselves freely without restrictions on content.

2.7.6 Poland

Source / study name: Polskie Generalne Studium Wyborcze / Polish National Election Study
DOI: https://doi.org/10.7910/DVN/94B2AU

Year(s): 2019

Description: Polskie Generalne Studium Wyborcze 2019 (PGSW 2019) / Polish National
Election Study 2019 (PNES 2019). Public opinion face-to-face post-electoral survey of a
representative sample of adult population of Poland. 2019 Polish parliamentary elections.
Language of the survey and dataset: Polish. The creation of this dataset was supported by
research grant no. 2018/31/B/HS5/03403 (Polish National Election Study 2019) funded by
National Science Centre Poland, conducted at the Institute of Social Sciences, SWPS University
of Social Sciences and Humanities in Warsaw.

Source / study name: Aktualne problemy i wydarzenia
DOI: https://doi.org/10.18150/S8RFXB
Year(s): 2013, 2015

Description: CBOS conducts a monthly survey titled “Current Problems and Events” (on a
sample of around 1,000 adult residents of Poland), which is supplemented—depending on
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needs—by special one-time studies. Each year, CBOS publishes between 160 and 200 research
reports that cover all issues relevant to Polish society and also produces monographic studies
and books. A synthesis of the most important findings from these surveys can be found in the
series “Opinions and Diagnoses” as well as in the English-language series “Polish Public
Opinion”.

2.7.7 Slovakia

Source / study name: Ako sa mate Slovensko? / How are you Slovakia?

DOI / Link: https://sasd.sav.sk/sk/data katalog abs.php?id=sasd 2023001

Year(s): 2023

Description: The survey includes questions on political preferences, interest in politics, trust
in institutions, and respondents' concerns. It monitors respondents' attitudes toward the war in
Ukraine and the acceptance of Ukrainian refugees, as well as their geopolitical orientations and
stance toward NATO. The questions also cover attitudes toward the LGBTI+ community
following the attack on Zamocka Street in Bratislava. The questionnaire also features the second
in a series of questions titled "society before the elections," focusing on ideas about a well-
functioning society and education.

2.7.8 Slovenia
Source / study name: Slovensko javno mnenje / Slovenian Public Opinion

DOI / Link:

e https://www.adp.fdv.uni-lj.si/opisi/sjm13/

e https://www.adp.fdv.uni-lj.si/opisi/sjm15/

e https://www.adp.fdv.uni-1j.si/opisi/sjm191/

e https://www.adp.fdv.uni-lj.si/opisi/sjm222/
e https://www.cjm.si/wp-content/uploads/2024/03/SIM23 2.pdf
Year(s): 2013, 2015, 2019, 2022, 2023

Description: The Slovenian Public Opinion 2013 study: International Survey on National
Identity, International Survey on Citizenship, and Mirror of Public Opinion, is a research project
conducted by the Public Opinion and Mass Communication Research Centre. As its subtitle
suggests, the study consists of three main parts: the International Social Survey Programme
(ISSP) module on National Identity, the ISSP module on Citizenship, and the Mirror of Public
Opinion, which is a standard component of the Slovenian Public Opinion series. The first two
modules are part of the ISSP, an international program that covers key topics in social science
research annually and involves cooperation among 47 countries.

2.7.9 Sweden

Source / study name: National SOM study
DOI / Link: www.gu.se/en/som-institute
Year(s): 1997 - 2024
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Description: From 1986, the core of the SOM Institute has been an annual nationwide survey,
carried out every autumn in the form of a mail questionnaire addressed to randomly selected
persons between the ages of 16 and 90 living in Sweden. The survey consists of several sub-
surveys, which since 2022 each comprise a sample of 3 750 respondents. In 2023 there were
seven such sub-surveys, resulting in a total sample size of 26 250 persons.

2.7.10 Ukraine

Source / study name: Democracy, Rights and Freedoms of Citizens and Media Consumption
in the Conditions of War

DOI / Link: https://www kiis.com.ua/?lang=eng&cat=reports&id=1132
Year(s): 2022

Description: In July 2022, the Kyiv International Institute of Sociology conducted a study
commissioned by OPORA, combining telephone interviews and a diary survey. Using
computer-assisted telephone interviewing (CATI), 1,000 adult Ukrainian citizens were
surveyed based on a random sample of mobile phone numbers. Respondents were from all
regions of Ukraine except for the Autonomous Republic of Crimea and occupied areas of
Donetsk and Luhansk as of February 24, 2022. The sample excluded people who had left
Ukraine after that date. The margin of error (with 95% confidence and design effect of 1.1) is
up to £3.4%. The diary survey involved 100 adult respondents from similarly defined areas.
Fieldwork took place between July 6 and 15, 2022. The sample had proportional gender
representation; over 70% held higher education degrees and were employed, though inactive
groups were also included. Most participants followed current affairs regularly, and around
30% spoke Russian at home.

Source / study name: Citizens and Politics: Interest in Politics, Civic Engagement, Political
Education

DOI: https://razumkov.org.ua/napriamky/sotsiologichni-doslidzhennia/gromadiany-i-
polityka-interes-do-polityky-gromadianska-aktyvnist-politychna-osvita-veresen-2023r

Year(s): 2019, 2023

Description: The results are based on a sociological survey conducted by the Razumkov
Centre's Sociological Service from September 21 to 27, 2023, within the framework of the
"Engage!" civic engagement promotion program, funded by the United States Agency for
International Development (USAID) and implemented by Pact in Ukraine. The content of the
survey is the sole responsibility of Pact and its partners and does not necessarily reflect the
views of USAID or the U.S. government. The survey used a stratified multistage sample with
random selection at the initial stages and quota sampling at the final stage (where respondents
were selected based on gender and age quotas). The structure of the sample replicates the
demographic makeup of the adult population in the surveyed territories as of early 2022 (by
age, gender, and type of settlement). A total of 2,016 respondents aged 18 and over were
surveyed. The theoretical margin of sampling error does not exceed 2.3%. However, additional
systematic deviations in the sample may result from the consequences of Russian aggression,
particularly the forced evacuation of millions of citizens.
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Source / study name: Success or not? How Ukrainians assess law enforcement reforms and
the EU's support

DOI / Link: https://ratinggroup.ua/research/ukraine/uspih-chi-ni-yak-ukrayinci-ocinyuyut-
reformuvannya-organiv-pravoporyadku-ta-pidtrimku-yes.html

Year(s): 2024

Description: Nationwide public opinion survey conducted by the sociological group “Rating”
at the request of the European Union Advisory Mission.
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3 Harmonization of indicators of online political participation

After compiling all the orinigal datasources the database included 181 observations, or
indicators of online political participation. Out of these 87 indicators were unique in terms that
no other indicator in the dataset measured the same thing. For example, election study from
France asked about reading content on Twitch. No other data we found contained any
information about this particular social network.

In the rest 94 cases the indicators were capturing same activities, but for different country or
time period. These 94 cases represent 25 individual variables that are present in more than one
databases or years. Most commonly, the same variable shows up ‘only’ twice, this is the case
in 17 out of 25 variables. The most often frequent variables are passive participationin a form
of news consumption, and signing online petition, both of them showing in twelve different
original datasources.

3.1 First step harmonization

First step in the harmonisation process was putting together all the variables relevant for
measuring the online political participation and decide, which answers will be counted as
representing the share of people having participated in given activities in those cases, where the
original sources used different scales.

In most of the cases the decision was rather simple. Answer scales provided either yes/no
options, or similar. For example, French study asked about clickivism with the possible answers
Yes or No, while the Austrian data include an indicator on clickivism with the scale being
Applies and Does not apply. In such cases, we counted the positive answers.

However, several variables were measured using rather distinct scales and the decision on
which values should count needed to be made. Below we show an illustration of the most
complex variable — Passive participationin a form of a news consumption. The complexity of
this variables lies within the number of various alternatives this was asked in various original
datasources —twelve times. Question wordings and answer scales of all the variations are shown
in a table. The answers we selected to include into the indicator calculation are highlighted in
light green.

In a similar style, codebook lists all the original variables with their scales, and highlights the
answers we included into the calculation of indicators‘ value.

Finally, using the original data sources, we created the database containing 124 variables, and
457 country-year observation
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Variable: Passive Participation — News Consumption

On a typical day, about how much time do you spend using the internet -And how much of your time spend online is devoted to reading news about politics and
current events?

No time at v, hour up to M€ than 1 hour, more than 1,5 hours, more than 2 hours,but more than 2,5 hours, more than 3
less than ! hour, P butno more than 1.5 but no more than 2 no more than 2,5 but no more than 3 REFUSAL
all one hour, hours
hours, hours, hours, hours

How frequently do you use the Internet to consume or access the following types of online content in digital/electronic format (i.e. NOT in a physical form such as a
CD or DVD)? Press, news

Every day or Several times per
SO week Several times per month Once a month or less Never Don't know

For which purpose(s) did you use online social networks in the last 7 days?

Not mentioned To follow the news and current events

On average, how often do you: Use the Internet to get political news or information (optional)

Every day 3-4 days a week 1-2 days a week Fewer Never

And how often have you been doing the following on the Internet? - Heard/read the latest news

Aboutonceinthe About once About once every Question not
Never last 12 months every half year month About once a week  Several times a week Daily asked

Which are your foremost purposes for your personal Internet use? - Hear/read the latest news

Ticked Not ticked
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I follow news articles on the official websites or applications of media outlets (e.g., 24ur.com, rtvslo.si, siol.net, slovenskenovice.si, zurnal24.si).

several times a
never rarely week every day several times a day do not know no answer

What sources of information about political life do you usually use? - Online publications

Online publications

Now I’dlike you to look at this card. I’m going to read out some other forms of political action that people can take using Internet and social media
tools like Facebook, Twitter etc., and I’d like you to tell me, for each one, whether you have done any of these things, whether you might do it or would
never under any circumstances do it...Searching information about politics and political events

Would never

Have done  Might do do

Did you access the news online today or yesterday?

Yes No No, you never access news online DK/NA

Where do you get most of your news on national political matters? Internet

Mentioned  Not mentioned

How often do you use social media as a source of information?

Several times a Less than once a
Daily week Once a week  week Never
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3.2 Second step harmonization

After we put together database containing the indicators from original datasources, we
proceeded to the second step in the harmonization process — categorising variables according
to the theoretical approach outlined in the first chapter.

In addition to the theoretical reasoning, the categorisation of data has also practical reason. The
database of original indicators includes 124 variables for 457 observations (combination of
country-year), which is 56 668 data points (cells in data sheet). However, overwhelming
majority of the cells contain missing data (52 282 cells, which accounts for over 92%).
Harmonizing data into broader categories should produce dataset with more datapoints, better
suited for analysis.

In total, twelve new variables were created. We followed the logic of categorisation online
political participation into active and passive. Subsequently, the active participation was further
categorised either as expressive or non-expressive. Passive participation was further categorised
as either news consumption or clickivism. This gives rise to a fourfold division, with each being
subsequently differentiated whether it took place during the electoral campaign or not. This
leads us to eight variables:

e Passive Participation - news exposure, out of campaign
Passive Participation - news exposure, during campaign
Passive Participation - clickivism, out of campaign
Passive Participation - clickivism, during campaign
Active Participation - nonexpressive, out of campaign
Active Participation - nonexpressive, during campaign
Active Participation - expressive, out of campaign
Active Participation - expressive, during campaign

Final step was to calculate four additional variables that capture the active or passive
participation with regard to the electoral campaign, but regardless of its nature (i.e.
distinguishing news consumtion from clickivism, expressive from non-expressive).

Passive Participation - ANY, during campaign
Passive Participation - ANY, out of campaign
Active Participation - ANY, during campaign
Active Participation - ANY, out of campaign

Limited to the variables created by harmonization, we end up with the same 457 observations
and twelve variables, resulting into 5 484 cells. Out of those, we have data in 1 296 cells, and
missing data in 4 188 cells (76%).
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4 Original Variables

4.1Active online political participation

Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered:
Source:

Question wording:

Active participation, commenting content online during the electoral campaign
act_comm_camp

2022

French national data sources

During the 2022 presidential election campaign, did you comment on any content
related to the presidential election on social media?

Yes, often Included
Yes, sometimes Included
No, never Not included

Active participation, commenting content on Facebook during the electoral
campaign

act_comm_facebook camp

2022

French national data sources

More specifically, on Facebook, during this campaign, did you comment on any content
related to the election?

Yes Included
No Not included
Not applicable Not included
Active participation, commenting content on Instagram during the electoral
campaign

act_comm_instagram_camp

2022

French national data sources
More specifically, on Instagram, during this campaign, did you comment on any
content related to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, commenting content on private networks during the electoral
campaign

act_comm_privatenetwork camp

2022

French national data sources

More specifically, on private networks, during this campaign, did you comment on any
content related to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, commenting content on Snapchat during the electoral
campaign

act comm_snapchat camp

2022

French national data sources

More specifically, on Snapchat, during this campaign, did you comment on any content
related to the election?

23


http://www.truedem.eu/

)

TRUE

www.lruedem.eu

\ / Trust in European Democracies
L

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:
Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:

Yes Included
No Not included
Not applicable Not included
Active participation, commenting content on TikTok during the electoral
campaign

act comm_tiktok camp

2022

French national data sources
More specifically, on Tik Tok, during this campaign, did you comment on any content
related to the election?

Yes Included
No Not included
Not applicable Not included
Active participation, commenting content on Twitch during the electoral
campaign

act comm_twitch camp

2022

French national data sources
More specifically, on Twitch, during this campaign, did you comment in the chat of a
stream related to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, commenting content on Twitter during the electoral
campaign

act comm_twitter camp

2022

French national data sources

More specifically, on Twitter, during this campaign, did you comment on any content
related to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, commenting content on Youtube during the electoral
campaign

act_comm_youtube camp

2022

French national data sources

More specifically, on YouTube, during this campaign, did you comment on any videos
related to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, discussing online, during the electoral campaign
act_discuss_camp

2022

French national data sources

During the 2022 presidential election campaign, did you consult any content related to
the presidential election on social media?
Yes, often

Yes, sometimes

Included
Included
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Question wording:
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Question wording:

Answer 1:
Answer 2:
Answer 3:
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Question wording:

Answer 1:
Answer 2:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:
Answer 8:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:

Years covered:
Source:

No, never Not included
Active participation, encouraging others to vote, during the electoral campaign
act _encourage camp

2015

Polish national data sources

During the month preceding the parliamentary elections: did you encourage other users
on the Internet to vote for a candidate in the election?

yes Included
no Not included

Active participation, publishing own content, during the electoral campaign
act_post_camp

2015

Polish national data sources

During the month preceding the parliamentary elections: - did you write on the Internet
about political issues, e.g. on forums, blogs, social networks?

yes Included
no Not included
filtered out Not included

Active participation, commenting content
act_comm

2020

German national data sources

There are different ways to get involved. Over the last twelve months, have you...?
Left a comment on the Internet for press articles or other reports.
yes (1)

No (0)

Included
Not included

2005,2007,2011-2023

Swedish national data sources

And how often have you been doing the following on the Internet? - Commented news
articles

Never Not included
About once in the last 12 months Not included
About once every half year Not included
About once every month Not included
About once a week Included
Several times a week Included
Daily Included
Question not asked Not included

2019
Slovenian national data sources
Q H3a...comment on news articles, news in registered media, or original blogs online.

never Not included
rarely Not included
several times a week Included
every day Included
several times a day Included
do not know Not included
no answer Not included
2013,2015

Slovenian national data sources
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Question wording:

Answer 1:
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Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
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Years covered.:
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Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:
Source:

Question wording:

We will list some possible forms of online (internet) activities. Please tell us if you
have done any of the following in the past 12 months. Have you...? Q S10b commented
on an article on an online platform

never Not included
yes, 1x Included
more than 3x Included
do not know Not included

Active participation, contacting a politician

act_contact

2020

Austrian national data sources

Q15 You can approach and participate in politics and social life in different t ways. In
how many of the past twelve months have you...? Q15_1 ...contacted a politician
online via email or social media?

applies Included
never Not included
2004

Austrian national data sources
There are different ways of being politically active. Have you ever done any of the
following activities? Ever written/forwarded a political letter / Emails
yes (1)

no (0)

Included
Not included

Active participation, discussing online
act_discuss

2004

Austrian national data sources

Q13 There are different ways of being politically active. Have you ever done any of the
followingactivities? Q13 _al8 Ever contributed to a political discussion on the internet
/ contributed something to a political discussion on the internet.
yes (1)

no (0)

Included
Not included

Active participation, encouraging others to participate
act _encourage

2016-2020

WVS7

I’'m goingto read out some other forms of political action that people can take using
Internet and social mediatools like Facebook, Twitter etc., and I’d like you to tell me,
for each one, whether you have done any of these things, whether you might do it or
would never under any circumstances do it...Encouraging other people to take any form
of political action
Have done

Might do

Would never do

Included
Not included
Not included

Active participation, expressing opinion

act_express

ISSP

Here are some different forms of political and social action that people can take. Please
indicate, for each one, whether you have done any of these things in the past year,
whether you have done it in the more distant past, whether you have not done it but
might do it n or have not done it and would never, under any circumstances, do it.
Expressed political views on the internet.
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Question wording:

Answer 1:
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Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
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Years covered:
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Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:
Years covered:
Source:

Have done it in the past year Included
Have done it in the more distant past Not included
Have not done it but might do it Not included
Have not done it and would never do it Not included

2013,2015

Slovenian national data sources

We will list some possible forms of online (internet) activities. Please tell us if you
have done any of the following in the past 12 months. Have you sent a message with
political content via Twitter, Facebook, or another online platform?

never Not included
yes, 1x Included
more than 3x Included
do not know Not included
2016

EB Special

Do you ever express your opinion on the Internet or on online social media? Please
indicate if you do this...

Often Included
Occasionally Not included
Rarely Not included
Never Not included
DK Not included

Active participation, flash mobs

act_flashmobs

2014

German national data sources

The Internet offers citizens various opportunities to exert influence and express their
opinions. Have youever took part in so-called 'flash mobs' (meetings and actions that
people arrange to take part in on the Internet)

Yes, [ already did that. (1) Included
No, I haven't done it yet.(2) Not included
I've never heard of/don't know (3) about it. Not included
Don't know (4) Not included

Active participation, organizing activities
act_organize

2016-2020

WVS7

Now I’d like you to look at this card. I'm going to read out some other forms of
political action that people can take using Internet and social media tools like
Facebook, Twitteretc.,and I’d like you to tell me, for each one, whether you have done
any of these things, whether you might do it or would never under any circumstances
do it...Organizing political activities, events, protests
Have done

Might do

Would never do

Included
Not included
Not included

Active participation, leaving a post
act_post
2017,2019,2020,2021,2022,2023,2024
Austrian national data sources
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Question wording:

Answer 1:
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Question wording:

Answer 1:
Answer 2:

Indicator:
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Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:

Years covered:
Source:

F8 For which of the following activities have you used the Internet for private purposes
in the last 3 months? Opinions on social or political issues posted on social media or on
websites?

applies Included
does not apply Not included
2020

German national data sources
There are different ways to get involved. Over the last twelve months, have you...?
took a political stand on social media, e.g. on Twitter or Facebook

yes (1) Included
no (0) Not included
2014

German national data sources

The Internet offers citizens various opportunities to exert influence and express their
opinions. Have you ever...? Have you written your own posts in blogs or internet
forums?

Yes, [ already did that. (1) Included
No, I haven't done it yet.(2) Not included
I've never heard of/don't know (3) about it. Not included
Don't know (4) Not included

Active participation, following political content during the electoral campaign
act_follow_camp

2015

Polish national data sources

During the month preceding the parliamentary elections: did you sign up online to a
group supporting some politician, candidate or political organization, election
committee

yes Included
no Not included

Active participation, signing petition online during the electoral campaign
act_petition_camp

2015

Polish national data sources

During the month preceding the parliamentary elections: - did you send a letter to a
politician online or sign an online petition on an issue

yes Included
no Not included

Active participation, sharing content during the electoral campaign

act_share camp

2019

Polish national data sources

During the last election campaign, did you share your thoughts or opinions about a
particular candidate by email, text message or on social media?
never

almost never

Not included
Not included

sometimes Included
often Included
I don't know/ I don't remember Not included

2022
French national data sources
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Question wording:

Answer 1:
Answer 2:
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Question wording:

Answer 1:
Answer 2:
Answer 3:

During the 2022 presidential election campaign, did you share any content related to
the presidential election on social media?

Yes, often Included
Yes, sometimes Included
No, never Not included

Active participation, sharing content on Facebook during the electoral campaign
act_share facebook camp

2022

French national data sources

More specifically, on Facebook, during this campaign, did you share any content
related to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, sharing content on Instagram during the electoral campaign
act share instagram_ camp

2022

French national data sources

More specifically, on Instagram, during this campaign, did you share any content
related to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, sharing content on private network during the electoral
campaign

act share privatenetwork camp

2022

French national data sources

More specifically, on private networks, during this campaign, did you share any content
related to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, sharing content on Snapchat during the electoral campaign
act_share snapchat camp

2022

French national data sources

More specifically, on Snapchat, during this campaign, did you share any content related
to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, sharing content on TikTok during the electoral campaign
act_share tiktok camp

2022

French national data sources

More specifically, on TikTok, during this campaign, did you share any content related
to the election?

Yes Included
No Not included
Not applicable Not included
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Indicator:
Variable name:
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Active participation, sharing content on Twitter during the electoral campaign
act_share twitter camp

2022

French national data sources

More specifically, on Twitter, during this campaign, did you share any content related
to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, sharing content on Youtube during the electoral campaign
act_share youtube camp

2022

French national data sources

More specifically, on YouTube, during this campaign, did you share any videos related
to the election?

Yes Included
No Not included
Not applicable Not included

Active participation, donating money during the electoral campaign
act_donation_camp

2015

Polish national data sources

During the month preceding the parliamentary elections: - did you donate money online
to a political organization, election committee?

yes Included
no Not included
filtered out Not included

Active participation, following political content on social media

act _follow

2024

French national data sources

There are different ways to express your opinions or demands. In the past 12 months,
have you... - Liked or followed the profile of a candidate or a party on social media?

Yes Included
No Not included
Not applicable Not included
2019

Slovenian national data sources

Q1101 I directly follow online posts from non-governmental organizations, government
institutions, politicians, or political parties (on social media platforms, official websites,
or mailing lists).

never Not included
rarely Not included
several times a week Included
every day Included
several times a day Included
do not know Not included
no answer Not included

Active participation, being member of a group related to political content
act_group
ISSP
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Question wording:

Answer 1:
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Years covered:
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Here are some different forms of political and social action that people can take. Please
indicate, for each one, whether you have done any of these things in the past year,
whether you have done it in the more distant past, whether you have not done it but
might do it or have not done it and would never, under any circumstances, do it. Joined
an Internet political forum or discussion group

In the past year done Included
In more distant past done Not included
Not done, might do Not included
Not done, never do Not included

Active participation via official means online

act_participation

2014

German national data sources

The Internet offers citizens various opportunities to exert influence and express their
opinions. Have youever...? Have you took partin political participation processes on
the Internet (e.g. participation portals of municipalities or Federal states, e-voting)?

Yes, [ already did that. (1) Included
No, I haven't done it yet.(2) Not included
I've never heard of/don't know (3) about it. Not included
Don't know (4) Not included

Active participation, visiting party websites

act_partyweb

2013,2015

Slovenian national data sources

We will list some possible forms of online (internet) activities. Please tell us if you
have done any of the following in the past 12 months. Have you visited the website of a

political party

never Not included
yes, 1x Included
more than 3x Included
do not know Not included

Active participation, signing online petition

act_petition

2014

German national data sources

The Internet offers citizens various opportunities to exert influence and express their
opinions. Have you signed for online campaigns or online petitions (e.g. at
Campact.de)?

Yes, [ already did that. (1) Included
No, I haven't done it yet.(2) Not included
I've never heard of/don't know (3) about it. Not included
Don't know (4) Not included
2020

German national data sources

There are different ways to get involved. Over the last twelve months, have you...?
Participated on the Internet, online petitions or citizen participation.

yes (1) Included
No (0) Not included

2017,2019,2020,2021,2022,2023, 2024
Austrian national data sources
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Question wording:

Answer 1:
Answer 2:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:

For which of the following activities have you used the Internet for private purposes in
the last 3 months? Participated in online consultations or votes on social or political
matters: E.g. Signed a petition or a referendum online?

applies Included
does not apply Not included
2016-2020

WVS7

Now I’d like you to look at this card. I’'m going to read out some other forms of
political action that people can take using Internet and social media tools like
Facebook, Twitteretc.,and I’d like you to tell me, for each one, whether you have done
any of these things, whether you might do it or would never under any circumstances
do it...Signing an electronic petition
Have done

Might do

Would never do

Included
Not included
Not included

Active participation, supporting petition or referendum online
act_petition_support

2020

Austrian national data sources

You can approach and participate in politics and social life in different ways. In how
many of the past twelve months have you...? ..supported a petition or referendum
online?
applies

does not apply

Included
Not included

Active participation, protesting via social networks

act_protests_sns

2014

German national data sources

The Internet offers citizens various opportunities to exert influence and express their
opinions. Have youtook part in protests via social networks (e.g. Facebook, Twitter)?

Yes, I already did that. (1) Included
No, I haven't done it yet.(2) Not included
I've never heard of/don't know (3) about it. Not included
Don't know (4) Not included
Active participation, various activities included

act_any

2013,2015

Polish national data sources
During the month preceding the parliamentary elections: did you send an online letter
to a politician or signed an online petition on an issue

yes Included
no Not included
2016-2024

ESS

And still thinking about different ways of trying to improve things in [country] or help
prevent things from going wrong, during the last 12 months, have you done any of the

following? Have you... ... posted or shared anything about politics online, for example
on blogs, via email or on social media such as Facebook or Twitter?

Yes Included
No Not included
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Question wording:

Answer 1:
Answer 2:
Answer 3:

2018

Czech national data sources

There are different ways of trying to improve things in Czech Republic or help prevent
things from going wrong. During the last 12 months, have you done any of the
following? posted or shared anything about politics online, for example on blogs, via
email or on social media such as Facebook or Twitter

Yes, in matters relating to the municipality Included
Yes, in the wider ones Included
Yes, in both previous matters Included
NO Not included
REFUSAL Not included
DK Not included

Active participation, various activities on Facebook during the electoral campaign
act_any_ facebook camp

2022

French national data sources

During the campaign, did you personally consult, share, “like,” or comment on any
content related to the presidential election on social media? On Facebook.

Yes, often Included
Yes, sometimes Included
No, never, even though you are registered on this platform. Not included

Active participation, various activities on Instagram during the electoral
campaign

act_any_instagram camp

2022

French national data sources

During the campaign, did you personally consult, share, “like,” or comment on any
content related to the presidential election on social media? On Instagram.

Yes, often Included
Yes, sometimes Included
No, never, even though you are registered on this platform. Not included

Active participation, various activities on private networks during the electoral
campaign

act_any_privatenetwork camp

2022

French national data sources

During the campaign, did you personally consult, share, “like,” or comment on any
content related to the presidential election on social media? On a private social
network.

Yes, often Included
Yes, sometimes Included
No, never, even though you are registered on this platform. Not included

Active participation, various activities on Snapchat during the electoral campaign
act_any_snapchat camp

2022

French national data sources

During the campaign, did you personally consult, share, “like,” or comment on any
content related to the presidential election on social media? On Snapchat.

Yes, often

Yes, sometimes

No, never, even though you are registered on this platform.

Included
Included
Not included
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Question wording:

Answer 1:
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Active participation, various activities on social networks in general

act_any sns

2020

EB Special

After you came across this news, did you do any of following? You posted about,
commented on or shared the news on online social networks

2022,2023
EB

Q8 For which purpose(s) did you use online social networks in the last 7 days? To
share my opinion publicly/ to discuss within social media groups
Not mentioned

To share my opinion publicly/ to discuss within social media

groups

Not included
Included

Active participation, various activities on TikTok during the electoral campaign
act_any_tiktok camp

2022

French national data sources

During the campaign, did you personally consult, share, “like,” or comment on any
content related to the presidential election on social media? On TikTok.

Yes, often Included
Yes, sometimes Included
No, never, even though you are registered on this platform. Not included

Active participation, various activities on Twitch during the electoral campaign
act_any_twitch_camp

2022

French national data sources

During the campaign, did you personally consult, share, “like,” or comment on any
content related to the presidential election on social media? On Twitch.

Yes, often

Yes, sometimes

No, never, even though you are registered on this platform.

Included
Included
Not included

Active participation, various activities on Twitter during the electoral campaign
act_any_twitter _camp

2022

French national data sources

During the campaign, did you personally consult, share, “like,” or comment on any
content related to the presidential election on social media? On Twitter.

Yes, often Included
Yes, sometimes Included
No, never, even though you are registered on this platform. Not included

Active participation, various activities on Youtube during the electoral campaign
act_any_ youtube camp

2022

French national data sources

During the campaign, did you personally consult, share, “like,” or comment on any
content related to the presidential election on social media? On YouTube.

Yes, often Included
Yes, sometimes Included
No, never, even though you are registered on this platform. Not included
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Passive participation, liking content on Facebook during the electoral campaign
pass_like facebook camp

2022

French national data sources

More specifically, on Facebook, during this campaign, did you "like" any content
related to the election?

Yes Included
No Not included
Not applicable Not included

Passive participation, liking content on Instagram during the electoral campaign
pass_like instagram camp

2022

French national data sources

More specifically, on Instagram, during this campaign, did you "like" any content
related to the election?

Yes Included
No Not included
Not applicable Not included

Passive participation, liking content on Snapchat during the electoral campaign
pass_like snapchat camp

2022

French national data sources

More specifically, on Snapchat, during this campaign, did you "like" any content
related to the election?

Yes Included
No Not included
Not applicable Not included

Passive participation, liking content on TikTok during the electoral campaign
pass_like tiktok camp

2022

French national data sources

More specifically, on TikTok, during this campaign, did you "like" any content related
to the election?

Yes Included
No Not included
Not applicable Not included

Passive participation, liking content on Twitter during the electoral campaign
pass_like twitter camp

2022

French national data sources

More specifically, on Twitter, during this campaign, did you "like" any content related
to the election?

Yes Included
No Not included
Not applicable Not included

Passive participation, liking content on Youtube during the electoral campaign
pass_like youtube camp
2022

French national data sources
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Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:
Answer 8:
Answer 9:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:

More specifically, on YouTube, during this campaign, did you "like" any videos related
to the election?

Yes Included
No Not included
Not applicable Not included
Passive participation, liking content

pass_like

2020

Austrian national data sources
You can approach and participate in politics and social life in different t ways. In how
many of the past twelve months have you...? ... liked a post with political content?

applies Included
does not apply Not included
2024

French national data sources
There are different ways to express your opinions or demands. In the past 12 months,
have you... - Liked a post on social media (such as Facebook, X, Instagram, TikTok)
from a candidate or a party?

Yes Included
No Not included
Not applicable Not included

Passive participation, reading news during the electoral campaign
pass_news_blogs camp

2015

Polish national data sources

During the month preceding the parliamentary elections: - did you read blogs on
political issues or posts and comments by Internet users on politics

yes Included
no Not included

Passive participation, reading news during the electoral campaign
pass_news_camp

2017 - 2020

CSES

During the recent election campaign, in a typical week, how many days did you: Use
social media such as Facebook, Twitter, or Whatsapp to follow news about parties and
candidates?

0 Not included
1 Not included
2 Included
3 Included
4 Included
5 Included
6 Included
7 Included
dk Not included
2017 -2020

CSES

During the recent election campaign, in a typical week, how many days did you: Visit
online news sites?

0 Not included
1 Not included
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Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:
Answer 8:
Answer 9:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:
Answer 8:
Answer 9:
Answer 10:

Indicator:
Variable name:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:

2 Included
3 Included
4 Included
5 Included
6 Included
7 Included
dk Not included
2022

Slovenian national data sources

In the following questions, we are interested in which media you followed news about
political parties and candidates during the election campaign for the parliamentary
elections this April. Read news in newspapers (print or online).

No days in a week Not included
One day in a week Included
Two days in a week Included
Three days in a week Included
Four days in a week Included
Five days in a week Included
Six days in a week Included
Seven days in a week Included
Refusal Not included
Don't know Not included

Passive participation, reading news on party webportals during the electoral
campaign

pass_news_partyweb_camp

2015

Polish national data sources

During the month before the parliamentary elections: - did you browse the websites of
political parties or candidates running in these elections

yes Included
no Not included

Passive participation, reading news on social networks as firstnews source, during
the electoral campaign

pass_news_sns_eu_first camp

2024

French national data sources

To stay informed about politics, which media did you use the most during this
European campaign? - First choice

Social networks (such as Facebook, X, Instagram, TikTok) Included
Else Not included

Passive participation, reading news on social networks as non-first news source
during the electoral campaign

pass_news_sns_eu_second camp

2024

French national data sources

To stay informed about politics, which media did you use the most during this
European campaign? - Second choice

Social networks (suich as Facebook, X, Instagram, TikTok) Included
Else Not included

Passive participation, watching political content on videos during the electoral
campaign
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Question wording:
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Question wording:
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Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
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Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered:
Source:

pass_news_video camp

2015

Polish national data sources

During the month preceding the parliamentary elections, did you watch political videos
on the Internet, such as interviews with politicians, spots, election ads

Yes Included
No Not included

Passive participation, view political content on Facebook during the electoral
campaign

pass_read facebook camp

2022

French national data sources

More specifically, on Facebook, during this campaign, did you read any content related
to the election?

Yes Included
No Not included
Not applicable Not included

Passive participation, view political content on Instagram during the electoral
campaign

pass_read_instagram_camp

2022

French national data sources

More specifically, on Instagram, during this campaign, did you view any content
related to the election?

Yes Included
No Not included
Not applicable Not included

Passive participation, view political content on private networks during the
electoral campaign

pass_read_privatenetwork camp

2022

French national data sources

More specifically, on private networks, during this campaign, did you read any content
related to the election?

Yes Included
No Not included
Not applicable Not included

Passive participation, view political content on during the electoral campaign
pass_read snapchat _camp

2022

French national data sources

More specifically, on Snapchat, during this campaign, did you view any content related
to the election?

Yes Included
No Not included
Not applicable Not included
Passive participation, view political content on TikTok during the electoral
campaign

pass_read_tiktok camp

2022

French national data sources
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Question wording:
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Question wording:

Answer 1:
Answer 2:
Answer 3:
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Years covered:
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Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:

Years covered.:
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Question wording:

Answer 1:
Answer 2:
Answer 3:

Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:
Answer 8:
Answer 9:
Answer 10:

More specifically, on TikTok, during this campaign, did you view any content related
to the election?

Yes Included
No Not included
Not applicable Not included
Passive participation, view political content on Twitch during the electoral
campaign

pass_read_twitch_camp

2022

French national data sources
More specifically, on Twitch, during this campaign, did you watch any streams related
to the election?

Yes Included
No Not included
Not applicable Not included

Passive participation, view political content on Twitter during the electoral
campaign

pass_read_twitter camp

2022

French national data sources

More specifically, on Twitter, during this campaign, did youread any contentrelated to
the election?

Yes Included
No Not included
Not applicable Not included
Passive participation, view political content on Youtube during the electoral
campaign

pass_read_youtube camp

2022

French national data sources
More specifically, on YouTube, during this campaign, did you watch any videos related
to the election?

Yes Included
No Not included
Not applicable Not included
Passive participation, news exposure

pass_news

2018

Czech national data sources

On a typical day, about how much time do you spend using the internet --- And how
much of your time spend online is devoted to reading news about politics and current
events?

No time at all Not included

less than ¥ hour, Included
Y5 hour up to one hour, Included
more than 1 hour, but no more than 1.5 hours, Included
more than 1,5 hours, but no more than 2 hours, Included
more than 2 hours, but no more than 2,5 hours, Included
more than 2,5 hours, but no more than 3 hours Included
more than 3 hours Included
REFUSAL Not included
DK Not included
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Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:

Years covered
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:
Answer 8:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

2016

EB

How frequently do you use the Internet to consume or access the following types of
online content in digital/electronic format (i.e. NOT in a physical form such as a CD or
DVD)? Press, news

Every day or so Included
Several times per week Included
Several times per month Not included
Once a month or less Not included
Never Not included
Don't know Not included

2021,2022,2023

EB

For which purpose(s) did you use online social networks in the last 7 days?

Not mentioned Not included
To follow the news and current events Included

2004, 2014, 2015

ISSP

On average, how often do you: Use the Internet to get political news or information
(optional)

Every day Included
3-4 days a week Included
1-2 days a week Included
Fewer than Not included
Never Not included
2005-

Swedish national data sources
And how often have you been doing the following on the Internet? - Heard/read the
latest news

Never Not included

About once in the last 12 months Not included
About once every half year Not included
About once every month Not included
About once a week Included
Several times a week Included
Daily Included
Question not asked Not included

1997-2004

Swedish national data sources

Which are your foremost purposes for your personal Internetuse? - Hear/read the latest
news

ticked Included
not ticked Not included
2019

Slovenian national data sources
I follow news articles on the official websites or applications of media outlets (e.g.,
24ur.com, rtvslo.si, siol.net, slovenskenovice.si, zurnal24.si)."

never Not included
rarely Not included
several times a week Included
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Answer 4:
Answer 5:
Answer 6:
Answer 7:

Years covered.:
Source:

Question wording:

Answer 1:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:

Indicator:
Variable name:

Years covered:
Source:

Question wording:

Answer 1:

Indicator:
Variable name:
Years covered
Source:

Question wording:

Answer 1:
Answer 2:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:

every day Included
several times a day Included
do not know Not included
no answer Not included
2023,2019

Ukrainian national data sources

What sources of information about political life do you usually use? - Online
publications

Online publications Included
2016-2020

WVS7

Now I’d like you to look at this card. I’'m going to read out some other forms of
political action that people can take using Internet and social media tools like
Facebook, Twitteretc.,and I’d like you to tell me, for each one, whether you have done
any of these things, whether you might do it or would never under any circumstances
do it...Searching information about politics and political events

Have done Included
Might do Not included
Would never do Not included
2020

EB Special

Did you access the news online today or yesterday?

Yes Included
No Not included
No, you never access news online (DO NOT READ OUT) Not included
DK/NA Not included

Passive participation, reading news on websites of analytical or scientific
institutions

pass_news_analyticalweb

2023,2019

Ukrainian national data sources

What sources of information about political life do you usually use? - Websites of
analytical centers, scientific institutions

Websites of analytical centers, scientific institutions Included
Passive participation, reading news on blogs

pass_news_blogs

2011 -2019,2022,2023

EB

On the Internet, which of the following websites do you use to get news on national
political matters? Blogs
Mentioned

Not mentioned

Included
Not included

2005 -
Swedish national data sources
And how often have you been doing the following on the Internet? - Read a blog

Never Not included
About once in the last 12 months Not included
About once every half year Not included
About once every month Not included
About once a week Included
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Answer 8:
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Years covered
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:
Years covered
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:

Years covered
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:

Indicator:
Variable name:

Source:
Years covered

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:
Years covered:
Source:

Several times a week Included
Daily Included
Question not asked Not included

Passive participation, reading blogs as primary news source on EU matters
pass_news_blogs eu_first

2011-2019,2022,2023

EB

On the Internet, which of the following websites do you use to get news on European
political matters? Blogs
Mentioned

Not mentioned

Included
Not included

Passive participation, , reading blogs as non-primary news source on EU matters
pass_news_blogs eu second

2011 -2019,2022,2023

EB

On the Internet, which of the following websites do you use to get news on European
political matters? Blogs
Mentioned

Not mentioned

Included
Not included

Passive participation, reading online news as primary source on EU political
matters

pass_news_cu_first

2011-2019,2022,2023

EB

Where do you get most of your news on European political matters? Firstly?

Television Not included
The press Not included
Radio Not included
The Internet Included
Other (SPONT.) Not included
Not look for Not included

Passive participation, reading news online as non-primary source on EU political
matters

pass_news_eu_second

EB

2011 -2019, 2022, 2023

Where do you get most of your news on European political matters? Any other. Internet
Mentioned Included
Not mentioned Not included

Passive participation, reading expert blogs as news source on political matters
pass_news_expertblogs

2023,2019

Ukrainian national data sources

What sources of information about political life do you usually use? - Expert blogs
Blogs of experts Included
Not mentioned Not included

Passive participation, reading news on Facebook as primary source
pass_news_facebook
2024

Ukrainian national data sources
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Question wording:
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Question wording:
Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:

Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:

Years covered:
Source:
Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:

Years covered:
Source:
Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:

Indicator:
Variable name:
Years covered:
Source:

What sources do you mainly use to get reliable and verified information about events in
Ukraine? - News and posts on Facebook
News and posts on Facebook Included

Passive participation, reading online news as primary source of news
pass_news_first
2011 -2019, 2022, 2023

EB

Where do you get most of your news on national political matters? Firstly?
Television Not included
The press Not included
Radio Not included
The Internet Included
Other (SPONT.) Not included
Not look for Not included

Passive participation, reading online news, among others, as source of news
pass_news_incl ol

2017 -2020

CSES

And how closely do you follow politics on TV, radio, newspapers, or the Internet?
Very closely, fairly closely, not very closely,or not at all?

very closely Included
fairly closely Included
not very closely Not included
not at all Not included
DK Not included
2018

Czech national data sources
And how closely do you follow politics on television, on the radio, in the newspapers
or on the Internet?

Very closely Included
rather closely Included
not so closely Included
don’t you follow politics at all Not included
refusal Not included
DK Not included
2014,2015

ISSP

How often do you use the media, including television, newspapers, radio and the
internet, to get political news or information?

Several times a day Included
Once a day Included
5-6 days a week Included
3-4 days a week Included
1-2 days a week Included
Less than 1 day a week Not included
Never Not included

Passive participation, viewing Instagram as primary source of news
pass_news_instagram

2024

Ukrainian national data sources
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Question wording:
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Question wording:

Answer 1:
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Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:

Indicator:
Variable name:
Years covered.:
Source:

Question wording:

Answer 1:

Indicator:
Variable name:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:

What sources do youmainly use to get reliable and verified information about events in
Ukraine? - News and posts on Instagram
News and posts on Instagram

Not mentioned

Included
Not included

Passive participation, reading international media as primary source of news
pass_news_internationalmedia

2024

Ukrainian national data sources

What sources do youmainly use to get reliable and verified information about events in
Ukraine? - International online media
International online media Included
Passive participation, following journalists as primary source of news
pass_news_journalists

2019

Slovenian national data sources

Q I10c I follow journalistic content on social media platforms shared by journalists or
official profiles of media outlets.

never Not included
rarely Not included
several times a week Included
every day Included
several times a day Included
do not know Not included
no answer Not included

Passive participation, viewing messengers as primary source of news
pass_news_messengers

2023

Ukrainian national data sources

What sources of information about political life do you usually use? - Messengers
Messengers Included

Passive participation, reading newsportals as primary source of news
pass_news_newsportals

EB

On the Internet, which of the following websites do you use to get news on national
political matters? Information websites (websites from newspapers, news magazines,

etc.)
Mentioned Included
Not mentioned Not included

Passive participation, reading newsportals as primary source

of news during electoral campaign

pass_news_newsportal camp

2022

Slovenian national data sources

In the following questions, we are interested in which media you followed news about
political parties and candidates during the election campaign for the parliamentary
elections this April: Visited online news websites.

No days in a week Not included
One day in a week Included
Two days in a week Included
Three days in a week Included
Four days in a week Included

44


http://www.truedem.eu/

)

TRUE

www.lruedem.eu

\ / Trust in European Democracies
L

Answer 6:
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Question wording:

Answer 1:
Answer 2:

Years covered:
Source:

Question wording:

Answer 1:

Years covered.:
Source:

Question wording:

Indicator:

Variable name:
Years covered.:
Source:

Question wording:

Answer 1:

Answer 2:

Indicator:

Variable name:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:

Variable name:
Source:

Question wording:

Answer 1:

Five days in a week Included
Six days in a week Included
Seven days in a week Included
Refusal Not included
Don't know Not included
2013,2015

Polish national data sources
During the month preceding the parliamentary elections: - did you read political articles
on the Internet, e.g. in the online versions of newspapers, magazines

yes Included
no Not included
2024

Ukrainian national data sources

What sources do you mainly use to get reliable and verified information about events in
Ukraine? - Ukrainian online media
Ukrainian online media Included
2016

EB Special

How frequently do you use the Internet to consume or access the following types of
online content in digital/electronic format (i.e. NOT in a physical form such as a CD or
DVD)? Press, news

Passive participation, reading newsportals as primary source of news on EU
matters

pass_news_newsportals eu

2022

EB

When you are looking for information about the EU, its policies,

its institutions, which of the following sources do you use?

(Information websites)

Information websites (websites from newspapers, news Included
magazines, video hosting websites, etc.)
Not mentioned Not included

Passive participation, viewing newsportals as primary source of news on EU
matters

pass_news_newsportals eu first

EB

On the Internet, which of the following websites do you use to get news on European
political

matters? Information websites (websites from newspapers, news magazines, etc.)
Mentioned Included
Not mentioned Not included

Passive participation, viewing newsportals as non-primary source of news on EU
matters

pass_news_newsportals_eu_second

EB

On the Internet, which of the following websites do you use to get news on European
political matters? Information websites (websites from newspapers, news magazines,
etc.)

Mentioned Included
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Question wording:
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Question wording:
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Source:

Question wording:

Answer 1:
Answer 2:

Years covered.:
Source:

Question wording:

Answer 1:

Indicator:

Variable name:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:

Not mentioned Not included
Passive participation, viewing newsportals as primary source of news on EU
matters

pass_news_newsportals_first

2023

EB Special

Among the following, what media have you used the most to access news in the past 7
days? First?

4 - Online press and/or news platforms Included
No Not included

Passive participation, viewing newsportals as non-primary source of news on EU
matters

pass_news_newsportals_second

2023

EB Special

Among the following, what media have you used the most to access news in the past 7
days? 4 - Online press and/or news platforms

Yes Included
No Not included

Passive participation, viewing official webportals as primary source of news on EU
matters

pass_news_officialweb

EB

On the Internet, which of the following websites do you use to get news on national
political matters? Institutional and official websites (governmental websites, etc.)
Mentioned Included
Not mentioned Not included

2024

Ukrainian national data sources

What sources do youmainly use to get reliable and verified information about events in
Ukraine? - Official pages and social networks of state authorities
Official pages and social networks of state authorities Included
Passive participation, viewing official webportals as non-primary source of news
on EU matters

pass_news_officialweb_eu second

EB

On the Internet, which of the following websites do you use to get news on European
political matters? Institutional and official websites (governmental websites, etc.)
Mentioned Included
Not mentioned Not included

Passive participation, viewing government’s website as source of news
pass_news_officialweb_gov

2006 -

Swedish national data sources

During the last 12 months, have you visited any of the following websites online? The
Swedish government's website

Never Not included
About once in the last 12 months Not included
About once every half year Not included
About once every month Not included
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Question wording:

Answer 1:
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Variable name:
Years covered:
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Question wording:

About once a week Included
Several times a week Included
Daily Included
Question not asked Not included

Passive participation, viewing local government’s website as source of news
pass_news_officialweb localgov

2006 -

Swedish national data sources

During the last 12 months, have you visited any of the following websites online? Your
county council/regional government

Never Not included
About once in the last 12 months Not included
About once every half year Not included
About once every month Not included
About once a week Included
Several times a week Included
Daily Included
Question not asked Not included

Passive participation, viewing local politicians‘ website as source of news
pass_news_officialweb localpolt

2006 -

Swedish national data sources

During the last 12 months, have you visited any of the following websites online? Any
local politicians

Never Not included
About once in the last 12 months Not included
About once every half year Not included
About once every month Not included
About once a week Included
Several times a week Included
Daily Included
Question not asked Not included

Passive participation, viewing MPs’ website as source of news
pass_news_officialweb_mp

2006 -

Swedish national data sources

During the last 12 months, have you visited any of the following websites online? Any
member of Parliament

Never Not included
About once in the last 12 months Not included
About once every half year Not included
About once every month Not included
About once a week Included
Several times a week Included
Daily Included
Question not asked Not included

Passive participation, viewing parliament’s website as source of news
pass_news_officialweb_parl

2006 -

Swedish national data sources

During the last 12 months, have you visited any of the following websites online? The
Swedish Parliament
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Question wording:
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Years covered:
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Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:
Answer 7:

Years covered:
Source:
Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:
Answer 6:

Never

About once in the last 12 months
About once every half year
About once every month

About once a week

Several times a week

Daily

Question not asked

www.lruedem.eu

Not included
Not included
Not included
Not included
Included
Included
Included
Not included

Passive participation, viewing websites of political parties as source of news

pass_news_officialweb_party
2006 -
Swedish national data sources

During the last 12 months, have you visited any of the following websites online? Any

political party

Never

About once in the last 12 months
About once every half year
About once every month

About once a week

Several times a week

Daily

Question not asked

Passive participation, following news on social media
pass_news_sns

EVS

How often do you follow politics... on social media
every day

several times a week

once or twice a week

less often

never

2019
Slovenian national data sources

Not included
Not included
Not included
Not included
Included
Included
Included
Not included

Included
Included
Included
Not included
Not included

Q I10e1 follow original posts by users on social media platforms (not shared content)

or blogs.

never

rarely

several times a week
every day

several times a day
do not know

no answer

2022
Slovenian national data sources

Not included
Not included
Included
Included
Included
Not included
Not included

Used social media such as Facebook, Twitter, or Instagram to follow news about

political parties and candidates.
No days in a week

One day in a week

Two days in a week

Three days in a week

Four days in a week

Five days in a week
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Answer 7:
Answer 8:
Answer 9:
Answer 10:

Years covered.:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:

Years covered.:
Source:

Question wording:

Answer 1:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:
Answer 3:
Answer 4:
Answer 5:

Six days in a week Included
Seven days in a week Included
Refusal Not included
Don't know Not included
2013,2015

Slovenian national data sources

We will list some possible forms of online (internet) activities. Please tell us if you
have done any of the following in the past 12 months. Have you...? ... followed current
political events on Facebook, Twitter, or another online platform?

never Not included
yes, 1x Included
more than 3x Included
do not know Not included

2023,2019

Ukrainian national data sources

What sources of information about political life do you usually use? - Social Networks
Social networks Included

2011,2016-2020

WVS6, WVS7

People learn what is going on in this country and the world from various sources. For
each of the following sources,

please indicate whether you use it to obtain information daily, weekly, monthly, less
than monthly or never: Social media (Facebook, Twitter, etc.)

Daily Included
Weekly Included
Monthly Not included
Less than monthly Not included
Never Not included
2016

EB Special

What are the services you mainly use to read the news online? Online social media
Mentioned Included
Not mentioned Not included
2020

EB Special

How did you access this news online? You read articles or posts that appeared in your
online social networks or that were shared by friends
Included

Not included

Mentioned
Not mentioned

2023

Italian national data sources

How often do you use social media as a source of information?

Daily Included

Several times a week Included
Once a week Included
Less than once a week Not included
Never Not included
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Indicator:

Variable name:
Source:

Question wording:

Answer 1:
Answer 2:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:

Variable name:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:

Variable name:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:

Years covered:
Source:

Question wording:

Answer 1:
Answer 2:

Passive participation, following news on social media as primary source of news
on EU matters

pass_news_sns_eu_first

EB

On the Internet, which of the following websites do you use to get news on European
political matters? Online social networks

Mentioned Included
Not mentioned Not included
2023

EB Special

Among the following, what media have you used the most to access news in the past 7
days?

7 - Social media platforms (e.g. Facebook, Instagram, etc.) Included
No Not included

Passive participationv , following news on social media as non-primary source of
news on EU matters
pass_news_sns_eu_ second

EB

On the Internet, which of the following websites do you use to get news on European
political

matters? Online social networks

Mentioned Included
Not mentioned Not included

Passive participation, following news on social media as primary source of news
on national political matters

pass_news_sns_first

EB

On the Internet, which of the following websites do you use to get news on national
political matters? Online social networks
Mentioned

Not mentioned

Included
Not included

Passive participationv, following news on social media as non-primary source of
news on national political matters

pass_news_sns_second

2011 -2019,2022,2023

EB

On the Internet, which of the following websites do you use to get news on national
political matters? Online social networks
Mentioned

Not mentioned

Included
Not included

2023

EB Special

Among the following, what media have you used the most to access news in the past 7
days? 7 - Social media platforms (e.g. Facebook, Instagram, etc.)

Yes Included
No Not included
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Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:

Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:

Indicator:

Variable name:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:

Variable name:
Source:

Question wording:

Answer 1:
Answer 2:

Indicator:
Variable name:
Years covered:
Source:

Question wording:

Answer 1:

Passive participation, viewing Telegram as primary source of news
pass_news_telegram

2024

Ukrainian national data sources

What sources do you mainly use to get reliable and verified information about events in
Ukraine? - telegram
Telegram channels Included
Passive participation, viewing TikTok as primary source of news
pass_news_tiktok

2024

Ukrainian national data sources

What sources do youmainly use to get reliable and verified information about events in
Ukraine? - News and posts on TikTok

News and posts on TikTok Included

Passive participation, viewing video websites as non-primary source of news on
EU matters

pass_news_video eu_second

EB

On the Internet, which of the following websites do you use to get news on European
political matters? Video hosting websites
Mentioned

Not mentioned

Included
Not included

Passive participation, viewing video websites as non-primary source of news on
national political matters

pass_news_video_ second

EB

On the Internet, which of the following websites do you use to get news on national
political matters? Video hosting websites
Mentioned

Not mentioned

Included
Not included

Passive participation, viewing Youtube as primary source of news
pass_news_youtube

2024

Ukrainian national data sources

What sources do youmainly use to get reliable and verified information about events in
Ukraine? - youtube

YouTube stories Included
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5 Harmonized Variables

Harmonized variable:
Original variables used for
harmonization:

Years covered:

Countries covered:

passive_read_nocampaign

®  pass_news
pass news analyticalweb
pass news blogs
pass_news_blogs eu_first
pass news blogs eu second
pass news eu first
pass_news_eu_second
pass news expertblogs
pass_news_facebook
pass news first
pass news incl ol
pass_news_instagram
pass news internationalmedia
pass news journalists
pass_news_messengers
pass news newsportals
pass news newsportals eu first
pass_news_newsportals eu second
pass news newsportals first
pass_news_newsportals_second
pass news officialweb
pass news officialweb eu second
pass_news_officialweb gov
pass news officialweb localgov
pass news officialweb localpolt
pass_news_officialweb mp
pass news officialweb parl
pass news officialweb party
pass_news_sns
pass news sns eu first
pass_news_sns_eu_second
pass news sns first
pass news sns first
pass_news_sns_second
pass news sns second
pass news telegram
pass_news_tiktok
pass news video eu second
pass news video second
pass_news_youtube

[ ]
1997,1998,1999,2000,2001, 2002, 2003, 2004, 2005, 2006, 2007, 2008, 2009,
2010,2011,2012,2013,2014,2015,2016,2017,2018,2019, 2020,2021, 2022,
2023,2024
Austria, Belgium, Bulgaria, Croatia, Cyprus, Czechia, Denmark, Estonia, Finland,
France, Germany, Great Britain, Greece, Hungary, Ireland, Italy, Latvia, Lithuania,
Luxembourg, Malta, Netherlands, Northern Ireland, Norway, Poland, Portugal,
Romania, Slovakia, Slovenia, Spain, Sweden, Switzerland, Ukraine, United
Kingdom
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Brief description:

Harmonized variable:
Original variables used for
harmonization:

Years covered:
Countries covered:
Brief description:

Harmonized variable:
Original variables used for
harmonization:

Years covered:

Countries covered:

Brief description:

Harmonized variable:
Original variables used for
harmonization:

Years covered:
Countries covered:
Brief description:

The variable indicates level of passive online political participation in a form of
news consumption, regardless of the source of the news. The original variables are
not limited to a period of electoral campaign. Value of the harmonized variable
shows the maximum value of any of the original variables within a given country
and year.

passive_read_campaign

e pass news blogs camp
pass news camp
pass_read_youtube camp
pass news newsportal camp
pass news partyweb camp
pass_read_twitch_camp
pass news sns eu first camp
pass_news_sns_eu_second camp
pass news video camp
pass read twitter camp
pass_read facebook camp
pass read instagram camp
pass read privatenetwork camp
pass_read _snapchat_camp
pass_read_tiktok camp

[ ]
2015,2017,2019,2022,2024
Denmark, France, Poland, Portugal
The variable indicates level of passive online political participation in a form of
news consumption, regardless of the source of the news. The original variables are
limited to a period of electoral campaign. Value of the harmonized variable shows
the maximum value of any of the original variables within a given country and
year.

passive_clickivism_nocampaign
e pass like

2020,2024

Austria, France

The variable indicates level of passive online political participation in a form of
clickivism. The original variables are not limited to a period of electoral campaign.
Value of the harmonized variable shows the maximum value of any of the original
variables within a given country and year.

passive_clickivism_campaign
e pass like facebook camp

e pass like instagram camp
e pass like snapchat camp
e pass like tiktok camp
e pass_like twitter camp
e pass_like youtube camp
L]

2022

France

The variable indicates level of passive online political participation in a form of
clickivism. The original variables are limited to a period of electoral campaign.
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Harmonized variable:
Original variables used for
harmonization:

Years covered:

Countries covered:

Brief description:

Harmonized variable:
Original variables used for
harmonization:

Years covered:
Countries covered:
Brief description:

Harmonized variable:
Original variables used for
harmonization:

Value of the harmonized variable shows the maximum value of any of the original
variables within a given country and year.

active_nonexpressive_nocampaign
e act _contact

act follow

act spreadinfo

act_group

act participation

act partyweb

act_petition

act petition support

act_protests_sns

2003,2004,2005,2013,2014,2015,2017,2018,2019, 2020,2021, 2022, 2023,
2024

Austria, Bulgaria, Cyprus, Czechia, Denmark, Finland, France, Germany, Greece,
Hungary, Ireland, Latvia, Netherlands, Northern Ireland, Norway, Poland, Portugal,
Romania, Slovakia, Slovenia, Spain, Sweden, Ukraine, United Kingdom

The variable indicates level of active online political participation of a kind of
a non-expressive form. The original variables are not limited to a period of electoral
campaign. Value of the harmonized variable shows the maximum value of any of
the original variables within a given country and year.

active_nonexpressive_campaign
e act follow camp
act petition camp
act_share camp
act share facebook camp
act share instagram camp
act share privatenetwork camp
act share snapchat camp
act share tiktok camp
act_share twitter_camp
act share youtube camp
act_donation_camp

[ ]
2015,2022
France, Poland
The variable indicates level of active online political participation of a kind of
a non-expressive form. The original variables are limited to a period of electoral
campaign. Value of the harmonized variable shows the maximum value of any of
the original variables within a given country and year.

active_expressive_nocampaign
e act comm

act contact

act discuss

act_encourage

act express

act flashmobs

act_organize

act_post
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Years covered:

Countries covered:

Brief description:

Harmonized variable:
Original variables used for
harmonization:

Years covered:
Countries covered:
Brief description:

Harmonized variable:
Original variables used for
harmonization:

Years covered:
Countries covered:
Brief description:

Harmonized variable:
Original variables used for
harmonization:

Years covered:

Countries covered:

2004,2005,2006,2007,2008, 2009,2010,2011,2012,2013,2014,2015,2016,
2017,2018,2019, 2020, 2021, 2022, 2023, 2024

Austria, Belgium, Bulgaria, Croatia, Cyprus, Czechia, Denmark, Estonia, Finland,
France, Germany, Greece, Hungary, Ireland, Italy, Latvia, Lithuania, Luxembourg,
Malta, Netherlands, Northern Ireland, Norway, Poland, Portugal, Romania,
Slovakia, Slovenia, Spain, Sweden, Ukraine, United Kingdom, United Kingdom
The variable indicates level of active online political participation of a kind of an
expressive form. The original variables are not limited to a period of electoral
campaign. Value of the harmonized variable shows the maximum value of any of
the original variables within a given country and year.

active_expressive_campaign
e act comm_camp
act comm facebook camp
act_comm_instagram_camp
act comm privatenetwork camp
act comm snapchat camp
act comm_tiktok camp
act comm twitch camp
act comm twitter camp
act_comm_youtube camp
act discuss camp
e act post camp
e act _encourage camp
2015,2022
France, Poland
The variable indicates level of active online political participation of a kind of an
expressive form. The original variables are limited to a period of electoral
campaign. Value of the harmonized variable shows the maximum value of any of
the original variables within a given country and year.

passive_any_campaign
e passive read campaign
e passive clickivism campaign
e pass news newsportal camp

2015,2017,2019,2022,2024

Denmark, France, Poland, Portugal

The variable indicates level of any passive online political participation. Value of
the harmonized variable shows the maximum value of any of the input variables
within a given country and year. The question behind the original variables were
limited to a period of an electoral campaign.

passive_any_nocampaign

e passive read nocampaign

e passive clickivism nocampaign

[ ]
1997,1998,1999,2000,2001, 2002, 2003, 2004, 2005, 2006, 2007, 2008, 2009,
2010,2011,2012,2013,2014,2015,2016,2017,2018,2019,2020,2021,2022,
2023,2024
Austria, Belgium, Bulgaria, Croatia, Cyprus, Czechia, Denmark, Estonia, Finland,
France, Germany, Great Britain, Greece, Hungary, Ireland, Italy, Latvia, Lithuania,
Luxembourg, Malta, Netherlands, Northern Ireland, Norway, Poland, Portugal,
Romania, Slovakia, Slovenia, Spain, Sweden, Switzerland, Ukraine, United
Kingdom, United Kingdom
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Brief description:

Harmonized variable:
Original variables used for
harmonization:

Years covered:
Countries covered:
Brief description:

Harmonized variable:
Original variables used for
harmonization:

Years covered:

Countries covered:

Brief description:

The variable indicates level of any passive online political participation. Value of
the harmonized variable shows the maximum value of any of the input variables
within a given country and year.

active_any_campaign

e active_expressive_campaign
active nonexpressive campaign
act any facebook camp
act_any_instagram_ camp
act any privatenetwork camp
act any snapchat camp
act_any_tiktok camp
act any twitch camp
act_any_twitter camp
act_any youtube camp

L]
2015,2022
France, Poland
The variable indicates level of any active online political participation. Value of
the harmonized variable shows the maximum value of any of the input variables
within a given country and year. The question behind the original variables were
limited to a period of an electoral campaign.

active_any nocampaign
e active expressive nocampaign
e active nonexpressive nocampaign
e act any
e act_any_sns

2003,2004,2005,2006,2007, 2008,2009,2010,2011, 2012,2013,2014,2015,
2016,2017,2018,2019,2020,2021,2022,2023, 2024

Austria, Belgium, Bulgaria, Croatia, Cyprus, Czechia, Denmark, Estonia, Finland,
France, Germany, Greece, Hungary, Ireland, Italy, Latvia, Lithuania, Luxembourg,
Malta, Netherlands, Northern Ireland, Norway, Poland, Portugal, Romania, Russia,
Slovakia, Slovenia, Spain, Sweden, Switzerland, Ukraine, United Kingdom

The variable indicates level of any passive online political participation. Value of
the harmonized variable shows the maximum value of any of the input variables
within a given country and year.
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Political participation through Social Media v

act_comm_camp - Active participation, commenting content online during the electoral campaign

Years covered: 2022
Source: French national data sources

Question wording: During the 2022 presidential election campaign, did you comment on any content related to the presidential election on
social media?
Answer 1: Yes, often Included

Answer 2: Yes, sometimes Included
Answer 3: No, never Not included

Year
Country 2022
France 0.28

act_comm_facebook_camp - Active participation, commenting content on Facebook during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Facebook, during this campaign, did you comment on any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.18

act_comm_instagram_camp - Active participation, commenting content on Instagram during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Instagram, during this campaign, did you comment on any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.10
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act_comm_privatenetwork_camp - Active participation, commenting content on private networks during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on private networks, during this campaign, did you comment on any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.12

act_comm_snapchat_camp - Active participation, commenting content on Snapchat during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Snapchat, during this campaign, did you comment on any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year

Country 2022
France 0.07

act_comm_tiktok_camp - Active participation, commenting content on TikTok during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on TikTok, during this campaign, did you comment on any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.07

-62 -



Political participation through Social Media v

act_comm_twitch_camp - Active participation, commenting content on Twitch during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Twitch, during this campaign, did you comment in the chat of a stream related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.04

act_comm_twitter_camp - Active participation, commenting content on Twitter during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Twitter, during this campaign, did you comment on any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year

Country 2022
France 0.10

act_comm_youtube_camp - Active participation, commenting content on Youtube during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on YouTube, during this campaign, did you comment on any videos related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.09
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act_discuss_camp - Active participation, discussing online, during the electoral campaign

Years covered: 2022

Source: French national data sources

Question wording: During the 2022 presidential election campaign, did you consult any content related to the presidential election on social
media?

Answer 1: Yes, often Included

Answer 2: Yes, sometimes Included
Answer 3: No, never Not included

Year
Country 2022
France 0.47

act_encourage_camp - Active participation, encouraging others to vote, during the electoral campaign

Years covered: 2015
Source: Polish national data sources

Question wording: During the month preceding the parliamentary elections: did you encourage other users on the Internet to vote for a
candidate in the election?

Answer 1: Yes Included
Answer 2: No Not included

Year

Country 2015
Poland 0.03

act_post_camp - Active participation, publishing own content, during the electoral campaign

Years covered: 2015
Source: Polish national data sources

Question wording: During the month preceding the parliamentary elections: - did you write on the Internet about political issues, e.g. on
forums, blogs, social networks?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Filtered out Not included

Year

Country 2015

Poland 0.03
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act_comm - Active participation, commenting content

Years covered: 2020
Source: German national data sources

Question wording: There are different ways to get involved. Over the last twelve months, have you...? Left a comment on the Internet for
press articles or other reports.

Answer 1: Yes (1) Included
Answer 2: No (0) Not included

Years covered: 2005, 2007, 2011-2023
Source Swedish national data sources
Question wording: And how often have you been doing the following on the Internet? - Commented news articles

Answer 1: Never Not included

Answer 2: About once in the last 12 months Not included
Answer 3: About once every half year Not included
Answer 4: About once every month Not included
Answer 5: About once a week Included

Answer 6: Several times a week Included

Answer 7: Daily Included

Answer 8: Question not asked Not included

Years covered: 2019
Source: Slovenian national data sources
Question wording: Q H3a ...comment on news articles, news in registered media, or original blogs online.

Answer 1: Never Not included

Answer 2: Rarely Not included

Answer 3: Several times a week Included
Answer 4: Every day Included

Answer 5: Several times a day Included
Answer 6: Do not know Not included
Answer 7: No answer Not included

Years covered: 2013, 2015

Source: Slovenian national data sources

Question wording: We will list some possible forms of online (internet) activities. Please tell us if you have done any of the following in the
past 12 months. Have you...? Q S10b commented on an article on an online platform

Answer 1: Never Not included
Answer 2: Yes, 1x Included

Answer 3: More than 3x Included
Answer 4: Do not know Not included

Year

Country 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Germany
Slovenia 0.19 0.15 0.03
Sweden 0.02 0.00 0.01 0.00 0.00 0.00 0.03 0.04 0.02 0.01 0.01 0.01 0.01 0.01 0.01

Year

Country 2020 2021 2022 2023

Germany 0.20
Slovenia
Sweden 0.01 0.01 0.01 0.01
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act_contact - Active participation, contacting a politician

Years covered: 2020
Source: Austrian national data sources

Question wording: Q15 You can approach and participate in politics and social life in different t ways. In how many of the past twelve months
have you...? Q15_1 ...contacted a politician online via email or social media?

Answer 1: Applies Included
Answer 2: Never Not included

Years covered: 2004
Source: Austrian national data sources

Question wording: There are different ways of being politically active. Have you ever done any of the following activities? Ever
written/forwarded a political letter / Emails

Answer 1: Yes (1) Included
Answer 2: No (0) Not included

Year
Country 2004 2020
Austria 0.08 0.14

act_discuss - Active participation, contacting a politician

Years covered: 2004
Source: Austrian national data sources

Question wording: There are different ways of being politically active. Have you ever done any of the following activities? Q13_a18 Ever
contributed to a political discussion on the internet / contributed something to a political discussion on the internet.

Answer 1: Yes (1) Included
Answer 2: No (0) Not included

Year
Country 2004
Austria 0.10

act_encourage - Active participation, encouraging others to participate

Years covered: 2016-2020
Source: WVS7

Question wording: I'm going to read out some other forms of political action that people can take using Internet and social media tools like
Facebook, Twitter etc., and I'd like you to tell me, for each one, whether you have done any of these things, whether you might do it or would
never under any circumstances do it...Encouraging other people to take any form of political action

Answer 1: Have done Included
Answer 2: Might do Not included
Answer 3: Would never do Not included
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Year

Country 2017 2018 2019 2020 2022
Cyprus 0.08
Czechia 0.04
Germany 0.1
Greece 0.05
Netherlands 0.11
Northern Ireland 0.17
Romania 0.03
Slovakia 0.06
Ukraine 0.04
United Kingdom 0.21

act_express - Active participation, expressing opinion

Source: ISSP

Question wording: Here are some different forms of political and social action that people can take. Please indicate, for each one, whether
you have done any of these things in the past year, whether you have done it in the more distant past, whether you have not done it but
might do it n or have not done it and would never, under any circumstances, do it. Expressed political views on the internet.

Answer 1: Have done it in the past year Included

Answer 2: Have done it in the more distant past Not included
Answer 3: Have not done it but might do it Not included
Answer 4: Have not done it and would never do it Not included

Years covered: 2013, 2015

Source: Slovenian national data sources

Question wording: We will list some possible forms of online (internet) activities. Please tell us if you have done any of the following in the
past 12 months. Have you sent a message with political content via Twitter, Facebook, or another online platform?

Answer 1: Never Not included
Answer 2: Yes, 1x Included

Answer 3: More than 3x Included
Answer 4: Do not know Not included

Years covered: 2016
Source: EB Special
Question wording: Do you ever express your opinion on the Internet or on online social media? Please indicate if you do this...

Answer 1: Often Included

Answer 2: Occasionally Not included
Answer 3: Rarely Not included
Answer 4: Never Not included
Answer 5: DK Not included
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Year
Country 2013 2014 2015 2016 2020 2022 2023

Austria 0.10 0.11 0.1 0.14
Belgium 0.18 0.12 0.08 0.09
Bulgaria 0.29 0.19 0.25 0.20
Cyprus 0.17 0.12 0.22 0.23
Czechia 0.07 0.19 0.16 0.15 0.17
Denmark 0.11 0.12 0.07 0.10 0.12
Estonia 0.07 0.06 0.09 0.09
Germany 0.08 0.18 0.11 0.12 0.16
Finland 0.09 0.1 0.13 0.15 0.20
France 0.07 0.29 0.18 0.11 0.1
Greece 0.24 0.12 0.21 0.25
Croatia 0.07 0.12 0.10 0.19 0.17
Hungary 0.02 0.12 0.12 0.12 0.14
Ireland 0.18 0.19 0.16 0.16
Italy 0.39 0.15 0.18 0.16
Lithuania 0.03 0.14 0.12 0.10 0.13
Luxembourg 0.17 0.14 0.09 0.14
Latvia 0.12 0.10 0.09 0.1
Malta 0.15 0.07 0.21 0.17
Netherlands 0.06 0.13 0.11 0.07 0.10
Norway 0.12

Poland 0.04 0.20 0.11 0.16 0.19
Portugal 0.13 0.24 0.13 0.18
Romania 0.27 0.16 0.15 0.18
Spain 0.09 0.22 0.25 0.16 0.20
Slovakia 0.07 0.16 0.13 0.14 0.13
Slovenia 0.07 0.06 0.13 0.09 0.15 0.14
Sweden 0.10 0.18 0.11 0.1 0.16
United Kingdom 0.10 0.20

act_flashmobs - Active participation, flash mobs

Years covered: 2014

Source: German national data sources

Question wording: The Internet offers citizens various opportunities to exert influence and express their opinions. Have you ever took part in
so-called 'flash mobs' (meetings and actions that people arrange to take part in on the Internet)

Answer 1: Yes, | already did that. (1) Included

Answer 2: No, | haven't done it yet.(2) Not included

Answer 3: I've never heard of/don't know (3) about it. Not included
Answer 4: Don't know (4) Not included

Year
Country 2014
Germany 0.04
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act_organize - Active participation, organizing activities

Years covered: 2016-2020
Source: WVS7
Question wording: Now I'd like you to look at this card. I'm going to read out some other forms of political action that people can take using

Internet and social media tools like Facebook, Twitter etc., and I'd like you to tell me, for each one, whether you have done any of these
things, whether you might do it or would never under any circumstances do it...Organizing political activities, events, protests

Answer 1: Have done Included
Answer 2: Might do Not included
Answer 3: Would never do Not included

Year

Country 2017 2018 2019 2020 2022
Cyprus 0.06
Czechia 0.02
Germany 0.03
Greece 0.04
Netherlands 0.02
Northern Ireland 0.03
Romania 0.03
Slovakia 0.02
Ukraine 0.04
United Kingdom 0.04
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act_post - Active participation, leaving a post

Years covered: 2017, 2019, 2020, 2021, 2022, 2023, 2024
Source: Austrian national data sources

Question wording: F8 For which of the following activities have you used the Internet for private purposes in the last 3 months? Opinions on
social or political issues posted on social media or on websites?

Answer 1: Applies Included
Answer 2: Does not apply Not included

Years covered: 2020
Source: German national data sources

Question wording: There are different ways to get involved. Over the last twelve months, have you...? took a political stand on social media,
e.g. on Twitter or Facebook

Answer 1: Yes (1) Included

Answer 2: No (0) Not included

Years covered: 2014

Source: German national data sources

Question wording: The Internet offers citizens various opportunities to exert influence and express their opinions. Have you ever...? Have
you written your own posts in blogs or internet forums?

Answer 1: Yes, | already did that. (1) Included

Answer 2: No, | haven't done it yet.(2) Not included

Answer 3: I've never heard of/don't know (3) about it. Not included
Answer 4: Don't know (4) Not included

Year
Country 2014 2015 2017 2019 2020 2021 2022 2023 2024
Austria 0.08 0.07 0.21 0.14 0.12 0.16 0.12
Germany 0.17 0.16

Poland 0.04

act_follow_camp - Active participation, following political content during the electoral campaign

Years covered: 2015
Source: Polish national data sources

Question wording: During the month preceding the parliamentary elections: did you sign up online to a group supporting some politician,
candidate or political organization, election committee

Answer 1: Yes Included
Answer 2: No Not included

Year
Country 2015
Poland 0.04

-70 -



Political participation through Social Media

v1

act_petition_camp - Active participation, signing petition online during the electoral campaign

Years covered: 2015
Source: Polish national data sources

Question wording: During the month preceding the parliamentary elections: - did you send a letter to a politician online or sign an online
petition on an issue

Answer 1: Yes Included
Answer 2: Mo Not included

Year
Country 2015
Poland 0.02

act_share_camp - Active participation, sharing content during the electoral campaign

Years covered: 2019

Source: Polish national data sources

Question wording: During the last election campaign, did you share your thoughts or opinions about a particular candidate by email, text
message or on social media?

Answer 1: Never Not included

Answer 2: Aimost never Not included

Answer 3: Sometimes Included

Answer 4: Often Included
Answer 5: | don't know/ | don't remember Not included

Years covered: 2022

Source: French national data sources

Question wording: During the 2022 presidential election campaign, did you share any content related to the presidential election on social
media?

Answer 1: Yes, often Included

Answer 2: Yes, sometimes Included
Answer 3: No, never Not included

Year
Country 2019 2022

France 0.26
Poland 0.17
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act_share_facebook_camp - Active participation, sharing content on Facebook during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Facebook, during this campaign, did you share any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.17

act_share_instagram_camp - Active participation, sharing content on Instagram during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Instagram, during this campaign, did you share any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year

Country 2022
France 0.09

act_share_privatenetwork_camp - Active participation, sharing content on private network during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on private networks, during this campaign, did you share any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.12
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act_share_snapchat_camp - Active participation, sharing content on Snapchat during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Snapchat, during this campaign, did you share any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.06

act_share_tiktok_camp - Active participation, sharing content on TikTok during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on TikTok, during this campaign, did you share any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year

Country 2022
France 0.07

act_share_twitter_camp - Active participation, sharing content on Twitter during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on YouTube, during this campaign, did you share any videos related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.10

-73-



Political participation through Social Media

v1

act_share_youtube_camp - Active participation, sharing content on Youtube during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on YouTube, during this campaign, did you share any videos related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.09

act_donation_camp - Active participation, donating money during the electoral campaign

Years covered: 2015
Source: Polish national data sources

Question wording: During the month preceding the parliamentary elections: - did you donate money online to a political organization, election

committee?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Filtered out Not included

Year
Country 2015
Poland 0.01
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act_follow - Active participation, following political content on social media

Years covered: 2024
Source: French national data sources

Question wording: There are different ways to express your opinions or demands. In the past 12 months, have you... - Liked or followed the
profile of a candidate or a party on social media?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Years covered: 2019
Source: Slovenian national data sources

Question wording: | directly follow online posts from non-governmental organizations, government institutions, politicians, or political parties
(on social media platforms, official websites, or mailing lists).

Answer 1: Never Not included

Answer 2: Rarely Not included

Answer 3: Several times a week Included
Answer 4. Every day Included

Answer 5: Several times a day Included
Answer 6: Do not know Not included
Answer 7: No answer Not included

Year
Country 2019 2024

France 0.17
Slovenia 0.08

act_group - Active participation, being member of a group related to political content

Source: ISSP

Question wording: Here are some different forms of political and social action that people can take. Please indicate, for each one, whether
you have done any of these things in the past year, whether you have done it in the more distant past, whether you have not done it but
might do it or have not done it and would never, under any circumstances, do it. Joined an Internet political forum or discussion group

Answer 1: In the past year done Included
Answer 2: In more distant past done Not included
Answer 3. Not done, might do Not included
Answer 4: Not done, never do Not included
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Year
Country 2003 2004 2005

Austria 0.03

Bulgaria 0.01
Cyprus 0.01

Czechia 0.02

Denmark 0.02
Germany (East) 0.02

Germany (West) 0.02

Finland 0.02

France 0.04
Hungary 0.02

Ireland 0.02

Latvia 0.05

Netherlands 0.06
Norway 0.03

Poland 0.03
Portugal 0.04

Spain 0.02

Slovakia 0.03
Slovenia 0.03

Sweden 0.03

United Kingdom 0.02

act_participation - Active participation via official means online

Years covered: 2014

Source: German national data sources

Question wording: The Internet offers citizens various opportunities to exert influence and express their opinions. Have you ever...? Have
you took part in political participation processes on the Internet (e.g. participation portals of municipalities or Federal states, e-voting)?

Answer 1: Yes, | already did that. (1) Included

Answer 2: No, | haven't done it yet.(2) Not included

Answer 3: I've never heard of/don't know (3) about it. Not included
Answer 4: Don't know (4) Not included

Year
Country 2014
Germany 0.17
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act_partyweb - Active participation, visiting party websites

Years covered: 2013, 2015

Source: Slovenian national data sources

Question wording: We will list some possible forms of online (internet) activities. Please tell us if you have done any of the following in the
past 12 months. Have you visited the website of a political party

Answer 1: Never Not included

Answer 2: Yes, 1x Included

Answer 3: More than 3x Included
Answer 4: Do not know Not included

Year
Country 2013 2015
Slovenia 0.12 0.10

act_petition - Active participation, signing online petition

Years covered: 2014
Source: German national data sources

Question wording: The Internet offers citizens various opportunities to exert influence and express their opinions. Have you signed for online
campaigns or online petitions (e.g. at Campact.de)?

Answer 1: Yes, | already did that. (1) Included

Answer 2: No, | haven't done it yet.(2) Not included

Answer 3: I've never heard of/don't know (3) about it. Not included
Answer 4: Don't know (4) Not included

Years covered: 2020
Source: German national data sources

Question wording: There are different ways to get involved. Over the last twelve months, have you...? Participated on the Internet, online
petitions or citizen participation.

Answer 1: Yes (1) Included
Answer 2: No (0) Not included

Years covered: 2017, 2019, 2020, 2021, 2022, 2023, 2024

Source: Austrian national data sources

Question wording: For which of the following activities have you used the Internet for private purposes in the last 3 months? Participated in
online consultations or votes on social or political matters: E.g. Signed a petition or a referendum online?

Answer 1: Applies Included

Answer 2: Does not apply Not included

Years covered: 2016-2020

Source: WVS7

Question wording: Now I'd like you to look at this card. I'm going to read out some other forms of political action that people can take using
Internet and social media tools like Facebook, Twitter etc., and I'd like you to tell me, for each one, whether you have done any of these
things, whether you might do it or would never under any circumstances do it...Signing an electronic petition

Answer 1: Have done Included
Answer 2: Might do Not included
Answer 3: Would never do Not included
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Year

Country 2014 2017 2018 2019 2020 2021 2022 2023 2024
Austria 0.06 0.1 0.14 0.14 0.13 0.1
Cyprus 0.1
Czechia 0.13
Germany 0.35 0.30 0.32
Greece 0.12
Netherlands 0.44
Northern Ireland 0.55
Romania 0.11
Slovakia 0.21
Ukraine 0.10
United Kingdom 0.64

act_petition_support - Active participation, supporting petition or referendum online

Years covered: 2020
Source: Austrian national data sources

Question wording: You can approach and participate in politics and social life in different ways. In how many of the past twelve months have
you...? ...supported a petition or referendum online?

Answer 1: Applies Included
Answer 2: Does not apply Not included

Year
Country 2020
Austria 0.39

act_protests_sns - Active participation, protesting via social networks

Years covered: 2014

Source: German national data sources

Question wording: The Internet offers citizens various opportunities to exert influence and express their opinions. Have you took part in
protests via social networks (e.g. Facebook, Twitter)?

Answer 1: Yes, | already did that. (1) Included

Answer 2: No, | haven't done it yet.(2) Not included

Answer 3: I've never heard of/don't know (3) about it. Not included
Answer 4: Don't know (4) Not included

Year
Country 2014
Germany 0.12
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act_any - Active participation, various activities included

Years covered: 2013, 2015
Source: Polish national data sources

Question wording: During the month preceding the parliamentary elections: did you send an online letter to a politician or signed an online
petition on an issue

Answer 1: Yes Included
Answer 2: No Not included

Years covered: 2016-2024
Source: ESS

Question wording: And still thinking about different ways of trying to improve things in [country] or help prevent things from going wrong,
during the last 12 months, have you done any of the following? Have you... ... posted or shared anything about politics online, for example
on blogs, via email or on social media such as Facebook or Twitter?

Answer 1: Yes Included
Answer 2: No Not included

Years covered: 2018
Source: Czech national data sources

Question wording: There are different ways of trying to improve things in Czech Republic or help prevent things from going wrong. During the
last 12 months, have you done any of the following? posted or shared anything about politics online, for example on blogs, via email or on
social media such as Facebook or Twitter

Answer 1: Yes, in matters relating to the municipality Included
Answer 2: Yes, in the wider ones Included

Answer 3: Yes, in both previous matters Included

Answer 4: NO Not included

Answer 5: REFUSAL Not included

Answer 6: DK Not included
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Year

Country 2016 2018 2019 2020 2021 2022 2023 2024
Austria 0.18 0.18 0.17
Belgium 0.18 0.19 0.17 0.16
Bulgaria 0.05 0.08
Cyprus 0.07 0.11
Czechia 0.15 0.20 0.16 0.14
Denmark 0.27
Estonia 0.13 0.13 0.13
Germany 0.23 0.19 0.18
Finland 0.21 0.20 0.20 0.18
France 0.20 0.23 0.18 0.18
Greece 0.19 0.19
Croatia 0.11 0.07 0.06
Hungary 0.04 0.05 0.08 0.08
Ireland 0.15 0.18 0.13 0.11
Italy 0.13 0.14 0.16 0.12
Lithuania 0.08 0.12 0.15 0.20
Latvia 0.11
Netherlands 0.19 0.16 0.18 0.14
Norway 0.29 0.29 0.25 0.20
Poland 0.06 0.07 0.08
Portugal 0.22 0.19 0.12 0.12
Russia 0.06
Spain 0.22 0.20 0.21
Slovakia 0.07 0.14 0.12
Slovenia 0.10 0.11 0.14 0.1
Sweden 0.28 0.33 0.26
Switzerland 0.15
United Kingdom 0.28 0.24 0.28 0.22

act_any_facebook_camp - Active participation, various activities on Facebook during the electoral campaign

Years covered: 2022
Source: French national data sources

Question wording: During the campaign, did you personally consult, share, “like,” or comment on any content related to the presidential
election on social media? On Facebook.

Answer 1: Yes, often Included
Answer 2: Yes, sometimes Included
Answer 3: No, never, even though you are registered on this platform. Not included

Year
Country 2022
France 0.33
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act_any_instagram_camp - Active participation, various activities on Instagram during the electoral campaign

Years covered: 2022
Source: French national data sources

Question wording: During the campaign, did you personally consult, share, “like,” or comment on any content related to the presidential
election on social media? On Instagram.
Answer 1: Yes, often Included

Answer 2: Yes, sometimes Included
Answer 3: No, never, even though you are registered on this platform. Not included

Year
Country 2022
France 0.19

act_any_privatenetwork_camp - Active participation, various activities on private networks during the electoral campaign

Years covered: 2022
Source: French national data sources

Question wording: During the campaign, did you personally consult, share, “like,” or comment on any content related to the presidential
election on social media? On a private social network.
Answer 1: Yes, often Included

Answer 2: Yes, sometimes Included
Answer 3: No, never, even though you are registered on this platform. Not included

Year
Country 2022
France 0.20

act_any_snapchat_camp - Active participation, various activities on Snapchat during the electoral campaign

Years covered: 2022
Source: French national data sources

Question wording: During the campaign, did you personally consult, share, “like,” or comment on any content related to the presidential
election on social media? On Snapchat.
Answer 1: Yes, often Included

Answer 2: Yes, sometimes Included
Answer 3: No, never, even though you are registered on this platform. Not included

Year
Country 2022
France 0.13
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act_any_sns - Active participation, various activities on social networks in general

Years covered: 2020
Source: EB Special

Question wording: After you came across this news, did you do any of following? You posted about, commented on or shared the news on
online social networks

Years covered: 2022, 2023
Source: EB

Question wording: Q8 For which purpose(s) did you use online social networks in the last 7 days? To share my opinion publicly/ to discuss
within social media groups

Answer 1: Not mentioned Not included
Answer 2: To share my opinion publicly/ to discuss within social media groups Included

Year
Country 2020
Austria 0.11
Belgium 0.12
Bulgaria 0.19
Cyprus 0.12
Czechia 0.16
Denmark 0.07
Estonia 0.06
Germany 0.11
Finland 0.13
France 0.18
Greece 0.12
Croatia 0.10
Hungary 0.12
Ireland 0.19
Italy 0.15
Lithuania 0.12
Luxembourg 0.14
Latvia 0.10
Malta 0.07
Netherlands 0.11
Poland 0.11
Portugal 0.24
Romania 0.16
Spain 0.25
Slovakia 0.13
Slovenia 0.09
Sweden 0.1
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act_any_tiktok_camp - Active participation, various activities on TikTok during the electoral campaign

Years covered: 2022
Source: French national data sources

Question wording: During the campaign, did you personally consult, share, “like,” or comment on any content related to the presidential
election on social media? On TikTok.
Answer 1: Yes, often Included

Answer 2: Yes, sometimes Included
Answer 3: No, never, even though you are registered on this platform. Not included

Year
Country 2022
France 0.13

act_any_twitch_camp - Active participation, various activities on Twitch during the electoral campaign

Years covered: 2022
Source: French national data sources

Question wording: During the campaign, did you personally consult, share, “like,” or comment on any content related to the presidential
election on social media? On Twitch.
Answer 1: Yes, often Included

Answer 2: Yes, sometimes Included
Answer 3: No, never, even though you are registered on this platform. Not included

Year
Country 2022
France 0.08

act_any_twitter_camp - Active participation, various activities on Twitter during the electoral campaign

Years covered: 2022
Source: French national data sources

Question wording: During the campaign, did you personally consult, share, “like,” or comment on any content related to the presidential
election on social media? On Twitter.
Answer 1: Yes, often Included

Answer 2: Yes, sometimes Included
Answer 3: No, never, even though you are registered on this platform. Not included

Year
Country 2022
France 0.18
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act_any_youtube_camp - Active participation, various activities on Youtube during the electoral campaign

Years covered: 2022
Source: French national data sources

Question wording: During the campaign, did you personally consult, share, “like,” or comment on any content related to the presidential
election on social media? On YouTube.

Answer 1: Yes, often Included
Answer 2: Yes, sometimes Included
Answer 3: No, never, even though you are registered on this platform. Not included

Year
Country 2022
France 0.18

pass_like_facebook_camp - Passive participation, liking content on Facebook during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Facebook, during this campaign, did you "like" any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.21

pass_like_instagram_camp - Passive participation, liking content on Instagram during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Instagram, during this campaign, did you "like" any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.12
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pass_like_snapchat_camp - Passive participation, liking content on Snapchat during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Snapchat, during this campaign, did you "like" any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.06

pass_like_tiktok_camp - Passive participation, liking content on TikTok during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on TikTok, during this campaign, did you "like" any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.09

pass_like_twitter_camp - Passive participation, liking content on Twitter during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Twitter, during this campaign, did you "like" any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.12
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pass_like_youtube_camp - Passive participation, liking content on Youtube during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on YouTube, during this campaign, did you "like" any videos related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.10

pass_like - Passive participation, liking content

Years covered: 2020
Source: Austrian national data sources

Question wording: You can approach and participate in politics and social life in different t ways. In how many of the past twelve months
have you...? ... liked a post with political content?

Answer 1: Applies Included
Answer 2: Does not apply Not included

Years covered: 2024
Source: French national data sources

Question wording: There are different ways to express your opinions or demands. In the past 12 months, have you... - Liked a post on social
media (such as Facebook, X, Instagram, TikTok) from a candidate or a party?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2020 2024

Austria 0.32
France 0.17

pass_news_blogs_camp - Passive participation, reading news during the electoral campaign

Years covered: 2015

Source: Polish national data sources

Question wording: During the month preceding the parliamentary elections: - did you read blogs on political issues or posts and comments
by Internet users on politics

Answer 1: Yes Included
Answer 2: No Not included

Year
Country 2015
Poland 0.18
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pass_news_camp - Passive participation, reading news during the electoral campaign

Years covered: 2017 - 2020
Source: CSES

Question wording: During the recent election campaign, in a typical week, how many days did you: Use social media such as Facebook,
Twitter, or Whatsapp to follow news about parties and candidates?

Answer 1: 0 Not included
Answer 2: 1 Not included
Answer 3: 2 Included
Answer 4: 3 Included
Answer 5: 4 Included
Answer 6: 5 Included
Answer 7: 6 Included
Answer 8: 7 Included
Answer 9: Dk Not included

Years covered: 2017 - 2020
Source: CSES
Question wording: During the recent election campaign, in a typical week, how many days did you: Visit online news sites?

Answer 1: 0 Not included
Answer 2: 1 Not included
Answer 3: 2 Included
Answer 4: 3 Included
Answer 5: 4 Included
Answer 6: 5 Included
Answer 7: 6 Included
Answer 8: 7 Included
Answer 9: Dk Not included

Years covered: 2022
Source: Slovenian national data sources

Question wording: In the following questions, we are interested in which media you followed news about political parties and candidates
during the election campaign for the parliamentary elections this April. Read news in newspapers (print or online).

Answer 1: No days in a week Not included
Answer 2: One day in a week Included
Answer 3: Two days in a week Included
Answer 4. Three days in a week Included
Answer 5: Four days in a week Included
Answer 6: Five days in a week Included
Answer 7: Six days in a week Included
Answer 8: Seven days in a week Included
Answer 9: Refusal Not included

Answer 10: Don't know Not included
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Year
Country 2017 2019
Denmark 0.07
France 0.44
Portugal 0.27

pass_news_partyweh_camp - Passive participation, reading news on party webportals during the electoral campaign

Years covered: 2015

Source: Polish national data sources

Question wording: During the month before the parliamentary elections: - did you browse the websites of political parties or candidates
running in these elections

Answer 1: Yes Included
Answer 2: No Not included

Year
Country 2015
Poland 0.20

pass_news_sns_eu_first_camp - Passive participation, reading news on social networks as first news source, during the electoral
campaign

Years covered: 2024

Source: French national data sources

Question wording: To stay informed about politics, which media did you use the most during this European campaign? - First choice

Answer 1: Social networks (such as Facebook, X, Instagram, TikTok) Included
Answer 2: Else Not included

Year
Country 2024
France 0.06

pass_news_sns_eu_second_camp - Passive participation, reading news on social networks as non-first news source during the electoral
campaign

Years covered: 2024

Source: French national data sources

Question wording: To stay informed about politics, which media did you use the most during this European campaign? - First choice

Answer 1: Social networks (such as Facebook, X, Instagram, TikTok) Included
Answer 2: Else Not included

Year
Country 2024
France 0.06
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pass_news_video_camp - Passive participation, watching political content on videos during the electoral campaign

Years covered: 2015

Source: Polish national data sources

Question wording: During the month preceding the parliamentary elections, did you watch political videos on the Internet, such as interviews
with politicians, spots, election ads

Answer 1: Yes Included

Answer 2: No Not included

Year
Country 2015
Poland 0.25

pass_read_facebook_camp - Passive participation, view political content on Facebook during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Facebook, during this campaign, did you read any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.28

pass_read_instagram_camp - Passive participation, view political content on Instagram during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Instagram, during this campaign, did you view any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.14
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pass_read_privatenetwork_camp - Passive participation, view political content on private networks during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on private networks, during this campaign, did you read any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.15

pass_read_snapchat_camp - Passive participation, view political content on during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Snapchat, during this campaign, did you view any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.09

pass_read_tiktok_camp - Passive participation, view political content on TikTok during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on TikTok, during this campaign, did you view any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.10
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pass_read_twitch_camp - Passive participation, view political content on Twitch during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Twitch, during this campaign, did you watch any streams related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.06

pass_read_twitter_camp - Passive participation, view political content on Twitter during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on Twitter, during this campaign, did you read any content related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.15

pass_read_youtube_camp - Passive participation, view political content on Youtube during the electoral campaign

Years covered: 2022
Source: French national data sources
Question wording: More specifically, on YouTube, during this campaign, did you watch any videos related to the election?

Answer 1: Yes Included
Answer 2: No Not included
Answer 3: Not applicable Not included

Year
Country 2022
France 0.15

pass_news - Passive participation, news exposure

Years covered: 2018
Source: Czech national data sources
Question wording: On a typical day, about how much time do you spend using the internet
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v
Year
Country 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
Austria
Belgium
Bulgaria 0.04
Cyprus
Czechia 0.11
Denmark 0.18
Estonia
Germany
Finland 0.10
France 0.09
Greece
Croatia
Hungary
Ireland
Italy
Lithuania
Luxembourg
Latvia 0.14
Malta
Netherlands 0.19
Northern Ireland
Norway
Poland
Portugal 0.13
Romania
Spain 0.09
Slovakia 0.09
Slovenia
Sweden 0.12 0.20 0.10 0.11 0.16 0.10 0.16 0.16 0.23 0.47 0.45 0.50 0.52 0.36 0.39
Switzerland
Ukraine
United Kingdom
Year
Country 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
Austria 0.48 0.48 0.63 0.65
Belgium 0.60 0.74 0.75
Bulgaria 0.55 0.61 0.69
Cyprus 0.19 0.61 0.68 0.73
Czechia 0.50 0.77 0.67 0.93 0.80
Denmark 0.62 0.85 0.86
Estonia 0.79 0.93 0.80
Germany 0.66 0.52 0.65 0.64
Finland 0.52 0.67 0.86 0.87
France 0.39 0.48 0.61 0.65
Greece 0.18 0.71 0.71 0.72
Croatia 0.56 0.75 0.77
Hungary 0.31 0.63 0.73 0.74
Ireland 0.69 0.75 0.76
Italy 0.46 0.69 0.74
Lithuania 0.43 0.72 0.73 0.78
Luxembourg 0.63 0.84 0.85
Latvia 0.66 0.83 0.78
Malta 0.72 0.81 0.82
Netherlands 0.43 0.61 0.83 0.86
Northern Ireland 0.42
Norway 0.00
Poland 0.32 0.54 0.71 0.74
Portugal 0.71 0.57 0.51
Romania 0.1 0.39 0.52 0.61
Spain 0.36 0.49 0.65 0.73
Slovakia 0.54 0.67 0.75
Slovenia 0.52 0.60 0.76 0.75
Sweden 045 0.49 0.68 0.71 0.73 0.77 0.77 0.75 0.80 0.79 0.86 0.90
Switzerland 0.00
Ukraine 0.36 0.14 0.36
United Kingdom 0.42 0.50 0.00

-92-



Political participation through Social Media v

pass_news_analyticalweb - Passive participation, reading news on websites of analytical or scientific institutions

Years covered: 2023, 2019

Source: Ukrainian national data sources

Question wording: What sources of information about political life do you usually use? - Websites of analytical centers, scientific institutions
Answer 1: Websites of analytical centers, scientific institutions Included

Year
Country 2019 2023
Ukraine 0.06 0.13

pass_news_blogs - Passive participation, reading news on blogs

Years covered 2011 — 2019, 2022, 2023
Source: EB
Question wording: On the Internet, which of the following websites do you use to get news on national political matters? Blogs

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included

Years covered: 2005
Source: Swedish national data sources
Question wording: And how often have you been doing the following on the Internet? - Read a blog

Answer 1: Never Not included

Answer 2: About once in the last 12 months Not included
Answer 3: About once every half year Not included
Answer 4. About once every month Not included
Answer 5: About once a week Included

Answer 6: Several times a week Included

Answer 7: Daily Included

Answer 8: Question not asked Not included

Year

Country 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Sweden 0.02 0.1 0.14 0.17 0.07 0.15 0.06 0.16 0.18 0.24 0.25 0.04 0.04 0.03 0.03

Year

Country 2020 2021 2022 2023

Sweden 0.03 0.05 0.02 0.02

pass_news_blogs_eu_first - Passive participation, reading blogs as primary news source on EU matters

Years covered 2011 — 2019, 2022, 2023
Source: EB
Question wording: On the Internet, which of the following websites do you use to get news on European political matters? Blogs

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included
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Year
Country 2022 2023

Austria 0.00 0.00
Belgium 0.00 0.00
Bulgaria 0.01 0.01
Cyprus 0.01 0.03
Czechia 0.00 0.00
Denmark 0.00 0.00
Estonia 0.01 0.01
Germany 0.00 0.00
Finland 0.00 0.00
France 0.00 0.00
Greece 0.04 0.05
Croatia 0.00 0.00
Hungary 0.01 0.00
Ireland 0.01 0.00
Italy 0.00 0.01
Lithuania 0.01 0.02
Luxembourg 0.01 0.00
Latvia 0.01 0.01
Malta 0.01 0.01
Netherlands 0.00 0.00
Norway 0.00

Poland 0.00 0.01
Portugal 0.00 0.00
Romania 0.00 0.01
Spain 0.00 0.00
Slovakia 0.01 0.01
Slovenia 0.01 0.01
Sweden 0.00 0.00
Switzerland 0.00

United Kingdom 0.00 0.00

pass_news_blogs_eu_second - Passive participation, , reading blogs as non-primary news source on EU matters

Years covered 2011 — 2019, 2022, 2023
Source: EB
Question wording: On the Internet, which of the following websites do you use to get news on European political matters? Blogs

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included
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Year
Country 2011 2012 2013 2019 2022 2023

Austria 0.13 0.17 0.16 0.08 0.06 0.06
Belgium 0.07 0.08 0.07 0.03 0.02 0.03
Bulgaria 0.10 0.15 0.15 0.04 0.05 0.04
Cyprus 0.19 0.20 0.11 0.11 0.12 0.17
Czechia 0.09 0.09 0.09 0.03 0.03 0.04
Denmark 0.05 0.04 0.05 0.01 0.00 0.04
Estonia 0.05 0.09 0.07 0.03 0.03 0.07
Germany 0.11 0.11 0.11 0.03 0.02 0.03
Finland 0.12 0.08 0.06 0.02 0.01 0.03
France 0.08 0.08 0.08 0.02 0.01 0.01
Great Britain 0.07 0.08 0.08

Greece 0.36 0.33 0.37 0.17 0.25 0.20
Croatia 0.08 0.09 0.10 0.03 0.03 0.02
Hungary 0.10 0.11 0.09 0.09 0.06 0.05
Ireland 0.05 0.08 0.08 0.09 0.02 0.03
Italy 0.1 0.26 0.18 0.04 0.04 0.05
Lithuania 0.21 0.20 0.20 0.13 0.06 0.06
Luxembourg 0.09 0.06 0.05 0.03 0.02 0.02
Latvia 0.05 0.06 0.03 0.02 0.04 0.06
Malta 0.10 0.14 0.12 0.10 0.07 0.13
Netherlands 0.06 0.05 0.06 0.01 0.03 0.02
Norway 0.01

Poland 0.03 0.05 0.02 0.02 0.01 0.01
Portugal 0.13 0.05 0.06 0.00 0.01 0.01
Romania 0.09 0.13 0.18 0.04 0.02 0.02
Spain 0.10 0.13 0.08 0.01 0.03 0.02
Slovakia 0.21 0.16 0.18 0.09 0.08 0.09
Slovenia 0.22 0.11 0.14 0.08 0.06 0.06
Sweden 0.05 0.08 0.10 0.03 0.02 0.02
Switzerland 0.02

United Kingdom 0.03 0.03 0.02

pass_news_eu_first - Passive participation, reading online news as primary source on EU political matters

Years covered 2011 — 2019, 2022, 2023

Source: EB

Question wording: Where do you get most of your news on European political matters? Firstly?
Answer 1: Television Not included

Answer 2: The press Not included

Answer 3: Radio Not included

Answer 4: The Internet Included

Answer 5: Other (SPONT.) Not included
Answer 6: Not look for Not included
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Year
Country 2010 2011 2012 2013 2022

Austria 0.08 0.08 0.09 0.1 0.16
Belgium 0.10 0.09 0.12 0.13 0.18
Bulgaria 0.08 0.05 0.07 0.07 0.08
Cyprus 0.06 0.08 0.16 0.19 0.13
Czechia 0.13 0.18 0.15 0.18 0.47
Denmark 0.12 0.13 0.17 0.17 0.18
Estonia 0.22 0.25 0.30 0.30 0.31
Germany 0.09 0.08 0.09 0.09 0.15
Finland 0.16 0.17 0.21 0.21 0.28
France 0.09 0.09 0.10 0.10 0.12
Great Britain 0.10 0.13 0.13 0.14

Greece 0.08 0.16 0.22 0.24 0.28
Croatia 0.13 0.15 0.17 0.17 0.16
Hungary 0.1 0.13 0.14 0.1 0.26
Ireland 0.08 0.11 0.1 0.15 0.18
Italy 0.06 0.08 0.10 0.10 0.13
Lithuania 0.16 0.19 0.19 0.21 0.27
Luxembourg 0.12 0.14 0.15 0.16 0.30
Latvia 0.23 0.25 0.27 0.31 0.31
Malta 0.14 0.14 0.15 0.21 0.30
Netherlands 0.15 0.15 0.18 0.19 0.26
Norway 0.27
Poland 0.15 0.18 0.14 0.13 0.20
Portugal 0.04 0.05 0.04 0.06 0.10
Romania 0.08 0.07 0.05 0.10 0.07
Spain 0.09 0.09 0.13 0.13 0.17
Slovakia 0.13 0.15 0.15 0.13 0.21
Slovenia 0.17 0.21 0.20 0.16 0.20
Sweden 0.14 0.11 0.14 0.14 0.23
Switzerland 0.22
United Kingdom 0.22

pass_news_eu_second - Passive participation, reading news online as non-primary source on EU political matters

Years covered 2011 — 2019, 2022, 2023
Source: EB
Question wording: Where do you get most of your news on European political matters? Any other. Internet

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included
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Year
Country 2011 2012 2013
Austria 0.19 0.18 0.16
Belgium 0.18 0.20 0.20
Bulgaria 0.20 0.18 0.19
Cyprus 0.11 0.17 0.18
Czechia 0.21 0.24 0.22
Denmark 0.27 0.25 0.31
Estonia 0.23 0.23 0.26
Germany 0.15 0.17 0.16
Finland 0.23 0.27 0.24
France 0.22 0.17 0.23
Great Britain 0.19 0.19 0.19
Greece 0.16 0.15 0.17
Croatia 0.21 0.21 0.19
Hungary 0.16 0.18 0.19
Ireland 0.12 0.13 0.15
Italy 0.16 0.16 0.17
Lithuania 0.21 0.21 0.22
Luxembourg 0.15 0.20 0.14
Latvia 0.27 0.28 0.23
Malta 0.20 0.17 0.22
Netherlands 0.25 0.22 0.24
Poland 0.19 0.23 0.21
Portugal 0.11 0.14 0.15
Romania 0.15 0.18 0.21
Spain 0.16 0.19 0.18
Slovakia 0.27 0.23 0.23
Slovenia 0.26 0.23 0.24
Sweden 0.24 0.21 0.26

pass_news_experthlogs - Passive participation, reading expert blogs as news source on political matters

Years covered: 2023, 2019
Source: Ukrainian national data sources
Question wording: What sources of information about political life do you usually use? - Expert blogs

Answer 1: Blogs of experts Included
Answer 2: Not mentioned Not included

Year
Country 2019 2023
Ukraine 0.09 0.23
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pass_news_facebook - Passive participation, reading news on Facebook as primary source

Years covered: 2024
Source: Ukrainian national data sources

Question wording: What sources do you mainly use to get reliable and verified information about events in Ukraine? - News and posts on
Facebook

Answer 1: News and posts on Facebook Included

Year
Country 2024
Ukraine 0.12

pass_news_first - Passive participation, reading online news as primary source of news

Years covered 2011 — 2019, 2022, 2023
Source: EB
Question wording: Where do you get most of your news on national political matters? Firstly?

Answer 1: Television Not included
Answer 2: The press Not included
Answer 3: Radio Not included

Answer 4: The Internet Included
Answer 5: Other (SPONT.) Not included
Answer 6: Not look for Not included
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Year
Country 2011 2012 2013
Austria 0.08 0.10 0.10
Belgium 0.09 0.12 0.15
Bulgaria 0.05 0.07 0.07
Cyprus 0.06 0.13 0.20
Czechia 0.17 0.15 0.19
Denmark 0.15 0.21 0.20
Estonia 0.28 0.32 0.32
Germany 0.09 0.09 0.10
Finland 0.19 0.20 0.22
France 0.10 0.10 0.11
Great Britain 0.15 0.15 0.17
Greece 0.15 0.22 0.26
Croatia 0.14 0.17 0.18
Hungary 0.12 0.15 0.11
Ireland 0.09 0.13 0.15
Italy 0.08 0.12 0.1
Lithuania 0.21 0.18 0.22
Luxembourg 0.13 0.15 0.14
Latvia 0.27 0.30 0.35
Malta 0.15 0.18 0.22
Netherlands 0.19 0.22 0.22
Poland 0.17 0.16 0.14
Portugal 0.05 0.04 0.06
Romania 0.08 0.05 0.09
Spain 0.09 0.12 0.13
Slovakia 0.14 0.15 0.13
Slovenia 0.23 0.21 0.22
Sweden 0.14 0.22 0.20
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pass_news_incl_ol - Passive participation, reading online news, among others, as source of news

Years covered: 2017 - 2020
Source: CSES

Question wording: And how closely do you follow politics on TV, radio, newspapers, or the Internet? Very closely, fairly closely, not very
closely,or not at all?

Answer 1: Very closely Included
Answer 2: Fairly closely Included
Answer 3: Not very closely Not included
Answer 4: Not at all Not included
Answer 5: DK included

Years covered: 2018
Source: Czech national data sources
Question wording: And how closely do you follow politics on television, on the radio, in the newspapers or on the Internet?

Answer 1: Very closely Included

Answer 2: Father closely Included

Answer 3: Not so closely Included

Answer 4: Don't you follow politics at all Not included
Answer 5: Refusal Not included

Answer 6: DK Not included

Years covered: 2014, 2015
Source: ISSP

Question wording: How often do you use the media, including television, newspapers, radio and the internet, to get political news or
information?

Answer 1: Several times a day Included
Answer 2: Once a day Included

Answer 3: 5-6 days a week Included
Answer 4: 3-4 days a week Included
Answer 5. 1-2 days a week Included
Answer 6: Less than 1 day a week included
Answer 7: Never Not included
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Year

Country 2013 2014 2015 2016 2017 2018 2019 2020 2021
Austria 0.91 0.60
Belgium 0.90 0.49
Czechia 0.94 0.34
Denmark 0.92 0.67
Germany 0.95 0.77
Finland 0.82 0.62
France 0.94 0.53
Greece 0.80
Croatia 0.89
Hungary 0.87 0.31
Ireland 0.81
Italy 0.69
Lithuania 0.93 0.48
Latvia 0.38
Netherlands 0.86 0.57
Norway 0.91 0.74
Poland 0.86 0.42
Portugal 0.38
Romania 0.44
Spain 0.91
Slovakia 0.84 0.35
Slovenia 0.91
Sweden 0.86 0.60
United Kingdom 0.85 0.65

pass_news_instagram - Passive participation, viewing Instagram as primary source of news

Years covered: 2024
Source: Ukrainian national data sources

Question wording: What sources do you mainly use to get reliable and verified information about events in Ukraine? - News and posts on
Instagram

Answer 1: News and posts on Instagram Included
Answer 2: Not mentioned Not included

Year
Country 2024
Ukraine 0.05
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pass_news_internationalmedia - Passive participation, reading international media as primary source of news

Years covered: 2024
Source: Ukrainian national data sources

Question wording: What sources do you mainly use to get reliable and verified information about events in Ukraine? - International online
media

Answer 1: International online media Included

Year
Country 2024
Ukraine 0.14

pass_news_journalists - Passive participation, following journalists as primary source of news

Years covered: 2019
Source: Slovenian national data sources
Question wording: | follow journalistic content on social media platforms shared by journalists or official profiles of media outlets.

Answer 1: Never Not included

Answer 2: Rarely Not included

Answer 3: Several times a week Included
Answer 4: Every day Included

Answer 5: Several times a day Included

Year
Country 2019
Slovenia 0.27

pass_news_messengers - Passive participation, viewing messengers as primary source of news

Years covered: 2023

Source: Ukrainian national data sources

Question wording: What sources of information about political life do you usually use? - Messengers
Answer 1: Messengers Included

Year
Country 2023
Ukraine 0.34
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pass_news_newsportal - Passive participation, reading newsportals as primary source of news

Source: EB
Question wording: On the Internet, which of the following websites do you use to get news on national political matters? Information websites
(websites from newspapers, news magazines, etc.)

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included

Year
Country 2022
Slovenia 0.64
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pass_news_newsportal_camp - Passive participation, reading newsportals as primary source of news during electoral campaign

Years covered: 2022
Source: Slovenian national data sources

Question wording: In the following questions, we are interested in which media you followed news about political parties and candidates
during the election campaign for the parliamentary elections this April: Visited online news websites.
Answer 1: No days in a week Not included

Answer 2: One day in a week Included

Answer 3: Two days in a week Included

Answer 4: Three days in a week Included

Answer 5: Four days in a week Included

Answer 6: Five days in a week Included

Answer 7: Six days in a week Included

Answer 8: Seven days in a week Included

Answer 9: Refusal Not included

Answer 10: Don't know Not included

Years covered: 2013, 2015
Source: Polish national data sources

Question wording: During the month preceding the parliamentary elections: - did you read political articles on the Internet, e.g. in the online
versions of newspapers, magazines

Answer 1: Yes Included
Answer 2: No Not included

Years covered: 2024

Source: Ukrainian national data sources

Question wording: What sources do you mainly use to get reliable and verified information about events in Ukraine? - Ukrainian online media
Answer 1: Ukrainian online media Included

Years covered: 2016

Source: EB Special

Question wording: How frequently do you use the Internet to consume or access the following types of online content in digital/electronic
format (i.e. NOT in a physical form such as a CD or DVD)? Press, news

Year
Country 2015 2022

Poland 0.31
Slovenia 0.64

pass_news_newsportals_eu - Passive participation, viewing newsportals as source of news on EU matters (Primary or secondary)

Years covered: 2022
Source: EB

Question wording: When you are looking for information about the EU, its policies, its institutions, which of the following sources do you use?
(Information websites)

Answer 1: Information websites (websites from newspapers, news magazines, video hosting websites, etc.)
Answer 2: Not mentioned
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Year
Country 2022
Austria 0.30
Belgium 0.31
Bulgaria 0.15
Cyprus 0.28
Czechia 0.53
Denmark 0.41
Estonia 0.40
Germany 0.28
Finland 0.45
France 0.27
Greece 0.41
Croatia 0.29
Hungary 0.37
Ireland 0.30
Italy 0.26
Lithuania 0.33
Luxembourg 0.38
Latvia 0.38
Malta 0.40
Netherlands 0.45
Norway 047
Poland 0.28
Portugal 0.25
Romania 0.11
Spain 0.29
Slovakia 0.26
Slovenia 0.28
Sweden 0.42
Switzerland 0.45
United Kingdom 0.42

pass_news_newsportals_eu_first - Passive participation, viewing newsportals as primary source of news on EU matters

Source: EB

Question wording: On the Internet, which of the following websites do you use to get news on European political matters? Information
websites (websites from newspapers, news magazines, efc.)

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included
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Year
Country 2014 2015 2016 2017 2018 2022 2023

Austria 0.09 0.1 0.09 0.13 0.11 0.23 0.18
Belgium 0.08 0.12 0.12 0.15 0.10 0.26 0.16
Bulgaria 0.08 0.10 0.08 0.1 0.09 0.19 0.10
Cyprus 0.19 0.16 0.20 0.20 0.19 0.27 0.19
Czechia 0.25 0.21 0.21 0.22 0.23 0.35 0.32
Denmark 0.12 0.13 0.12 0.13 0.15 0.24 0.20
Estonia 0.30 0.28 0.26 0.30 0.28 0.25 0.22
Germany 0.07 0.09 0.10 0.10 0.13 0.22 0.14
Finland 0.22 0.25 0.22 0.27 0.27 0.28 0.34
France 0.10 0.12 0.12 0.14 0.12 0.17 0.17
Great Britain 0.13 0.13 0.14 0.17

Greece 0.17 0.22 0.22 0.23 0.26 0.22 0.27
Croatia 0.19 0.21 0.13 0.18 0.16 0.28 0.18
Hungary 0.18 0.16 0.18 0.17 0.19 0.23 0.34
Ireland 0.12 0.17 0.16 0.16 0.14 0.17 0.21
Italy 0.10 0.1 0.08 0.07 0.10 0.28 0.15
Lithuania 0.22 0.22 0.23 0.27 0.27 0.27 0.27
Luxembourg 0.21 0.19 0.20 0.24 0.23 0.25 0.36
Latvia 0.20 0.23 0.27 0.29 0.26 0.29 0.25
Malta 0.18 0.19 0.19 0.23 0.23 0.25 0.33
Netherlands 0.20 0.20 0.24 0.20 0.25 0.29 0.29
Norway 0.31

Poland 0.18 0.17 0.21 0.23 0.21 0.23 0.21
Portugal 0.04 0.03 0.04 0.09 0.05 0.23 0.08
Romania 0.08 0.06 0.09 0.08 0.05 0.10 0.06
Spain 0.12 0.1 0.11 0.1 0.15 0.22 0.21
Slovakia 0.14 0.16 0.15 0.10 0.12 0.25 0.23
Slovenia 0.16 0.18 0.19 0.19 0.20 0.25 0.24
Sweden 0.17 0.18 0.18 0.21 0.18 0.24 0.28
Switzerland 0.23

United Kingdom 0.18 0.31 0.20

pass_news_newsportals_eu_second - Passive participation, viewing newsportals as non-primary source of news on EU matters

Source: EB

Question wording: On the Internet, which of the following websites do you use to get news on European political matters? Information
websites (websites from newspapers, news magazines, etc.)

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included
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Year
Country 2011 2012 2013 2014 2015 2016 2017 2018 2019 2023

Austria 0.64 0.70 0.73 0.19 0.14 0.20 0.23 0.21 0.27 0.29
Belgium 0.79 0.77 0.71 0.18 0.19 0.20 0.22 0.26 0.30 0.25
Bulgaria 0.74 0.62 0.65 0.26 0.25 0.26 0.30 0.32 0.16 0.24
Cyprus 0.76 0.77 0.79 0.19 0.19 0.18 0.25 0.31 0.22 0.32
Czechia 0.73 0.63 0.67 0.25 0.32 0.33 0.34 0.29 0.21 0.30
Denmark 0.83 0.84 0.81 0.21 0.23 0.25 0.22 0.25 0.35 0.30
Estonia 0.69 0.74 0.76 0.24 0.28 0.29 0.28 0.28 0.20 0.22
Germany 0.63 0.71 0.61 0.13 0.16 0.16 0.17 0.16 0.28 0.22
Finland 0.80 0.77 0.80 0.24 0.26 0.29 0.27 0.32 0.36 0.28
France 0.74 0.78 0.74 0.20 0.22 0.21 0.19 0.20 0.25 0.22
Great Britain 0.97 0.61 0.65 0.15 0.19 0.21 0.18

Greece 0.77 0.74 0.59 0.20 0.25 0.22 0.27 0.26 0.29 0.24
Croatia 0.66 0.71 0.61 0.23 0.23 0.23 0.25 0.30 0.20 0.27
Hungary 0.61 0.59 0.59 0.23 0.25 0.25 0.24 0.27 0.28 0.23
Ireland 0.56 0.54 0.54 0.15 0.15 0.20 0.20 0.18 0.24 0.23
Italy 0.59 0.51 0.46 0.16 0.20 0.16 0.23 0.20 0.21 0.30
Lithuania 0.56 0.65 0.62 0.27 0.32 0.29 0.24 0.28 0.28 0.28
Luxembourg 0.74 0.78 0.81 0.18 0.20 0.24 0.20 0.21 0.38 0.30
Latvia 0.63 0.63 0.60 0.28 0.27 0.26 0.28 0.30 0.30 0.28
Malta 0.70 0.68 0.77 0.19 0.20 0.19 0.23 0.24 0.31 0.29
Netherlands 0.75 0.83 0.75 0.25 0.29 0.31 0.30 0.31 047 0.30
Poland 0.58 0.57 0.59 0.27 0.28 0.25 0.30 0.30 0.23 0.24
Portugal 0.66 0.58 0.53 0.11 0.12 0.21 0.19 0.21 0.11 0.21
Romania 0.73 0.67 0.62 0.14 0.20 0.16 0.22 0.21 0.09 0.21
Spain 0.67 0.61 0.70 0.17 0.19 0.21 0.25 0.20 0.25 0.23
Slovakia 0.62 0.58 0.55 0.22 0.23 0.22 0.18 0.25 0.18 0.31
Slovenia 0.75 0.76 0.73 0.25 0.22 0.26 0.23 0.25 0.24 0.22
Sweden 0.83 0.84 0.85 0.23 0.26 0.25 0.26 0.24 0.40 0.28
United Kingdom 0.24 0.26 0.25

pass_news_newsportals_first - Passive participation, viewing newsportals as primary source of news on EU matters

Years covered: 2023
Source: EB Special
Question wording: Among the following, what media have you used the most to access news in the past 7 days? First?

Answer 1: 4 - Online press and/or news platforms Included
Answer 2: No Not included
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Year
Country 2014 2015 2016 2017 2018 2019 2022 2023

Austria 0.09 0.1 0.09 0.13 0.09 0.14 0.16 0.1
Belgium 0.09 0.13 0.14 0.15 0.12 0.14 0.14 0.16
Bulgaria 0.09 0.10 0.09 0.1 0.11 0.15 0.17 0.17
Cyprus 0.21 0.16 0.21 0.21 0.21 0.27 0.28 0.24
Czechia 0.24 0.23 0.25 0.26 0.23 0.29 0.15 0.14
Denmark 0.15 0.14 0.14 0.14 0.18 0.20 0.27 0.18
Estonia 0.33 0.30 0.31 0.33 0.30 0.35 0.25 0.23
Germany 0.07 0.09 0.10 0.10 0.13 0.17 0.15 0.14
Finland 0.21 0.24 0.24 0.26 0.30 0.31 0.33 0.23
France 0.12 0.13 0.13 0.14 0.14 0.15 0.08 0.12
Great Britain 0.16 0.14 0.14 0.18

Greece 0.18 0.22 0.22 0.24 0.26 0.29 0.29 0.22
Croatia 0.19 0.20 0.15 0.16 0.15 0.21 0.18 0.20
Hungary 0.22 0.20 0.20 0.20 0.22 0.26 0.29 0.21
Ireland 0.14 0.16 0.14 0.15 0.14 0.19 0.21 0.15
Italy 0.11 0.1 0.09 0.09 0.11 0.1 0.17 0.17
Lithuania 0.26 0.25 0.27 0.28 0.30 0.33 0.23 0.20
Luxembourg 0.22 0.18 0.22 0.20 0.24 0.20 0.23 0.19
Latvia 0.25 0.23 0.29 0.30 0.28 0.29 0.21 0.16
Malta 0.18 0.17 0.18 0.23 0.26 0.26 0.34 0.24
Netherlands 0.24 0.26 0.28 0.24 0.32 0.29 0.16 0.16
Poland 0.18 0.17 0.23 0.25 0.24 0.24 0.22 0.17
Portugal 0.03 0.04 0.05 0.07 0.06 0.03 0.19 0.19
Romania 0.09 0.05 0.08 0.09 0.05 0.05 0.18 0.14
Spain 0.11 0.12 0.11 0.11 0.15 0.16 0.12 0.15
Slovakia 0.15 0.16 0.15 0.12 0.13 0.21 0.13 0.1
Slovenia 0.21 0.21 0.20 0.20 0.22 0.24 0.20 0.16
Sweden 0.23 0.20 0.20 0.25 0.23 0.22 0.30 0.21
United Kingdom 0.19 0.20

pass_news_newsportals_second - Passive participation, viewing newsportals as non-primary source of news on EU matters

Years covered: 2023
Source: EB Special

Question wording: Among the following, what media have you used the most to access news in the past 7 days? 4 - Online press and/or
news platforms

Answer 1: Yes Included
Answer 2: No Not included
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Year
Country 2011 2012 2013 2014 2015 2016 2017 2018 2019 2022 2023

Austria 0.68 0.70 0.74 0.20 0.15 0.21 0.21 0.20 0.25 0.25 0.22
Belgium 0.82 0.78 0.71 0.18 0.20 0.22 0.22 0.26 0.26 0.24 0.25
Bulgaria 0.73 0.65 0.68 0.26 0.27 0.26 0.30 0.31 0.36 0.43 0.37
Cyprus 0.73 0.82 0.79 0.19 0.22 0.20 0.22 0.26 0.26 0.31 0.28
Czechia 0.76 0.67 0.70 0.26 0.31 0.31 0.31 0.31 0.29 0.25 0.25
Denmark 0.87 0.89 0.86 0.20 0.24 0.26 0.23 0.26 0.26 0.27 0.25
Estonia 0.74 0.77 0.83 0.23 0.27 0.26 0.26 0.29 0.25 0.30 0.27
Germany 0.70 0.73 0.69 0.13 0.16 0.14 0.16 0.17 0.19 0.24 0.22
Finland 0.83 0.80 0.80 0.26 0.26 0.26 0.28 0.31 0.31 0.35 0.36
France 0.74 0.77 0.75 0.20 0.21 0.23 0.20 0.20 0.24 0.22 0.25
Great Britain 0.65 0.61 0.65 0.17 0.19 0.22 0.17

Greece 0.79 0.70 0.65 0.20 0.24 0.22 0.25 0.27 0.27 0.34 0.35
Croatia 0.72 0.73 0.64 0.22 0.23 0.22 0.27 0.31 0.32 0.31 0.30
Hungary 0.67 0.62 0.56 0.22 0.24 0.24 0.24 0.28 0.34 0.29 0.28
Ireland 0.54 0.54 0.59 0.14 0.16 0.19 0.20 0.19 0.24 0.28 0.22
Italy 0.58 0.54 0.49 0.16 0.19 0.16 0.23 0.19 0.23 0.33 0.29
Lithuania 0.59 0.69 0.68 0.25 0.31 0.28 0.25 0.29 0.31 0.31 0.30
Luxembourg 0.71 0.77 0.81 0.18 0.19 0.23 0.22 0.22 0.25 0.30 0.32
Latvia 0.71 0.67 0.61 0.27 0.27 0.25 0.28 0.28 0.28 0.25 0.29
Malta 0.77 0.66 0.76 0.16 0.20 0.19 0.20 0.21 0.28 0.31 0.25
Netherlands 0.82 0.85 0.80 0.28 0.29 0.30 0.31 0.31 0.30 0.22 0.24
Poland 0.62 0.63 0.65 0.30 0.28 0.25 0.29 0.30 0.30 0.35 0.44
Portugal 0.7 0.55 0.68 0.11 0.11 0.20 0.19 0.20 0.20 0.31 0.32
Romania 0.72 0.64 0.63 0.13 0.21 0.16 0.22 0.21 0.17 0.36 0.33
Spain 0.69 0.63 0.69 0.17 0.16 0.20 0.23 0.21 0.26 0.23 0.22
Slovakia 0.69 0.62 0.57 0.23 0.23 0.19 0.17 0.23 0.20 0.25 0.22
Slovenia 0.76 0.79 0.78 0.22 0.22 0.25 0.23 0.24 0.26 0.25 0.26
Sweden 0.88 0.88 0.89 0.23 0.27 0.27 0.26 0.26 0.29 0.31 0.35
United Kingdom 0.23 0.23

pass_news_officialweb - Passive participation, viewing official webportals as primary source of news on EU matters

Source: EB

Question wording: On the Internet, which of the following websites do you use to get news on national political matters? Institutional and
official websites (governmental websites, etc.)

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included

Years covered: 2024
Source: Ukrainian national data sources

Question wording: What sources do you mainly use to get reliable and verified information about events in Ukraine? - Official pages and
social networks of state authorities

Answer 1: Official pages and social networks of state authorities Included

Year
Country 2024
Ukraine 0.19
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pass_news_officialweb_eu_second - Passive participation, viewing official webportals as non-primary source of news on EU matters

Source: EB

Question wording: On the Internet, which of the following websites do you use to get news on European political matters? Institutional and
official websites (governmental websites, etc.)

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included

Year
Country 2011 2012 2013 2019

Austria 0.44 0.43 0.41 0.23
Belgium 0.27 0.3 0.29 0.21
Bulgaria 0.22 0.32 0.18 0.07
Cyprus 0.23 0.32 0.27 0.16
Czechia 0.25 0.21 0.22 0.15
Denmark 0.25 0.25 0.27 0.25
Estonia 0.23 0.25 0.26 0.24
Germany 0.35 0.29 0.34 0.25
Finland 0.26 0.26 0.26 0.37
France 0.19 0.23 0.26 0.17
Great Britain 0.84 0.20 0.21

Greece 0.26 0.26 0.25 0.14
Croatia 0.20 0.23 0.21 0.09
Hungary 0.34 0.24 0.30 0.10
Ireland 0.44 0.31 0.30 0.18
Italy 0.21 0.24 0.27 0.13
Lithuania 0.23 0.23 0.24 0.15
Luxembourg 0.46 0.42 0.36 0.22
Latvia 0.22 0.15 0.21 0.15
Malta 0.28 0.15 0.20 0.26
Netherlands 0.27 0.20 0.26 0.47
Poland 0.21 0.23 0.16 0.11
Portugal 0.34 0.25 0.26 0.05
Romania 0.26 0.35 0.32 0.07
Spain 0.21 0.16 0.17 0.10
Slovakia 0.37 0.26 0.27 0.17
Slovenia 0.27 0.23 0.17 0.23
Sweden 0.42 0.31 0.28 0.42
United Kingdom 0.21
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pass_news_officialweb_gov - Passive participation, viewing government's website as source of news

Years covered: 2006
Source: Swedish national data sources
Question wording: During the last 12 months, have you visited any of the following websites online? The Swedish government's website

Answer 1: Never Not included

Answer 2: About once in the last 12 months Not included
Answer 3: About once every half year Not included
Answer 4: About once every month Not included
Answer 5: About once a week Included

Answer 6: Several times a week Included

Answer 7: Daily Included

Answer 8: Question not asked Not included

Year

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

Sweden 0.01 0.01 0.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

Year

Country 2021 2022 2023

Sweden 0.00 0.00 0.00

pass_news_officialweb_localgov - Passive participation, viewing local government’s website as source of news

Years covered: 2006
Source: Swedish national data sources

Question wording: During the last 12 months, have you visited any of the following websites online? Your county council/regional
government

Answer 1: Never Not included

Answer 2: About once in the last 12 months Not included
Answer 3: About once every half year Not included
Answer 4: About once every month Not included
Answer 5: About once a week Included

Answer 6: Several times a week Included

Answer 7: Daily Included

Answer 8: Question not asked Not included

Year

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

Sweden 0.02 0.01 0.01 0.01 0.01 0.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00

Year

Country 2021 2022 2023

Sweden 0.00 0.00 0.00
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pass_news_officialweb_localpolt - Passive participation, viewing local politicians' website as source of news

Years covered: 2006
Source: Swedish national data sources
Question wording: During the last 12 months, have you visited any of the following websites online? Any local politicians

Answer 1: Never Not included

Answer 2: About once in the last 12 months Not included
Answer 3: About once every half year Not included
Answer 4: About once every month Not included
Answer 5: About once a week Included

Answer 6: Several times a week Included

Answer 7: Daily Included

Answer 8: Question not asked Not included

Year

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
Sweden 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Year
Country 2021 2022 2023
Sweden 0.00 0.00 0.00

pass_news_officialweb_mp - Passive participation, viewing MPs’ website as source of news

Years covered: 2006
Source: Swedish national data sources
Question wording: During the last 12 months, have you visited any of the following websites online? Any member of Parliament

Answer 1: Never Not included

Answer 2: About once in the last 12 months Not included
Answer 3: About once every half year Not included
Answer 4: About once every month Not included
Answer 5: About once a week Included

Answer 6: Several times a week Included

Answer 7: Daily Included

Answer 8: Question not asked Not included

Year

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
Sweden 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Year
Country 2021 2022 2023
Sweden 0.00 0.00 0.00
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pass_news_officialweb_parl - Passive participation, viewing parliament’s website as source of news

Years covered: 2006
Source: Swedish national data sources
Question wording: During the last 12 months, have you visited any of the following websites online? The Swedish Parliament

Answer 1: Never Not included

Answer 2: About once in the last 12 months Not included
Answer 3: About once every half year Not included
Answer 4: About once every month Not included
Answer 5: About once a week Included

Answer 6: Several times a week Included

Answer 7: Daily Included

Answer 8: Question not asked Not included

Year

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
Sweden 0.00 0.00 0.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Year
Country 2021 2022 2023
Sweden 0.00 0.00 0.00

pass_news_officialweb_party - Passive participation, viewing websites of political parties as source of news

Years covered: 2006
Source: Swedish national data sources
Question wording: During the last 12 months, have you visited any of the following websites online? Any political party

Answer 1: Never Not included

Answer 2: About once in the last 12 months Not included
Answer 3: About once every half year Not included
Answer 4: About once every month Not included
Answer 5: About once a week Included

Answer 6: Several times a week Included

Answer 7: Daily Included

Answer 8: Question not asked Not included

Year

Country 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
Sweden 0.01 0.00 0.00 0.00 0.01 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00
Year
Country 2021 2022 2023
Sweden 0.00 0.00 0.00

-113 -



Political participation through Social Media v

pass_news_sns - Passive participation, following news on social media

Source: EVS
Question wording: How often do you follow politics... on social media

Answer 1: Every day Included

Answer 2: Several times a week Included
Answer 3: Once or twice a week Included
Answer 4: Less often Not included
Answer 5: Never Not included

Years covered: 2019
Source: Slovenian national data sources

Question wording: | follow original posts by users on social media platforms (not shared content) or blogs.

Answer 1: Never Not included

Answer 2: Rarely Not included

Answer 3: Several times a week Included

Answer 4: Every day Included

Answer 5: Several times a day Included

Answer 6: Do not know Not included

Answer 7: No answer Not included

Years covered: 2022

Source: Slovenian national data sources

Question wording: Used social media such as Facebook, Twitter, or Instagram to follow news about political parties and candidates.
Answer 1: No days in a week Not included

Answer 2: One day in a week Included

Answer 3: Two days in a week Included

Answer 4. Three days in a week Included

Answer 5: Four days in a week Included

Answer 6: Five days in a week Included

Answer 7: Six days in a week Included

Answer 8: Seven days in a week Included

Answer 9: Refusal Not included

Answer 10: Don't know Not included

Years covered: 2013, 2015

Source: Slovenian national data sources

Question wording: We will list some possible forms of online (internet) activities. Please tell us if you have done any of the following in the
past 12 months. Have you...? ... followed current political events on Facebook, Twitter, or another online platform?

Answer 1: Never Not included
Answer 2: Yes, 1x Included

Answer 3: More than 3x Included
Answer 4: Do not know Not included

Years covered: 2023, 2019

Source: Ukrainian national data sources

Question wording: What sources of information about political life do you usually use? - Social Networks
Answer 1: Social networks Included

Years covered: 2011, 2016-2020

Source: WVS6, WVS7

Question wording: People learn what is going on in this country and the world from various sources. For each of the following sources,please
indicate whether you use it to obtain information daily, weekly, monthly, less than monthly or never: Social media (Facebook, Twitter, etc.)

Answer 1: Daily Included
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Answer 2: Weekly Included

Answer 3: Monthly Not included

Answer 4: Less than monthly Not included
Answer 5: Never Not included

Years covered: 2016
Source: EB Special
Question wording: What are the services you mainly use to read the news online? Online social media

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included

Years covered: 2020
Source: EB Special

Question wording: How did you access this news online? You read articles or posts that appeared in your online social networks or that were
shared by friends

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included

Years covered: 2023
Source: Italian national data sources
Question wording: How often do you use social media as a source of information?

Answer 1: Daily Included

Answer 2: Several times a week Included
Answer 3: Once a week Included

Answer 4: Less than once a week Not included
Answer 5: Never included
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Year
Country 2011 2012 2013 2015 2016 2017 2018 2019 2020 2021 2022 2023

Austria 0.25 0.42 0.33 0.40 0.39
Belgium 0.19 047 0.38 0.41
Bulgaria 0.40 0.30 0.52 0.61 0.60
Cyprus 0.50 0.30 0.57 0.47 0.7 0.69
Czechia 0.18 0.34 0.48 0.56 0.43
Denmark 0.25 0.53 0.51 045 0.46
Estonia 0.69 0.16 0.51 0.25 0.58 0.54
Germany 0.70 0.22 0.44 0.44 0.38 0.38
Finland 0.14 0.42 0.50 049 0.53
France 0.19 0.24 0.53 0.39 043
Greece 0.31 0.50 0.47 0.66 0.63
Croatia 0.26 0.30 0.49 0.59 0.59
Hungary 0.24 0.36 0.44 0.50 0.52
Ireland 0.26 045 0.54 0.49
Italy 0.23 0.29 0.32 045 0.47
Lithuania 0.29 0.54 0.40 0.64 0.65
Luxembourg 0.23 0.52 0.59 0.52
Latvia 0.53 0.60 0.64 0.63 0.60
Malta 0.29 0.41 0.65 0.62
Netherlands 0.81 0.15 0.35 0.42 0.56 0.44
Northern Ireland 0.59

Norway 0.50

Poland 0.53 0.19 0.39 0.55 0.57 0.61
Portugal 0.24 0.66 0.48 0.54
Romania 0.39 0.30 0.44 0.27 0.55 0.58
Spain 0.19 0.37 0.65 0.42 0.48
Slovakia 0.40 0.30 043 0.60 0.44
Slovenia 0.51 0.25 0.28 0.31 0.24 0.16 0.42 0.56 0.56
Sweden 0.83 0.18 0.49 043 0.40 0.52
Ukraine 0.35 0.32 0.53 0.61
United Kingdom 0.23 0.32 0.62

pass_news_sns_eu_first - Passive participation, following news on social media as primary source of news on EU matters

Source: EB

Question wording: On the Internet, which of the following websites do you use to get news on European political matters? Online social
networks

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included

Years covered: 2023
Source: EB Special
Question wording: Among the following, what media have you used the most to access news in the past 7 days?

Answer 1: 7 - Social media platforms (e.g. Facebook, Instagram, etc.) Included
Answer 2: No Not included
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Year
Country 2014 2015 2016 2017 2018 2022 2023

Austria 0.02 0.03 0.07 0.07 0.06 0.09 0.12
Belgium 0.01 0.02 0.05 0.07 0.04 0.08 0.13
Bulgaria 0.02 0.02 0.02 0.02 0.02 0.10 0.13
Cyprus 0.04 0.07 0.07 0.10 0.11 0.23 0.21
Czechia 0.01 0.01 0.01 0.02 0.01 0.06 0.09
Denmark 0.03 0.05 0.07 0.05 0.06 0.09 0.13
Estonia 0.01 0.02 0.03 0.02 0.02 0.13 0.16
Germany 0.02 0.04 0.04 0.03 0.04 0.11 0.11
Finland 0.01 0.02 0.04 0.03 0.03 0.05 0.08
France 0.01 0.01 0.02 0.03 0.02 0.09 0.10
Great Britain 0.03 0.03 0.06 0.06

Greece 0.05 0.05 0.04 0.07 0.06 0.13 0.17
Croatia 0.02 0.01 0.04 0.05 0.04 0.12 0.14
Hungary 0.01 0.01 0.01 0.01 0.02 0.12 0.10
Ireland 0.05 0.04 0.07 0.06 0.09 0.12 0.14
Italy 0.01 0.01 0.03 0.06 0.07 0.07 0.08
Lithuania 0.01 0.02 0.02 0.02 0.03 0.13 0.16
Luxembourg 0.00 0.02 0.03 0.03 0.04 0.10 0.1
Latvia 0.04 0.05 0.05 0.06 0.05 0.14 0.22
Malta 0.04 0.10 0.16 0.18 0.13 0.26 0.22
Netherlands 0.01 0.02 0.03 0.02 0.03 0.04 0.11
Norway 0.05

Poland 0.01 0.01 0.01 0.03 0.01 0.11 0.10
Portugal 0.02 0.02 0.01 0.01 0.01 0.04 0.04
Romania 0.01 0.02 0.03 0.01 0.03 0.06 0.09
Spain 0.02 0.02 0.02 0.04 0.02 0.07 0.10
Slovakia 0.03 0.06 0.07 0.08 0.07 0.12 0.13
Slovenia 0.01 0.02 0.02 0.02 0.03 0.10 0.13
Sweden 0.04 0.04 0.05 0.03 0.03 0.05 0.07
Switzerland 0.04

United Kingdom 0.11 0.10 0.12

pass_news_sns_eu_second - Passive participationv , following news on social media as non-primary source of news on EU matters

Source: EB

Question wording: On the Internet, which of the following websites do you use to get news on European political matters? Online social
networks

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included
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Year

Country 2011 2012 2013 2014 2015 2016 2017 2018 2019 2022 2023
Austria 0.29 0.38 0.36 0.1 0.16 0.16 0.19 0.18 0.18 0.25 0.29
Belgium 0.11 0.18 0.17 0.05 0.07 0.10 0.12 0.11 0.16 0.14 0.18
Bulgaria 0.33 0.44 0.39 0.1 0.16 0.20 0.19 0.21 0.17 0.31 0.29
Cyprus 0.35 0.30 0.37 0.10 0.16 0.19 0.22 0.25 0.37 0.25 0.40
Czechia 0.12 0.20 0.24 0.07 0.10 0.1 0.1 0.11 0.12 0.19 0.21
Denmark 0.12 0.16 0.19 0.11 0.18 0.18 0.18 0.21 0.19 0.18 0.33
Estonia 0.20 0.24 0.26 0.08 0.11 0.09 0.12 0.17 0.19 0.24 0.24
Germany 0.26 0.29 0.26 0.08 0.08 0.08 0.09 0.09 0.16 0.16 0.18
Finland 0.24 0.15 0.19 0.10 0.10 0.12 0.1 0.13 0.14 0.13 0.23
France 0.13 0.16 0.25 0.05 0.06 0.10 0.09 0.11 0.1 0.13 0.18
Great Britain 0.15 0.18 0.20 0.08 0.10 0.12 0.14
Greece 0.37 0.36 0.35 0.16 0.22 0.22 0.19 0.28 0.28 0.29 0.34
Croatia 0.23 0.21 0.31 0.09 0.14 0.12 0.15 0.16 0.16 0.24 0.29
Hungary 0.32 0.28 0.34 0.09 0.10 0.13 0.12 0.16 0.22 0.25 0.30
Ireland 0.23 0.31 0.31 0.09 0.12 0.15 0.14 0.17 0.25 0.17 0.22
Italy 0.23 0.17 0.25 0.07 0.12 0.14 0.10 0.12 0.10 0.18 0.22
Lithuania 0.28 0.17 0.21 0.07 0.13 0.17 0.18 0.20 0.22 0.21 0.26
Luxembourg 0.10 0.22 0.25 0.06 0.09 0.07 0.13 0.11 0.14 0.21 0.20
Latvia 0.29 0.29 0.27 0.13 0.19 0.23 0.20 0.22 0.23 0.26 0.28
Malta 0.12 0.31 0.34 0.18 0.17 0.17 0.23 0.27 0.31 0.30 0.33
Netherlands 0.15 0.18 0.17 0.05 0.07 0.07 0.07 0.06 0.09 0.10 0.16
Norway 0.13
Poland 0.14 0.18 0.17 0.08 0.09 0.11 0.13 0.11 0.14 0.20 0.23
Portugal 0.21 0.26 0.34 0.07 0.12 0.13 0.12 0.15 0.09 0.19 0.18
Romania 0.16 0.30 0.42 0.09 0.14 0.17 0.16 0.17 0.12 0.18 0.24
Spain 0.17 0.37 0.31 0.08 0.08 0.10 0.13 0.1 0.10 0.17 0.26
Slovakia 0.34 0.33 0.34 0.12 0.19 0.14 0.12 0.15 0.15 0.18 0.24
Slovenia 0.18 0.16 0.23 0.08 0.14 0.12 0.13 0.17 0.17 0.22 0.23
Sweden 0.14 0.20 0.19 0.12 0.15 0.20 0.14 0.13 0.15 0.12 0.23
Switzerland 0.09
United Kingdom 0.15 0.18 0.18 0.22

pass_news_sns_first - Passive participation, following news on social media as primary source of news on national political matters

Source: EB

Question wording: On the Internet, which of the following websites do you use to get news on national political matters? Online social
networks

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included
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Year
Country 2014 2015 2016 2017 2018 2019 2022 2023

Austria 0.02 0.04 0.07 0.07 0.06 0.07 0.07 0.15
Belgium 0.02 0.02 0.07 0.08 0.05 0.07 0.09 0.14
Bulgaria 0.02 0.03 0.03 0.03 0.03 0.07 0.12 0.16
Cyprus 0.04 0.08 0.08 0.11 0.09 0.10 0.23 0.29
Czechia 0.01 0.01 0.01 0.01 0.02 0.02 0.12 0.16
Denmark 0.05 0.08 0.10 0.07 0.09 0.08 0.06 0.16
Estonia 0.01 0.02 0.03 0.02 0.02 0.04 0.1 0.15
Germany 0.03 0.04 0.04 0.04 0.05 0.05 0.06 0.11
Finland 0.01 0.03 0.04 0.03 0.03 0.02 0.09 0.14
France 0.02 0.01 0.03 0.03 0.04 0.06 0.06 0.11
Great Britain 0.04 0.05 0.08 0.08

Greece 0.04 0.05 0.04 0.06 0.07 0.11 0.19 0.23
Croatia 0.02 0.03 0.03 0.06 0.06 0.05 0.17 0.17
Hungary 0.01 0.01 0.01 0.01 0.01 0.06 0.16 0.23
Ireland 0.05 0.06 0.09 0.07 0.09 0.1 0.21 0.20
Italy 0.02 0.04 0.03 0.06 0.06 0.05 0.06 0.11
Lithuania 0.01 0.02 0.01 0.03 0.03 0.03 0.18 0.19
Luxembourg 0.01 0.02 0.03 0.06 0.05 0.06 0.12 0.18
Latvia 0.04 0.05 0.06 0.06 0.07 0.10 0.19 0.21
Malta 0.08 0.16 0.20 0.21 0.14 0.26 0.23 0.35
Netherlands 0.02 0.02 0.03 0.02 0.03 0.01 0.09 0.14
Poland 0.01 0.01 0.01 0.03 0.01 0.03 0.10 0.17
Portugal 0.01 0.01 0.01 0.02 0.01 0.02 0.08 0.11
Romania 0.02 0.02 0.03 0.01 0.02 0.04 0.08 0.15
Spain 0.02 0.02 0.02 0.04 0.02 0.04 0.12 0.11
Slovakia 0.03 0.07 0.08 0.08 0.07 0.10 0.09 0.16
Slovenia 0.01 0.03 0.03 0.03 0.04 0.04 0.15 0.15
Sweden 0.05 0.06 0.06 0.03 0.04 0.05 0.08 0.14
United Kingdom 0.13 0.12

pass_news_sns_second - Passive participationv , following news on social media as non-primary source of news on national political
matters

Years covered: 2011 — 2019, 2022, 2023
Source: EB

Question wording: On the Internet, which of the following websites do you use to get news on national political matters? Online social
networks

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included

Years covered: 2023
Source: EB Special

Question wording: Among the following, what media have you used the most to access news in the past 7 days? 7 - Social media platforms
(e.g. Facebook, Instagram, etc.)

Answer 1: Yes Included
Answer 2: No Not included
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Year

Country 2011 2012 2013 2014 2015 2016 2017 2018 2019 2022 2023
Austria 0.33 0.43 0.38 0.12 0.16 0.16 0.18 0.19 0.20 0.14 0.22
Belgium 0.11 0.24 0.21 0.07 0.07 0.09 0.12 0.11 0.17 0.14 0.19
Bulgaria 0.42 0.41 0.43 0.12 0.16 0.18 0.20 0.22 0.28 0.36 0.39
Cyprus 0.36 0.33 0.37 0.11 0.11 0.17 0.21 0.26 0.32 0.35 0.42
Czechia 0.13 0.23 0.25 0.07 0.11 0.11 0.11 0.13 0.15 0.24 0.28
Denmark 0.15 0.24 0.26 0.14 0.18 0.20 0.19 0.24 0.23 0.12 0.18
Estonia 0.20 0.25 0.29 0.09 0.11 0.11 0.13 0.16 0.18 0.20 0.28
Germany 0.29 0.33 0.28 0.08 0.08 0.09 0.09 0.09 0.16 0.11 0.17
Finland 0.26 0.20 0.24 0.08 0.10 0.13 0.14 0.14 0.14 0.19 0.29
France 0.16 0.20 0.25 0.06 0.07 0.11 0.10 0.11 0.15 0.13 0.19
Great Britain 0.17 0.21 0.25 0.10 0.10 0.13 0.14
Greece 0.41 0.41 0.44 0.15 0.20 0.22 0.18 0.29 0.28 0.28 0.33
Croatia 0.27 0.20 0.35 0.07 0.14 0.14 0.15 0.14 0.19 0.26 0.28
Hungary 0.32 0.33 0.40 0.08 0.12 0.13 0.13 0.15 0.21 0.28 0.34
Ireland 0.23 0.35 0.32 0.09 0.12 0.16 0.15 0.16 0.20 0.27 0.33
Italy 0.16 0.21 0.25 0.09 0.12 0.14 0.11 0.12 0.17 0.19 0.26
Lithuania 0.30 0.22 0.24 0.09 0.13 0.18 0.16 0.19 0.23 0.27 0.33
Luxembourg 0.13 0.19 0.26 0.07 0.10 0.09 0.11 0.12 0.13 0.17 0.21
Latvia 0.29 0.34 0.32 0.13 0.19 0.24 0.20 0.22 0.22 0.24 0.34
Malta 0.16 0.35 0.35 0.16 0.16 0.16 0.24 0.26 0.27 0.33 0.35
Netherlands 0.17 0.21 0.24 0.07 0.11 0.11 0.10 0.09 0.12 0.14 0.25
Poland 0.19 0.23 0.17 0.07 0.07 0.11 0.12 0.10 0.14 0.24 0.35
Portugal 0.18 0.30 0.36 0.09 0.12 0.12 0.12 0.14 0.11 0.20 0.31
Romania 0.12 0.30 0.39 0.08 0.16 0.16 0.17 0.20 0.17 0.22 0.33
Spain 0.19 0.39 0.30 0.08 0.08 0.12 0.14 0.11 0.14 0.20 0.19
Slovakia 0.38 0.36 0.38 0.13 0.17 0.12 0.13 0.15 0.22 0.18 0.32
Slovenia 0.19 0.19 0.22 0.07 0.12 0.12 0.12 0.18 0.21 0.21 0.27
Sweden 0.18 0.24 0.31 0.17 0.17 0.24 0.19 0.16 0.22 0.17 0.25
United Kingdom 0.16 0.18

pass_news_telegram - Passive participation, viewing Telegram as primary source of news

Years covered: 2024

Source: Ukrainian national data sources

Question wording: What sources do you mainly use to get reliable and verified information about events in Ukraine? - telegram
Answer 1: Telegram channels Included

Year
Country 2024
Ukraine 0.47
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pass_news_tiktok - Passive participation, viewing TikTok as primary source of news

Years covered: 2024
Source: Ukrainian national data sources

Question wording: What sources do you mainly use to get reliable and verified information about events in Ukraine? - News and posts on
TikTok

Answer 1: News and posts on TikTok Included

Year
Country 2024
Ukraine 0.07

pass_news_video_eu_second - Passive participation, viewing video websites as non-primary source of news on EU matters

Source: EB
Question wording: On the Internet, which of the following websites do you use to get news on European political matters? Video hosting
websites

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included
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Year
Country 2011 2012 2013 2019 2022 2023

Austria 0.08 0.12 0.08 0.07 0.04 0.05
Belgium 0.04 0.06 0.05 0.03 0.03 0.06
Bulgaria 0.01 0.02 0.01 0.01 0.01 0.02
Cyprus 0.04 0.08 0.08 0.12 0.08 0.13
Czechia 0.11 0.12 0.09 0.07 0.07 0.13
Denmark 0.03 0.03 0.02 0.01 0.02 0.04
Estonia 0.03 0.05 0.05 0.02 0.05 0.10
Germany 0.09 0.11 0.10 0.04 0.04 0.07
Finland 0.02 0.02 0.03 0.02 0.03 0.06
France 0.05 0.05 0.06 0.04 0.04 0.03
Great Britain 0.02 0.05 0.06

Greece 0.08 0.15 0.12 0.08 0.15 0.12
Croatia 0.09 0.14 0.13 0.07 0.13 0.13
Hungary 0.05 0.08 0.05 0.08 0.09 0.08
Ireland 0.01 0.07 0.04 0.07 0.02 0.02
Italy 0.09 0.05 0.11 0.04 0.10 0.12
Lithuania 0.08 0.08 0.08 0.04 0.05 0.08
Luxembourg 0.03 0.05 0.02 0.05 0.07 0.12
Latvia 0.02 0.03 0.03 0.02 0.04 0.09
Malta 0.04 0.04 0.04 0.11 0.13 0.14
Netherlands 0.03 0.03 0.02 0.03 0.01 0.03
Norway 0.06

Poland 0.05 0.07 0.07 0.03 0.04 0.04
Portugal 0.07 0.04 0.01 0.02 0.00 0.01
Romania 0.07 0.10 0.09 0.02 0.03 0.04
Spain 0.05 0.05 0.03 0.02 0.04 0.07
Slovakia 0.20 0.19 0.11 0.07 0.17 0.16
Slovenia 0.10 0.15 0.17 0.11 0.10 0.07
Sweden 0.05 0.10 0.09 0.08 0.05 0.08
Switzerland 0.04

United Kingdom 0.03 0.04 0.04

pass_news_video_second - Passive participation, viewing video websites as non-primary source of news on national political matters

Source: EB

Question wording: On the Internet, which of the following websites do you use to get news on national political matters? Video hosting
websites

Answer 1: Mentioned Included
Answer 2: Not mentioned Not included
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Year
Country 2011 2012 2013
Austria 0.1 0.1 0.08
Belgium 0.05 0.05 0.05
Bulgaria 0.02 0.02 0.02
Cyprus 0.06 0.06 0.05
Czechia 0.10 0.12 0.08
Denmark 0.04 0.03 0.04
Estonia 0.06 0.06 0.07
Germany 0.07 0.11 0.09
Finland 0.03 0.02 0.05
France 0.06 0.04 0.08
Great Britain 0.04 0.06 0.07
Greece 0.10 0.16 0.15
Croatia 0.09 0.13 0.12
Hungary 0.05 0.08 0.06
Ireland 0.02 0.08 0.04
Italy 0.12 0.10 0.08
Lithuania 0.08 0.08 0.09
Luxembourg 0.05 0.05 0.06
Latvia 0.03 0.04 0.02
Malta 0.07 0.06 0.06
Netherlands 0.04 0.04 0.04
Poland 0.09 0.07 0.05
Portugal 0.04 0.03 0.02
Romania 0.08 0.11 0.08
Spain 0.05 0.05 0.06
Slovakia 0.18 0.21 0.12
Slovenia 0.12 0.17 0.14
Sweden 0.04 0.13 0.09

pass_news_youtube - Passive participation, viewing Youtube as primary source of news

Years covered: 2024

Source: Ukrainian national data sources

Question wording: What sources do you mainly use to get reliable and verified information about events in Ukraine? - youtube
Answer 1: YouTube stories Included

Year
Country 2024
Ukraine 0.26

passive_read_nocampaign - Passive Participation - news exposure, out of campaign (Harmonized)

The variable indicates level of passive online political participation in a form of news consumption, regardless of the source of the news. The
original variables are not limited to a period of electoral campaign. Value of the harmonized variable shows the maximum value of any of the
original variables within a given country and year.
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v
Year
Country 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
Austria 0.08 0.68
Belgium 0.10 0.82
Bulgaria 0.04 0.08 0.74
Cyprus 0.06 0.76
Czechia 0.11 0.13 0.76
Denmark 0.18 0.12 0.87
Estonia 0.22 0.74
Germany 0.09 0.70
Finland 0.10 0.16 0.83
France 0.09 0.09 0.74
Great Britain 0.10 0.97
Greece 0.08 0.79
Croatia 0.13 0.72
Hungary 0.11 0.67
Ireland 0.08 0.56
Italy 0.06 0.59
Lithuania 0.16 0.59
Luxembourg 0.12 0.74
Latvia 0.14 0.23 0.71
Malta 0.14 0.77
Netherlands 0.19 0.15 0.82
Northern Ireland
Norway
Poland 0.15 0.62
Portugal 0.13 0.04 0.71
Romania 0.08 0.73
Spain 0.09 0.09 0.69
Slovakia 0.09 0.13 0.69
Slovenia 0.17 0.76
Sweden 0.12 0.20 0.10 0.11 0.16 0.10 0.16 0.16 0.23 0.47 0.45 0.50 0.52 0.36 0.88
Switzerland
Ukraine 0.35
United Kingdom
Year
Country 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
Austria 0.70 0.74 0.19 0.16 0.91 0.60 0.52 0.27 0.64 0.48 0.63 0.65
Belgium 0.78 0.71 0.18 0.19 0.90 0.22 047 0.49 0.59 0.60 0.74 0.75
Bulgaria 0.65 0.68 0.26 0.25 0.86 0.30 043 0.28 0.63 0.55 0.61 0.69
Cyprus 0.82 0.79 0.21 0.19 0.70 0.25 0.51 0.57 0.61 0.61 0.71 0.73
Czechia 0.67 0.70 0.94 0.32 0.75 0.34 0.77 0.29 0.75 0.67 0.93 0.80
Denmark 0.89 0.86 0.21 0.92 0.70 0.22 0.63 0.67 0.73 0.62 0.85 0.86
Estonia 0.77 0.83 0.33 0.30 0.88 0.33 0.71 0.35 0.71 0.79 0.93 0.80
Germany 0.73 0.70 0.95 0.16 0.74 0.17 0.66 0.28 0.67 0.77 0.65 0.64
Finland 0.80 0.80 0.82 0.26 0.79 0.27 0.62 0.62 0.77 0.67 0.86 0.87
France 0.78 0.75 0.94 0.22 0.58 0.53 041 0.25 0.59 0.48 0.61 0.65
Great Britain 0.61 0.65 0.16 0.19 0.21 0.18
Greece 0.74 0.65 0.20 0.25 0.79 0.50 0.54 0.80 0.65 0.71 0.71 0.72
Croatia 0.73 0.64 0.23 0.89 0.89 0.25 0.59 0.21 0.69 0.56 0.75 0.77
Hungary 0.62 0.59 0.87 0.25 0.81 0.24 0.39 0.28 0.71 0.63 0.73 0.74
Ireland 0.54 0.59 0.15 0.17 0.81 0.20 0.51 0.25 0.69 0.69 0.75 0.76
Italy 0.54 0.49 0.16 0.20 0.72 0.23 0.69 0.29 0.68 0.46 0.69 0.74
Lithuania 0.69 0.68 0.27 0.93 0.85 0.28 0.58 0.33 0.54 0.72 0.73 0.78
Luxembourg 0.78 0.81 0.22 0.20 0.89 0.24 0.60 0.38 0.82 0.63 0.84 0.85
Latvia 0.67 0.61 0.28 0.27 0.80 0.30 0.49 0.30 0.60 0.66 0.83 0.78
Malta 0.68 0.77 0.19 0.20 0.84 0.24 049 0.31 0.70 0.72 0.81 0.82
Netherlands 0.85 0.80 0.86 0.29 0.68 0.30 0.52 047 0.62 0.61 0.83 0.86
Northern Ireland 0.59
Norway 0.91 0.74 0.50 0.31
Poland 0.63 0.65 0.27 0.86 0.71 0.30 0.46 042 0.81 0.54 0.71 0.74
Portugal 0.58 0.68 0.11 0.12 0.78 0.19 0.50 0.38 0.66 0.71 0.57 0.54
Romania 0.67 0.63 0.14 0.20 0.83 0.22 044 017 043 0.39 0.55 0.61
Spain 0.63 0.70 0.91 0.19 0.74 0.25 0.51 0.25 0.70 0.49 0.65 0.73
Slovakia 0.62 0.57 0.84 0.23 0.71 0.30 047 0.22 0.63 0.54 0.67 0.75
Slovenia 0.79 0.91 0.25 0.28 0.82 0.24 041 0.51 0.70 0.60 0.76 0.75
Sweden 0.88 0.89 0.86 0.71 0.73 0.77 0.77 0.75 0.80 0.79 0.86 0.90
Switzerland 0.23
Ukraine 0.36 0.53 0.61 0.47
United Kingdom 0.85 0.70 0.40 0.65 0.62 0.25
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passive_read_campaign - Passive Participation - news exposure, during campaign (Harmonized)

The variable indicates level of passive online political participation in a form of news consumption, regardless of the source of the news. The
original variables are limited to a period of electoral campaign. Value of the harmonized variable shows the maximum value of any of the
original variables within a given country and year.

Year
Country 2015 2017 2019 2022 2024
Denmark 0.07
France 0.44 0.28 0.06
Poland 0.31
Portugal 0.27
Slovenia 0.64

passive_clickivism_nocampaign - Passive Participation - clickivism, out of campaign (Harmonized)

The variable indicates level of passive online political participation in a form of clickivism. The original variables are not limited to a period of
electoral campaign. Value of the harmonized variable shows the maximum value of any of the original variables within a given country and
year.

Source : Austria, France

Year
Country 2020 2024

Austria 0.32
France 0.17

passive_clickivism_campaign - Passive Participation - clickivism, during campaign (Harmonized)

The variable indicates level of passive online political participation in a form of clickivism. The original variables are limited to a period of
electoral campaign. Value of the harmonized variable shows the maximum value of any of the original variables within a given country and
year.

Source : France

Year
Country 2022
France 0.21

active_nonexpressive_nocampaign - Active Participation - nonexpressive, out of campaign (Harmonized)

The variable indicates level of active online political participation of a kind of a non-expressive form. The original variables are not limited to a
period of electoral campaign. Value of the harmonized variable shows the maximum value of any of the original variables within a given
country and year.

Source : Austria, Bulgaria, Cyprus, Czechia, Denmark, Finland, France, Germany, Greece, Hungary, Ireland, Latvia, Netherlands, Northern
Ireland, Norway, Poland, Portugal, Romania, Slovakia, Slovenia, Spain, Sweden, Ukraine, United Kingdom
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Year
Country 2003 2004 2005 2013 2014 2015 2017 2018 2019 2020 2021 2022 2023 2024
Austria 0.08 0.06 0.11 0.39 0.14 0.14 0.13 0.11
Bulgaria 0.01
Cyprus 0.01 0.11
Czechia 0.02 0.13
Denmark 0.02
Germany 0.35 0.30 0.31
Germany (East) 0.02
Germany (West) 0.02
Finland 0.02
France 0.04 0.17
Greece 0.12
Hungary 0.02
Ireland 0.02
Latvia 0.05
Netherlands 0.06 0.44
Northern Ireland 0.55
Norway 0.03
Poland 0.03
Portugal 0.04
Romania 0.11
Spain 0.02
Slovakia 0.03 0.21
Slovenia 0.03 0.12 0.10 0.08
Sweden 0.03
Ukraine 0.10
United Kingdom 0.02 0.64

active_nonexpressive_campaign - Active Participation - nonexpressive, during campaign (Harmonized)

The variable indicates level of active online political participation of a kind of a non-expressive form. The original variables are limited to a
period of electoral campaign. Value of the harmonized variable shows the maximum value of any of the original variables within a given
country and year.

Source : France, Poland

Year
Country 2015 2022

France 0.26
Poland 0.04

active_expressive_nocampaign - Active Participation - expressive, out of campaign (Harmonized)

The variable indicates level of active online political participation of a kind of an expressive form. The original variables are not limited to a
period of electoral campaign. Value of the harmonized variable shows the maximum value of any of the original variables within a given
country and year.

Source : Austria, Belgium, Bulgaria, Croatia, Cyprus, Czechia, Denmark, Estonia, Finland, France, Germany, Greece, Hungary, Ireland,
Italy, Latvia, Lithuania, Luxembourg, Malta, Netherlands, Northern Ireland, Norway, Poland, Portugal, Romania, Slovakia, Slovenia, Spain,
Sweden, Ukraine, United Kingdom, United Kingdom

- 126 -



Political participation through Social Media

v
Year
Country 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018
Austria 0.09 0.10 0.08
Belgium 0.18
Bulgaria 0.29
Cyprus 0.17
Czechia 0.07 0.19
Denmark 0.1 0.12
Estonia 0.07
Germany 0.17 0.18 0.11
Finland 0.09 0.11
France 0.07 0.29
Greece 0.24 0.05
Croatia 0.07 0.12
Hungary 0.02 0.12
Ireland 0.18
Italy 0.39
Lithuania 0.03 0.14
Luxembourg 0.17
Latvia 0.12
Malta 0.15
Netherlands 0.06 0.13
Northern Ireland
Norway 0.12
Poland 0.04 0.20
Portugal 0.13
Romania 0.27 0.03
Spain 0.09 0.22
Slovakia 0.07 0.16
Slovenia 0.19 0.16 0.13
Sweden 0.02 0.00 0.01 0.00 0.00 0.00 0.03 0.04 0.02 0.10 0.01 0.18 0.01 0.01
Ukraine
United Kingdom 0.10 0.20
Year
Country 2019 2020 2021 2022 2023 2024
Austria 0.07 0.22 0.14 0.12 0.16 0.12
Belgium 0.12 0.08 0.09
Bulgaria 0.19 0.25 0.20
Cyprus 0.08 0.12 0.22 0.23
Czechia 0.16 0.15 0.17
Denmark 0.07 0.10 0.12
Estonia 0.06 0.09 0.09
Germany 0.20 0.12 0.16
Finland 0.13 0.15 0.20
France 0.18 0.11 0.1
Greece 0.12 0.21 0.25
Croatia 0.10 0.19 0.17
Hungary 0.12 0.12 0.14
Ireland 0.19 0.16 0.16
Italy 0.15 0.18 0.16
Lithuania 0.12 0.10 0.13
Luxembourg 0.14 0.09 0.14
Latvia 0.10 0.09 0.11
Malta 0.07 0.21 0.17
Netherlands 0.1 0.11 0.10
Northern Ireland 0.17
Norway
Poland 0.1 0.16 0.19
Portugal 0.24 0.13 0.18
Romania 0.16 0.15 0.18
Spain 0.25 0.16 0.20
Slovakia 0.13 0.14 0.13
Slovenia 0.03 0.09 0.15 0.14
Sweden 0.01 0.1 0.01 0.11 0.16
Ukraine 0.04
United Kingdom 0.21
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active_expressive_campaign - Active Participation - expressive, during campaign (Harmonized)

The variable indicates level of active online political participation of a kind of an expressive form. The original variables are limited to a period
of electoral campaign. Value of the harmonized variable shows the maximum value of any of the original variables within a given country and
year.

Source : France, Poland

Year
Country 2015 2022

France 0.47
Poland 0.03

passive_any_campaign - Passive Participation - ANY, during campaign (Harmonized)

The variable indicates level of any passive online political participation. Value of the harmonized variable shows the maximum value of any
of the input variables within a given country and year. The question behind the original variables were limited to a period of an electoral
campaign.

Source : Denmark, France, Poland, Portugal

Year
Country 2015 2017 2019 2022 2024
Denmark 0.07
France 0.44 0.28 0.06
Poland 0.31
Portugal 0.27
Slovenia 0.64

passive_any_nocampaign - Passive Participation - ANY, out of campaign (Harmonized)

The variable indicates level of any passive online political participation. Value of the harmonized variable shows the maximum value of any
of the input variables within a given country and year.

Source : Austria, Belgium, Bulgaria, Croatia, Cyprus, Czechia, Denmark, Estonia, Finland, France, Germany, Great Britain, Greece,
Hungary, Ireland, Italy, Latvia, Lithuania, Luxembourg, Malta, Netherlands, Northern Ireland, Norway, Poland, Portugal, Romania, Slovakia,
Slovenia, Spain, Sweden, Switzerland, Ukraine, United Kingdom, United Kingdom
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Year
Country 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
Austria 0.08 0.68
Belgium 0.10 0.82
Bulgaria 0.04 0.08 0.74
Cyprus 0.06 0.76
Czechia 0.11 0.13 0.76
Denmark 0.18 0.12 0.87
Estonia 0.22 0.74
Germany 0.09 0.70
Finland 0.10 0.16 0.83
France 0.09 0.09 0.74
Great Britain 0.10 0.97
Greece 0.08 0.79
Croatia 0.13 0.72
Hungary 0.11 0.67
Ireland 0.08 0.56
Italy 0.06 0.59
Lithuania 0.16 0.59
Luxembourg 0.12 0.74
Latvia 0.14 0.23 0.71
Malta 0.14 0.77
Netherlands 0.19 0.15 0.82
Northern Ireland
Norway
Poland 0.15 0.62
Portugal 0.13 0.04 0.71
Romania 0.08 0.73
Spain 0.09 0.09 0.69
Slovakia 0.09 0.13 0.69
Slovenia 0.17 0.76
Sweden 0.12 0.20 0.10 0.11 0.16 0.10 0.16 0.16 0.23 0.47 0.45 0.50 0.52 0.36 0.88
Switzerland
Ukraine 0.35
United Kingdom
Year
Country 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
Austria 0.70 0.74 0.19 0.16 0.91 0.60 0.52 0.27 0.64 0.48 0.63 0.65
Belgium 0.78 0.71 0.18 0.19 0.90 0.22 047 0.49 0.59 0.60 0.74 0.75
Bulgaria 0.65 0.68 0.26 0.25 0.86 0.30 043 0.28 0.63 0.55 0.61 0.69
Cyprus 0.82 0.79 0.21 0.19 0.70 0.25 0.51 0.57 0.61 0.61 0.71 0.73
Czechia 0.67 0.70 0.94 0.32 0.75 0.34 0.77 0.29 0.75 0.67 0.93 0.80
Denmark 0.89 0.86 0.21 0.92 0.70 0.22 0.63 0.67 0.73 0.62 0.85 0.86
Estonia 0.77 0.83 0.33 0.30 0.88 0.33 0.71 0.35 0.71 0.79 0.93 0.80
Germany 0.73 0.70 0.95 0.16 0.74 0.17 0.66 0.28 0.67 0.77 0.65 0.64
Finland 0.80 0.80 0.82 0.26 0.79 0.27 0.62 0.62 0.77 0.67 0.86 0.87
France 0.78 0.75 0.94 0.22 0.58 0.53 041 0.25 0.59 0.48 0.61 0.65 0.17
Great Britain 0.61 0.65 0.16 0.19 0.21 0.18
Greece 0.74 0.65 0.20 0.25 0.79 0.50 0.54 0.80 0.65 0.71 0.71 0.72
Croatia 0.73 0.64 0.23 0.89 0.89 0.25 0.59 0.21 0.69 0.56 0.75 0.77
Hungary 0.62 0.59 0.87 0.25 0.81 0.24 0.39 0.28 0.71 0.63 0.73 0.74
Ireland 0.54 0.59 0.15 0.17 0.81 0.20 0.51 0.25 0.69 0.69 0.75 0.76
Italy 0.54 0.49 0.16 0.20 0.72 0.23 0.69 0.29 0.68 0.46 0.69 0.74
Lithuania 0.69 0.68 0.27 0.93 0.85 0.28 0.58 0.33 0.54 0.72 0.73 0.78
Luxembourg 0.78 0.81 0.22 0.20 0.89 0.24 0.60 0.38 0.82 0.63 0.84 0.85
Latvia 0.67 0.61 0.28 0.27 0.80 0.30 0.49 0.30 0.60 0.66 0.83 0.78
Malta 0.68 0.77 0.19 0.20 0.84 0.24 049 0.31 0.70 0.72 0.81 0.82
Netherlands 0.85 0.80 0.86 0.29 0.68 0.30 0.52 047 0.62 0.61 0.83 0.86
Northern Ireland 0.59
Norway 0.91 0.74 0.50 0.31
Poland 0.63 0.65 0.27 0.86 0.71 0.30 0.46 042 0.81 0.54 0.71 0.74
Portugal 0.58 0.68 0.11 0.12 0.78 0.19 0.50 0.38 0.66 0.71 0.57 0.54
Romania 0.67 0.63 0.14 0.20 0.83 0.22 044 017 043 0.39 0.55 0.61
Spain 0.63 0.70 0.91 0.19 0.74 0.25 0.51 0.25 0.70 0.49 0.65 0.73
Slovakia 0.62 0.57 0.84 0.23 0.71 0.30 047 0.22 0.63 0.54 0.67 0.75
Slovenia 0.79 0.91 0.25 0.28 0.82 0.24 041 0.51 0.70 0.60 0.76 0.75
Sweden 0.88 0.89 0.86 0.71 0.73 0.77 0.77 0.75 0.80 0.79 0.86 0.90
Switzerland 0.23
Ukraine 0.36 0.53 0.61 0.47
United Kingdom 0.85 0.70 0.40 0.65 0.62 0.25
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active_any_campaign - Active Participation - ANY, during campaign (Harmonized)

The variable indicates level of any active online political participation. Value of the harmonized variable shows the maximum value of any of
the input variables within a given country and year. The question behind the original variables were limited to a period of an electoral
campaign.

Source : France, Poland

Year
Country 2015 2022

France 0.47
Poland 0.04

active_any_nocampaign - Active Participation - ANY, out of campaign (Harmonized)

The variable indicates level of any active online political participation. Value of the harmonized variable shows the maximum value of any of
the input variables within a given country and year. The question behind the original variables were limited to a period of an electoral
campaign

Source : Austria, Belgium, Bulgaria, Croatia, Cyprus, Czechia, Denmark, Estonia, Finland, France, Germany, Greece, Hungary, Ireland,
Italy, Latvia, Lithuania, Luxembourg, Malta, Netherlands, Northern Ireland, Norway, Poland, Portugal, Romania, Russia, Slovakia, Slovenia,
Spain, Sweden, Switzerland, Ukraine, United Kingdom
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Year
Country 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
Austria 0.09 0.18 0.08
Belgium 0.18
Bulgaria 0.01 0.29
Cyprus 0.01 0.17
Czechia 0.02 0.07 0.19
Denmark 0.02 0.1 0.12
Estonia 0.13
Germany 0.35 0.23
Germany (East) 0.02
Germany (West) 0.02
Finland 0.02 0.09 0.21
France 0.04 0.07 0.29
Greece 0.24 0.12
Croatia 0.07 0.12
Hungary 0.02 0.02 0.12
Ireland 0.02 0.18
Italy 0.39
Lithuania 0.03 0.14
Luxembourg 0.17
Latvia 0.05 0.12
Malta 0.15
Netherlands 0.06 0.06 0.19
Northern Ireland
Norway 0.03 0.12 0.29
Poland 0.03 0.04 0.20
Portugal 0.04 0.22
Romania 0.27
Russia 0.06
Spain 0.02 0.09 0.22
Slovakia 0.03 0.07 0.16
Slovenia 0.03 0.19 0.16 0.13
Sweden 0.03 0.02 0.00 0.01 0.00 0.00 0.00 0.03 0.04 0.02 0.10 0.01 0.28 0.01
Switzerland 0.15
Ukraine
United Kingdom 0.02 0.10 0.28
Year
Country 2018 2019 2020 2021 2022 2023 2024
Austria 0.18 0.39 0.14 0.14 0.17 0.12
Belgium 0.19 0.12 0.17 0.09 0.16
Bulgaria 0.05 0.19 0.08 0.25 0.20
Cyprus 0.1 0.12 0.22 0.23 0.11
Czechia 0.20 0.16 0.16 0.14 0.15 0.17
Denmark 0.27 0.07 0.10 0.12
Estonia 0.13 0.06 0.13 0.09 0.09
Germany 0.30 0.19 0.31 0.12 0.18
Germany (East)
Germany (West)
Finland 0.20 0.13 0.20 0.20 0.18
France 0.23 0.18 0.18 0.11 0.11 0.18
Greece 0.12 0.21 0.25 0.19
Croatia 0.1 0.07 0.19 0.17 0.06
Hungary 0.05 0.12 0.08 0.12 0.14
Ireland 0.18 0.19 0.16 0.16 0.1
Italy 0.14 0.15 0.18 0.16 0.12
Lithuania 0.12 0.12 0.15 0.10 0.20
Luxembourg 0.14 0.09 0.14
Latvia 0.1 0.09 0.11
Malta 0.07 0.21 0.17
Netherlands 0.16 0.1 0.44 0.14
Northern Ireland 0.55
Norway 0.29 0.25 0.20
Poland 0.07 0.1 0.16 0.19 0.08
Portugal 0.19 0.24 0.13 0.18 0.12
Romania 0.1 0.16 0.15 0.18
Russia
Spain 0.25 0.16 0.20 0.21
Slovakia 0.07 0.13 0.14 0.21 0.13
Slovenia 0.1 0.09 0.14 0.15 0.14
Sweden 0.01 0.33 0.1 0.01 0.1 0.26
Switzerland
Ukraine 0.10
United Kingdom 0.24 0.64 0.22

-131 -



":\ TRUE

\\\ [/} Trust in European Democracies
=

TRUEDEM Trust in European Democracies

Cross-country comparative comprehensive investigation of public perceptions of trust and
trustworthiness (2023-2025)

Web: www.truedem.eu

Email: office@truedem.cu
Facebook: @TRUEDEMEU
Twitter: @ TRUEDEM_EU

This project has received funding from the European Union's Horizon research and
innovation program under the Grant Agreement No 101095237 (TRUEDEM). The
information and opinions in this report (and other project deliverables and communications
materials) are those of the authors and do not necessarily reflect the opinion of the European
Commission.


http://www.truedem.eu/
mailto:office@truedem.eu
https://www.facebook.com/TRUEDEMEU
https://twitter.com/TRUEDEM_EU

	Political_participation_through_Social_Media _v2.pdf
	act_comm_camp.- Active participation, commenting content online during the electoral campaign
	act_comm_facebook_camp.- Active participation, commenting content on Facebook during the electoral campaign
	act_comm_instagram_camp.- Active participation, commenting content on Instagram during the electoral campaign
	act_comm_privatenetwork_camp.- Active participation, commenting content on private networks during the electoral campaign
	act_comm_snapchat_camp.- Active participation, commenting content on Snapchat during the electoral campaign
	act_comm_tiktok_camp.- Active participation, commenting content on TikTok during the electoral campaign
	act_comm_twitch_camp.- Active participation, commenting content on Twitch during the electoral campaign
	act_comm_twitter_camp.- Active participation, commenting content on Twitter during the electoral campaign
	act_comm_youtube_camp.- Active participation, commenting content on Youtube during the electoral campaign
	act_discuss_camp.- Active participation, discussing online, during the electoral campaign
	act_encourage_camp.- Active participation, encouraging others to vote, during the electoral campaign
	act_post_camp.- Active participation, publishing own content, during the electoral campaign
	act_comm.- Active participation, commenting content
	act_contact.- Active participation, contacting a politician
	act_discuss.- Active participation, contacting a politician
	act_encourage.- Active participation, encouraging others to participate
	act_express.- Active participation, expressing opinion
	act_flashmobs.- Active participation, flash mobs
	act_organize.- Active participation, organizing activities
	act_post.- Active participation, leaving a post
	act_follow_camp.- Active participation, following political content during the electoral campaign
	act_petition_camp.- Active participation, signing petition online during the electoral campaign
	act_share_camp.- Active participation, sharing content during the electoral campaign
	act_share_facebook_camp.- Active participation, sharing content on Facebook during the electoral campaign
	act_share_instagram_camp.- Active participation, sharing content on Instagram during the electoral campaign
	act_share_privatenetwork_camp.- Active participation, sharing content on private network during the electoral campaign
	act_share_snapchat_camp.- Active participation, sharing content on Snapchat during the electoral campaign
	act_share_tiktok_camp.- Active participation, sharing content on TikTok during the electoral campaign
	act_share_twitter_camp.- Active participation, sharing content on Twitter during the electoral campaign
	act_share_youtube_camp.- Active participation, sharing content on Youtube during the electoral campaign
	act_donation_camp.- Active participation, donating money during the electoral campaign
	act_follow.- Active participation, following political content on social media
	act_group.- Active participation, being member of a group related to political content
	act_participation.- Active participation via official means online
	act_partyweb.- Active participation, visiting party websites
	act_petition.- Active participation, signing online petition
	act_petition_support.- Active participation, supporting petition or referendum online
	act_protests_sns.- Active participation, protesting via social networks
	act_any.- Active participation, various activities included
	act_any_facebook_camp.- Active participation, various activities on Facebook during the electoral campaign
	act_any_instagram_camp.- Active participation, various activities on Instagram during the electoral campaign
	act_any_privatenetwork_camp.- Active participation, various activities on private networks during the electoral campaign
	act_any_snapchat_camp.- Active participation, various activities on Snapchat during the electoral campaign
	act_any_sns.- Active participation, various activities on social networks in general
	act_any_tiktok_camp.- Active participation, various activities on TikTok during the electoral campaign
	act_any_twitch_camp.- Active participation, various activities on Twitch during the electoral campaign
	act_any_twitter_camp.- Active participation, various activities on Twitter during the electoral campaign
	act_any_youtube_camp.- Active participation, various activities on Youtube during the electoral campaign
	pass_like_facebook_camp.- Passive participation, liking content on Facebook during the electoral campaign
	pass_like_instagram_camp.- Passive participation, liking content on Instagram during the electoral campaign
	pass_like_snapchat_camp.- Passive participation, liking content on Snapchat during the electoral campaign
	pass_like_tiktok_camp.- Passive participation, liking content on TikTok during the electoral campaign
	pass_like_twitter_camp.- Passive participation, liking content on Twitter during the electoral campaign
	pass_like_youtube_camp.- Passive participation, liking content on Youtube during the electoral campaign
	pass_like.- Passive participation, liking content
	pass_news_blogs_camp.- Passive participation, reading news during the electoral campaign
	pass_news_camp.- Passive participation, reading news during the electoral campaign
	pass_news_partyweb_camp.- Passive participation, reading news on party webportals during the electoral campaign
	pass_news_sns_eu_first_camp.- Passive participation, reading news on social networks as first news source, during the electoral campaign
	pass_news_sns_eu_second_camp.- Passive participation, reading news on social networks as non-first news source during the electoral campaign
	pass_news_video_camp.- Passive participation, watching political content on videos during the electoral campaign
	pass_read_facebook_camp.- Passive participation, view political content on Facebook during the electoral campaign
	pass_read_instagram_camp.- Passive participation, view political content on Instagram during the electoral campaign
	pass_read_privatenetwork_camp.- Passive participation, view political content on private networks during the electoral campaign
	pass_read_snapchat_camp.- Passive participation, view political content on during the electoral campaign
	pass_read_tiktok_camp.- Passive participation, view political content on TikTok during the electoral campaign
	pass_read_twitch_camp.- Passive participation, view political content on Twitch during the electoral campaign
	pass_read_twitter_camp.- Passive participation, view political content on Twitter during the electoral campaign
	pass_read_youtube_camp.- Passive participation, view political content on Youtube during the electoral campaign
	pass_news.- Passive participation, news exposure
	pass_news_analyticalweb.- Passive participation, reading news on websites of analytical or scientific institutions
	pass_news_blogs.- Passive participation, reading news on blogs
	pass_news_blogs_eu_first.- Passive participation, reading blogs as primary news source on EU matters
	pass_news_blogs_eu_second.- Passive participation, , reading blogs as non-primary news source on EU matters
	pass_news_eu_first.- Passive participation, reading online news as primary source on EU political matters
	pass_news_eu_second.- Passive participation, reading news online as non-primary source on EU political matters
	pass_news_expertblogs.- Passive participation, reading expert blogs as news source on political matters
	pass_news_facebook.- Passive participation, reading news on Facebook as primary source
	pass_news_first.- Passive participation, reading online news as primary source of news
	pass_news_incl_ol.- Passive participation, reading online news, among others, as source of news
	pass_news_instagram.- Passive participation, viewing Instagram as primary source of news
	pass_news_internationalmedia.- Passive participation, reading international media as primary source of news
	pass_news_journalists.- Passive participation, following journalists as primary source of news
	pass_news_messengers.- Passive participation, viewing messengers as primary source of news
	pass_news_newsportal.- Passive participation, reading newsportals as primary source of news
	pass_news_newsportal_camp.- Passive participation, reading newsportals as primary source of news during electoral campaign
	pass_news_newsportals_eu.- Passive participation, viewing newsportals as source of news on EU matters (Primary or secondary)
	pass_news_newsportals_eu_first.- Passive participation, viewing newsportals as primary source of news on EU matters
	pass_news_newsportals_eu_second.- Passive participation, viewing newsportals as non-primary source of news on EU matters
	pass_news_newsportals_first.- Passive participation, viewing newsportals as primary source of news on EU matters
	pass_news_newsportals_second.- Passive participation, viewing newsportals as non-primary source of news on EU matters
	pass_news_officialweb.- Passive participation, viewing official webportals as primary source of news on EU matters
	pass_news_officialweb_eu_second.- Passive participation, viewing official webportals as non-primary source of news on EU matters
	pass_news_officialweb_gov.- Passive participation, viewing government’s website as source of news
	pass_news_officialweb_localgov.- Passive participation, viewing local government’s website as source of news
	pass_news_officialweb_localpolt.- Passive participation, viewing local politicians‘ website as source of news
	pass_news_officialweb_mp.- Passive participation, viewing MPs’ website as source of news
	pass_news_officialweb_parl.- Passive participation, viewing parliament’s website as source of news
	pass_news_officialweb_party.- Passive participation, viewing websites of political parties as source of news
	pass_news_sns.- Passive participation, following news on social media
	pass_news_sns_eu_first.- Passive participation, following news on social media as primary source of news on EU matters
	pass_news_sns_eu_second.- Passive participationv , following news on social media as non-primary source of news on EU matters
	pass_news_sns_first.- Passive participation, following news on social media as primary source of news on national political matters
	pass_news_sns_second.- Passive participationv , following news on social media as non-primary source of news on national political matters
	pass_news_telegram.- Passive participation, viewing Telegram as primary source of news
	pass_news_tiktok.- Passive participation, viewing TikTok as primary source of news
	pass_news_video_eu_second.- Passive participation, viewing video websites as non-primary source of news on EU matters
	pass_news_video_second.- Passive participation, viewing video websites as non-primary source of news on national political matters
	pass_news_youtube.- Passive participation, viewing Youtube as primary source of news
	passive_read_nocampaign.- Passive Participation - news exposure, out of campaign  (Harmonized)
	passive_read_campaign.- Passive Participation - news exposure, during campaign  (Harmonized)
	passive_clickivism_nocampaign.- Passive Participation - clickivism, out of campaign (Harmonized)
	passive_clickivism_campaign.- Passive Participation - clickivism, during campaign (Harmonized)
	active_nonexpressive_nocampaign.- Active Participation - nonexpressive, out of campaign (Harmonized)
	active_nonexpressive_campaign.- Active Participation - nonexpressive, during campaign (Harmonized)
	active_expressive_nocampaign.- Active Participation - expressive, out of campaign (Harmonized)
	active_expressive_campaign.- Active Participation - expressive, during campaign (Harmonized)
	passive_any_campaign.- Passive Participation - ANY, during campaign (Harmonized)
	passive_any_nocampaign.- Passive Participation - ANY, out of campaign (Harmonized)
	active_any_campaign.- Active Participation - ANY, during campaign (Harmonized)
	active_any_nocampaign.- Active Participation - ANY, out of campaign (Harmonized)




